MSSORE 


The Home of Sandalwood 


ENUINE Mysore Sandalwood 
Oil distilled from selected 
Mysore heartwood is recognized as 


the standard of quality by leading 


Perfumers the world over. 


The delightful effect imparted by 
Mysore oil cannot be satisfactorily 
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duplicated by any other perfume 
material. 


Always specify MYSORE Oil and 
insist on sealed and serially numbered 
containers. 


a 


Distilled at our Linden, N. J. plant 


Sole Agents for the United States 
W. J. BUSH & CO., Inc., New York 


Sole Agents for Canada 
W. J. BUSH & CO. (Canada) Ltd. 
Montreal, Canada 
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INCORPORATED 


“J? Ofpefte Sffence Diftilltrs” 


Essential Oils Aromatic Chemicals 


Natural Floral Products 
NEW YORK, N. Y. 


LONDON MITCHAM MESSINA GRASSE 
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GEORGE LUEDERS oo. 


427-429 WASHINGTON ST., NEW YORK 


factory: Brooklyn ... branches: Chicago, San Francisco, Montreal, Mexico City 
Established 1885 


OUR SPECIALTIES 
* 
TONQUIN MUSK 


from CHINA 


CIVET SPECIAL 


from ETHIOPIA 
« 
Of our own manufacture 


OlL CARDAMOM OIL PATCHOULY 
OIL CELERY OIL NUTMEG 
OlL CLOVES OIL OPOPONAX 
OIL CORIANDER OIL OLIBANUM 
OIL ORRIS CONCRETE OIL ORRIS LIQUID 
OIL SANDALWOOD 
* 


L | NS A : O O L } from Cayenne Rosewood 


\ from Brazilian Rosewood 


Sole Agents for 
CAMILLI, ALBERT & LALOUE 
GRASSE, FRANCE 


Manufacturers of the famous 


MAXIMAROMES 


The World’s Finest Natural Flower Essences 


instalment alcatel ae 
Published monthly by Robbins Pe rfumer Company, Inc., 9 E. 38th St., New York, N. Y. Volume 34, No. 3. Subscription rates, payable in advance: United 
States $3.00 a year; Canada $3.00; Foreign $4.00. Single copies 30c. Application for entry as second class matter at the Post Office at New York, N. Y. is pending. 
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_No More Worlds to Conquer? 








NEW YORK-=:- 


March, 19.37 


VER 2000 years ago, Alexander the 
Great wept because he had no more 
worlds to conquer. 

But times have changed and even 
Alexander — if he were with us today — 
could dry his tears and find many fields 
for his tremendous energy other than add- 
ing “geography” to the Greek Empire. 

The thirst for conquest is powerfully 
alive in the world of sales and merchan- 
dising. Clever samp- 
ling campaigns and at- 
tractive packaging are 
the modern conquerors 
of markets.And Kimble 
Glass Vials today are 
the crystal carriers that 
have helped to win 
victory upon victory. 

Light in weight, 
dainty in size, con- 
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venient to carry in handbag or vest- 
pocket, Kimble Glass Vials dominate 
wherever distinction and appeal are de- 
sired in packaging pills, powders, capsules, 
salts, liquids, chemicals, and kindred 
products of the drug, pharmaceutical, 
perfume or proprietary fields. Even can- 
dies and foods are featured in colorfully 
labelled and closured Kimble Vials. There 
is no end of “worlds to conquer” with 
Kimble Vials setting 
the pace of packaging 
fashion and popular 
preference. 

Consult Kimble 
first on your sampling 
or packaging problem. 
There’s a Kimble Vial 
for your specific 
needs — or we Il design 
it for you! 


The Visible Guarantee of Invisible Quality ¢« e 


KIMBLE GLASS COMPANY ...- VINELAND, N. J. 
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BOSTON 


“Service for the Trade Exclusively” 


COMPACTS 


ROUGE and POWDER 
(More than 150 tints) 
* 
LIPSTICKS 
(All indelible shades— 


consistencies a la mode) 
e 
CREAM ROUGE 
(All shades) 
ca 
EYE SHADOW 
(All shades) 
cd 


EYEBROW PENCILS 
* 


WATERPROOF 
MASCARAS 


All our products guaranteed 
for chemical purity. For your 
further protection, Products 
Liability Insurance carried. 


XZYN 


POWDER PUFFS 


One of the cardinal reasons for 
the popularity of our powder 
puffs is that we never lose sight 
of the fact that it is the women 


we have to please. 


We know that women prefer 
those things that are not only 
serviceable and appropriate but 
also things that are attractive in 
appearance. It is this knowledge 
that has brought Oxzyn powder 
puffs to their present popularity. 


COMPANY 


In business since 1877 


italia of Natural — 


New York Office Canadian Office 
154 -llth Ave. 103 Ottawa St. 
WAtkins 9-0280 Walkerville, Ont. 
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This synthetic bears the true odor of the mountain cyclamen— 
is five times stronger than Hydroxycitronellal, yet is very stable, 


highly resistant to alkali and does not irritate the skin. 


Alpine Violet Ente "lifts, adds mellowness to bou- 


quets— enhances the character 


of all types of perfumes, creams, and toilet waters. 


Samples and additional informa- 


tion will be sent on request. 


E. 1. DU PONT DE NEMOURS & CO., INC. 
ORGANIC CHEMICALS DEPARTMENT 
FINE CHEMICALS DIVISION 
WILMINGTON, DELAWARE 


GU POND 


RE6. u. 5. pat. OFF 


Alpine djiolel Cla ; is the ideal adju- e 
vant for unusual OLE 


perfumes. 
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Homespun 


Farmers used to grow and spin 
their own wool, weave their own cloth 
and make their own clothes, yet what 
farmer would go back and do all 
that today? 


Perfume and cosmetic manufac- 
turers have also emerged from the 
“homespun” days. They are buying 
better perfume oils complete and ready 
to use. 


What manufacturer once he has 
enjoyed the freedom from crop fail- 
ures, market fluctuations, inventories, 
shortages and a dozen other hazards, 
would go back to making his own 
perfume oils, even if he could make 
them as well? 
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Manufacturers and Importers of Aromatic Essemtit 


AROMATIC CHEMICALS—ESSENTIAL OILS—FLAVORS—PERFUME SPECIALTIM! 
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Spring Suggestions 


New, fresh, spring-like perfume 
oils ready to use in that new line 
you are working on. 


S Camellia No. 111 ; i ; ; . $16.00 Ib. Apple Blossom No. 124 j . . $10.00 Ib. 

j tor all pur poses for cream 

; 

tila No. 13 4 . , P ‘ , 20.00 Ib. Fougere No. 165 ‘ 7 - ; , 8.00 lb. 
Lilac No. 12... ; ; ; : 30.00 Ib. Verbena No. 27 : . ; ; ; 38.00 lb. 


for fine toilet waters, creams, lotions 


| Lutece No. 44. . . « w onOer Tix 
| for powder Fixol eee ‘ a? ta 10.00 Ib. 
; added to any oil makes it more lasting. 
Chypre No. 7/1 ; . . . . 5.00 Ib. Cannot be used in creams, but goes well 
for powder in other preparations. 
- Y 
Bouguet AV No. 107 . .  .. i, 6.00 Ib. Send for samples 
for creams, lotions, toilet waters, 
powders 
CamationNo.42. =. . . . 24001. Lo Chemists: 


» perfume and extra quality toilet waters Eh 
; Don’t fail to see 


PHENYL ETHYL ALCOHOL COEUR 









Birfle No 53 2. . . . « 40.00 Ib. oo . 

| for perfume and high grade colognes $2.50 Ib. in 25 Ib. lots 

. Not only does it stand high for its odor value, 

sMeril No. 62 . . . . tt. 8.00 Ib. but it is chemically right. No esters, no chlorine, 
for powder and toilet waters but high solubility (1 in 50 parts of water). 

| Outdoor Odor No. 54. . . . 40.00 Ib. Send for sample 


| 
ttHaebler, Inc. 


ssemtid 315 FOURTH AVENUE, NEW YORK 


ALTII Chicago Toronto Los Angeles FACTORY, ELIZABETH, N. J. 
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AMERICA’S FAVORITE 
O1L OF LEMON 


67% of all Lemon Oil sold in the United States 
in 1936 was Exchange Brand 





The World’s Largest Plant Devoted Exclusively to Lemon Products 





FROM rich California lemons, tion controlled so exactingly. 
cold pressed and clarified, True flavor. Uniformity. Ex- 
comes Exchange Brand Oil of ceptional dependability. A fair 
Lemon, U.S.P.—with the flavor price. There you have the 
that pleasestheAmericantaste. reasons why Exchange Brand 

It is uniform always, in all Oil of Lemon, U.S. P. is far 
characteristics. Nowhere in and away America’s favorite 
all the world is the produc- Lemon Oil. 





Sold lo the American market exclusively by 


FRITZSCHE BROTHERS, INC. DODGE & OLCOTT COMPANY 
76 NINTH AVENUE, NEW YORK CITY +180 VARICK STREET, NEW YORK CITY 
0 | i 0 3 Ti E co 0 a Distributors for 

CALIFORNIA FRUIT GROWERS EXCHANGE 
U. a a C i iy - | a E D Products Department, Ontario, California 


Producing Plant: EXCHANGE LEMON PRODUCTS CoO., Corona, California 


Copr., 1936. Prodac:s Dept.. California Fruit Growers Exchange 


° 
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VIGILANCE 


HERE is one way to maintain an established, 
high standard of quality and that is by constant 
vigilance. With FRITZSCHE products this com- 
mences at the very source of our crude raw materials. 
At every stage in their handling, from the time they 
arrive at our plant until they leave it, packaged and 
sealed against tampering, these materials are subjected 
to the most exacting treatment that technical skill, 
experienced hands and modern facilities can provide. 
From first to last, unremitting vigilance protects and 
guarantees that standard for which these products have 


been distinguished for years and years. 


It is when sales success hinges upon quality that the 
perfume manufacturer who has taken the wise and 
logical precaution of using FRITZSCHE ingredients 


most appreciates the worth of such vigilance. 


FRITZSCHE BROTHERS, Inc. 


o-—.€ 
TRADES 
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atl Vey! : RS 
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The great difference between this synthetic 
material and the natural castoreum obtained 
from beavers is one of cost. In actual ap- 
pearance, odor and strength, it varies little 
from the genuine. For most practical pur- 
poses, CASTOREUM ARTIFICIAL F. B. 
should be used in the form of a tincture 
made in proportions of 2 ounces of the 
Artificial to 1 gallon of alcohol. In some 
formulae it can be used to replace the 
genuine castoreum completely; in others, 
most satisfactory results are obtained by 
combining it with the natural product. Its 
characteristic odor and fixation qualities 
render it especially adaptable to heavy per- 
fume compounds of the Oriental type. 
Extremely low priced and effective, CAS- 
TOREUM ARTIFICIAL F. B. has much 
to recommend it to the producer of fine 


perfumes. 


Please feel that you can discuss your 
problems with us freely and in complete 
confidence. Many of our good customers 
do and oftentimes the results of our in- 
vestigations point the way either to 
economies, to definite improvements in 
their formulae, or both. 


Tonquin Musk is the most powerful and 
tenacious of the four principal animal fixa- 
tives. In our new MUSK TONQUIN 
ARTIFICIAL F. B. we have successfully 
embodied those outstanding characteristics 
for which the natural musk is most valued 
—its subtle but penetrating and persistent 
odor, its remarkable fortifying effective- 
ness and its power of diffusion. To lifeless 
perfumes it imparts the same stimulating 
“lift” of the genuine product. MUSK 
TONQUIN ARTIFICIAL F. B. can best 
be used as an alcoholic tincture made by 
dissolving 4 ounces of the Artificial in 1 
gallon of alcohol and ageing to proper ma- 
turity. Such tincture, substituted for 
natural Tonquin Musk in the manufacture 
of certain soaps, will effect savings in raw 
material costs without sacrifice of odor 


or tenacity. 


In availing yourself of our facilities you 
obligate yourself in no way other than 
to take advantage, if you wish, of any 
improvements that might be effected 
through our suggestions. Let us prove 
to you the true worth of FRITZSCHE- 


supervised service. Write us /oday. 































NEW and ESSENTIAL AIDS 


aa. to MODERN PERFUMING 





d There have been offered, from time to time, 
\- numerous substitutes for natural civet. 
N Careful examination and application of 
y many of these have failed to reveal a syn- 
s thetic capable of imparting the character- 
d } istic softness of odor for which the genuine 
t product is noted. This has lead us to the 
- development of CIVET ARTIFICIAL F.B. 
8 —a successful endeavor to overcome this 
g common deficiency. Imparting the odor 
K ' character typical of natural civet, our Arti- 
t ficial resembles it closely in color and con- 
y sistency, is much stronger and possesses a 
decided advantage in its solubility. In the 
- form of alcoholic tincture, properly aged, 
. f it can be handled in fine perfume formulae 
€ in the same manner as Civet Absolute. 
V Exacting perfumers will not be long in 
r recognizing this new material for its true 
worth. 






FRITZSCHE 


816 WEST 8TH STREET LOS ANGELES, 


Proprietors ot PARFUMERIES de SEILLANS Seillans, 
FRITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St., Toronto, Canada 











This is a new and fully perfected synthetic 


ambergris. In matters of cost and con- 
venience it offers distinct advantages over 
the genuine product. It is readily soluble 
in both alcohol and essential oils. Alco- 
holic tinctures made with AMBERGRIS 
ARTIFICIAL F. B. impart tenacity, fixa- 
tion and stability to a high degree. Manu- 
facturers who compound their own blends 
will find that it enables them to produce 
exquisite modern effects, perfumes embody- 
ing the so-called ambre note and floral types 
such as lilac, at reduced cost and without 
noticeable effect upon quality. Perfumers 
using genuine ambergris or other natural 
or artificial fixatives are invited to sample 
any of the four synthetics described in 
this group and compare results carefully 


with the odor-effects they are now 


attaining. 















erh une. 


PORT AUTHORITY COMMERCE BLDG. 
76 NINTH AVENUE, NEW YORE, N. Y. 
118 WEST OHIO ST. CHICAGO, ILL 





Freshen the Fragrance 
with these 


N perfume compositions possessing sufficient 
fixation but requiring the freshening effect of a 
lighter and more diffusive note, our SEILLANS* 
DISTILLED OILS of LABDANUM, OLI- 
BANUM, OPOPANAX and MYRRH will prove 
most effective. The great care with which these 
Oils are prepared assures odor character worthy 


of the finest compositions. 


Outline your problem to us and we shall be glad 


to send you detailed suggestions for their use. 


FRITZSCHE BROTHERS, Inc. 


Port Authority Commerce Bldg. 
76 Ninth Ave., New York, N. Y. 


Branches 


ATLANTA, GA BOSTON, MASS CHICAGO, ILL COLUMBUS, O KANSAS CITY. MO 
SO8 Standard Building 250 Stuart Street 118 West Ohio Street 21 East State Street 2018 Guinotte Avenue 


NEW ORLEANS, LA. PHILADELPHIA, PA LOS ANGELES, CAL. SAN FRANCISCO, CAL 


813 Louisiana Building 12 South 12th Street 816 West 8th Street 122 New Montgomery Street 


FRITZSCHE BROTHERS OF CANADA, Ltd. MEXICO 
77-79 Jarvis Street. TORONTO. CANADA Mesones 24, MEXICO, D. F 


PARFUMERIES DE SEILLANS, SEILLANS (VAR), FRANCE 
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CL LES Wewho DA iss. vis re 


built, re-styled cold cream package ... giving women not only the 
modern sales appeal of beauty (see front cover) but the new con- 
venience-appeal of an interrupted thread cover. As you join the 


parade of package modernization, you'll find it pointing to Canco. 


: 


AMERICAN CAN COMPANY 


The world’s largest manufacturer of metal and fibre containers 


230 Park Avenue New York, N.Y. 
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CARKR-LOWREY opal jars are always 
WHITE whether 


empty or full 


Th ey 
are justly famous for their uniform 
density and opaqueness. Your 
product (be it snow-white, off-white 
or tinted) does not show through 


or alter the brilliant white sparkle. 


CARB-LOWRBREY GLASS CO. Factory and Main Office: BALTIMORE, MD 4 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427, Telephone: CHickering 4-0592 
CHICAGO OFFICE: 1502 MERCHANDISE MART, Telephone: WHitehall 4526 
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EST 26th STREET 
YORK e@ N.Y. 


e TORONTO ' 
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HELFRICH LIPSTICKS 


anticipate every trend in seasonal and style demand and also have these essential modern 


qualities: (a) velvet-like texture 


lips (d) non-greasy (e) temperature-defying (f) highly indelible . . 


(b) easy-to-apply consistency 


(c) non-drying to the 
. Buyers of Helfrich 


Lipsticks and Cosmetics have learned to put absolute confidence in Helfrich products. They 


buy in large quantities, knowing every piece will be exactly as represented. Ask for samples! 


W. make private brand cosmetics 


EXCLUSIVELY. We have no brands or 


trade marks of our own. When you entrust 
your business to us you get superior prod- 


ucts and an entirely non-competitive service. 


* 


ROUGE COMPACTS 
POWDER COMPACTS 
CREME ROUGE 
FACE POWDER 
EYE S HAD OW 
COS METIQUE 


HELFRICH LABORATORIES 
564-570 West Monroe Street CHICAGO 


HELFRICH LABS. of N. Y. INC. 
30-34 West 26th Street NEW YORK 


HELFRICH LABS. of CANADA, LTD. 
690 King Street, West 
TORONTO, ONTARIO, CANADA 


BALDWIN & BALDWIN, 819 Santee St., Los Angeles, Calif. 
HERBERT J. BITTMAN, 318 Peoples Bank Bidg., Seattle, Wash. 
CHARLES H. CURRY, 420 Market St., San Francisco, Calif. 
HERBERT F. CROEN, 82 Pryor St. S.\W/. P.O. Box 907 Atlanta, Ga. 
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SUNBURN 
PREVENTIVE *2 


demonstrates its greater 


SUN-STOPPING POWER 


Tests by thousands under conditions of 
actual use have demonstrated the positive 
superiority of Sunburn Preventive £2, 


Givaudan’s anti-sunburn product. 


In addition, laboratory tests show that 
Sunburn Preventive #2 is up to 3% times as 
effective as many other products now on the 
market—and consequently more economical 


because a smaller amount is required. 


Sunburn Preventive #2 has also proved its 
protective power on every type of person— 


blonde or brunette. 


Sunburn Preventive #2 is non-toxic, in- 
offensive and tests indicate that it is non- 
irritating. Colorless and odorless, it can be 
used in almost any preparation. We invite 
you to make your own tests of its power 


and efficiency. 


The January issue of the Givaudanian carries an 
extensive article on Sunburn Preventives. Send for 


your copy. 


GIVAUDAN 


DELAWANNA INC 
80 FIFTH AVENUE, NEW YORK, N. Y. 


Branches: Philadelphia Los Angeles Cincinnati San Francisco 
Dallas Baltimore New Orleans Chicago Detroit 
Seattle Montreal Havana 
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Improve the 
Appearance of Your Package 


with an attractive serviceable stock or 
specially designed 


Cap 


For perfumes, taleum and tooth powder, bath 
salts, etc. @ Furnished in a variety of designs in 
fancy metal, plain brass, polished brass, nickel 
plated or in other metals. Our “Negative Finish” 
resists acids, alkalies and alcohol. Proven by 
laboratory tests. Available in most designs. We 
make laboratory tests to determine proper fin- 
ish if necessary. Samples and prices on request. 


BRASS GOODS MFG. CO. 


345 ELDERT STREET 
~ BROOKLYN,N.Y. 
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258 269 
& No. 72 —43 M/M Bath Salt Cap No. 238 —15 M/M TaleumCanTop No. 282*—24 M/M Screw Cap 
i= No. 140 —35 M/M Sifter Top Cap No. 240 —14% M/M Square Slip Cap No. 291*—22 M/M Screw Cap 
a. No. 150 —13. M/M Screw Cap No. 249 —14144 M/M Screw Cap No. 292 —28% M/M Flask Cap 
. No. 185 —1514 M/M Screw Cap No. 250 —12 M/M x 234% M/M No. 295 —134%2 M/M Slip Cap 
‘a No. 186 —44. M/M Fancy Bath Salt Cap Oval Slip Cap No. 298*—38 M/M Talcum Cap, 
ae No. 188 —2314 M/M Taleum Can Top No. 251 —-15 M/M Screw Cap Sifter Top 
ae No. 200 —28 M/M Sifter Top Cap No. 257 —12 M/M x 23% M/M No. 300*—18 M/M Screw Cap 
¥ No. 0200 —28 M/M One Piece Cap Oval Slip Cap No. 317 —11_ M/M Slotted Shp Cap 
é No. 215 —191%4 M/M Talcum Can Top No. 258 —40 M/M Bath Salt Cap No. 323 —45 M/M Bath Salt Cap 
BS No. 230 —13. M/M Screw Cap No 264*—20 M/M Screw Cap No, 324*—45 M/M Cream Jar Cap 
* No. 232 —13 M/M Screw Cap No. 267 —16 M/M Slip Cap Same design as No. 
s No. 234 —1014 M/M Screw Cap No. 269 —44 M/M Bath Salt Cap 323. | 
s No. 236 —19% M/M Slip Cap No. 281 —1l1 M/M Slip Cap No. 327*—43 M/M Same design as ! 
a *FITS G. C. A. No. 400 GLASS FINISH rm a, | 
Poe i 
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SENANG 


PEM Ct OF SUE 


a rare and extravagant perfume 

base of exotic character. Un- 

equalled for all kinds of face 
and body powders 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 
601 WEST 26TH STREET 


CHICAGO: 326 W. HURON STREET 21. PAUL: 263 €. 4TH STREET 
LOS ANGELES: 685 ANTONIA AVENUE SOUTH: CANDLER ANNEX BLDG., ATLANTA, GA. 


CANADA: 119 ADELAIDE ST., W. TORONTO 
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AT STOCK PRICE 


| Distinctiveness of packaging has a powerful sales an outstanding suceess. “J-32” is carried in stock, 
appeal--but a custom-made bottle inevitably adds for immediate delivery in 2 ounce, 1, 2, 3, 4, 6, 8, and 
jproblems of eost and delay. This new Swindell 16 ounce sizes. It is made with G. C. A. medium 
Did Hies yen veel custem distintion aul atthe  cavew Seti aniitpentipenle diel 
same time offers you the two-fold advantage of low black Bakelite caps. 
stock prices and a ready supply to draw upon for With the Swindell beauty of distribution is eom- 
| immediate delivery--thus avoiding overloaded in- bined a rugged sturdiness, so that the bottles may 
ventories and costly delays. take their place on the average production line 
“]-32” is a new and improved treatment of the without fear of breakage or hold ups. 


\éraeeful and simple lines which made “330” such Write for samples and prices -- today! 


When you think of 
| Bottles, think o 


SWINDELL 


er 


SWINDELL BROTHERS + BALTIMORE + NEW YORK 
Tne ee ee 





The 


BRIDGEPORT Si 


ESTABLISHED 1909 


BRIDGEPORT, CONNECTICUT *TEL. BRIDGEPORT 3-3125 
VANITY CASES e ROUGE CASES e PASTE ROUGE CONTAINERS 
LIPSTICK HOLDERS e EYEBROW PENCIL HOLDERS e BOTTLE CAPS e JAR CAPS 
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BIBLIOGRAPHY 


of 
The Scientific Evolution of Vitamin F 


1926 


1. Boissevain, C. H.—The Action of Unsaturated Fatty 
Acids on Tubercle Bacilli. 

Boissevain reports experiments showing the effect of unsatu- 
rated fatty acids on the virulence of tubercle bacilli in vitro. 
(Compare with the work of Larsen on the ricinoleates) Linoleic 
and linolenic acids were among the most effective. 

(American Review of Tuberculosis, volume 13, pages 84-89, 1926.) 


1927 


2. Evans, H. M., and Burr, G. O. 
ficiency with Highly Purified Diets. 

Diets freed from fat but containing adequate amounts of vita 
mins A, B, D, and E proved incapable of maintaining normal 
growth and reproduction in animals. The authors conclude that 
such purified diets demand either an extraordinary and unique 
amount of some one of the known vitamins or else another and 


unknown member (F or H) of the vitamin class. 
(Proceedings of the Society of Experimental Biology and Medicine, volume 25, 
pages 41-48, 1927.) 


3. Evans, H. M., and Burr, G. O.—New Dietary De- 
ficiency with Highly Purified Diets; The Biological Effect 
of Fat in the Diet. 

Fat improved growth and ovulation in a study of animals fed 
a fat free diet. When the fats were separated into non-saponifi 
able matter, glycerol and fatty acids, the improvement was 
attributed to the fatty acid fraction. The authors considered the 
favorable substance in fat as representing possibly a new vitamin 
(F), which, unlike vitamins A, D, and E, is not concentrated in 
the non-saponifiable fraction. 


(Proceedings of the Society of Experimental Biology and Medicine, volume 25, 
pages 390-397, 1927.) 


1928 


4. Evans, H. M., and Lepkovsky, S.—Sparing Action 
of Fat on the Anti-Neuritic Vitamin. 


If fat is added to a fat free diet, the amount of anti-neuritic 
vitamin necessary to establish any definite level of growth or fre- 
quency of ovulation is always less than is required when fat is 
absent. The action of vitamins A, D, and E was excluded, nor 
was there any anti-neuritic vitamin in the fats themselves. The 
authors conclude that the action is due to the biological effect of 
fats previously emphasized by Evans and Burr; therefore, due to 
vitamin F. 

(Science, volume 68, page 298, 1928.) 


5. Archard, C., Grigaut, A., LeBlanc, A., and David, 
M.—L’Equilibre Lipoidique du Sérum Sanguin dans les 
Maladies Aigiies (The Lipoid Equilibrium of the Blood 
Serum in Acute Diseases). 

Archard and his associates studied the lipoids of the blood 
serum, including the iodine number (unsaturated fats) in various 
diseases. The iodine number is definitely lowered in the acute 
stage of disease, beginning to rise when convalescence begins and 
gradually approaching normal as the patient recovers. In fatal 
cases, the iodine number showed no increase. They concluded 
that the diminution in the iodine number, or in the unsaturated 
fats. corresponds with a diminution of the defensive powers of the 
organism against invasion. (Compare Boissevain and Larsen). 

(Journal de Physiologie et de Pathologie Generale, volume 26, page 415, 1928). 





-New Dietary De- 


1929 


6. McAmis, A. J., Anderson, W. E., Mendel, L. B.— 
Growth of Rats on Fat Free Diets. 

During the life of animals grown on fat free diets, the authors 
noted a poor condition of the fur and bloody urine. Other symp- 
toms suggestive of vitamin deficiency were observed. The 
authors concluded that, whether the apparent beneficial effects of 
a small amount of fat is due to its content of vitamin A or other 
vitamins, or to its action as a vehicle for the fat soluble vitamins, 
or whether fat per se is essential, had not been conclusively 


demonstrated by their own experiments. 
(Journal of Biological Chemistry, volume 82, page 247, 1929.) 


7. Burr, G. O., and Burr, M. M.—A New Deficiency 
Disease Produced by the Rigid Exclusion of Fat From 
the Diet. 

The first minute description of a fat deficiency syndrome ap- 
pears in this contribution. Fat deficiency makes for retarded 
growth, more marked in the male than in the female animal. An 
abnormal scaly condition of the skin is developed. Hemorrhagic 
spots appear throughout the entire length of the tail and an 
actual necrosis results. The hind feet become red and swollen. 
The hair is filled with dandruff and a tendency for its loss is 
apparent. Sores appear in the skin, especially the skin of the face. 
The urinary tract and kidney is extensively involved and un 
doubtedly is an important factor in the death of the animal. 

The presence of fatty acids in the diet changed the entire 
economy of the animals. If the effect be not due to ordinary 
fatty acids, the authors suggest that a new substance of the nature 
of an ether soluble organic acid, which could be classed as a vita- 
min, was responsible for this characteristic dietary deficiency 
(vitamin F.) 

(Journal of Biological Chemistry, volume 82, pages 345-367, 1929.) 


8. Evans, H. M., and Lepkovsky, S.—Sparing Action 
of Fat on the Anti-Neuritic Vitamin (B). 


The authors refer to their work of 1928 which is amplified in 
this report. They conclude that, in the absence of anti-neuritic 
vitamin B, it takes relatively more fat to bring into evidence the 
sparing action of fat. They defend the view that fats as such 
undoubtedly exert an important function in the metabolism of 


the animal other than supplying energy. 
(Journal of Biological Chemistry, volume 83, pages 269-287, 1929.) 


9. Brown, J. B.—The Occurrence of a New Highly 
Unsaturated Fatty Acid in the Lipids of the Brain. 


Brown reports the finding of unsaturated lipids in beef brain. 
(Journal of Biological Chemistry, volume 83, pages 783-791, 1929.) 


10. Brown, J. B., and Rawlins, A. L.—The Effect of 
Feeding Whale Oil on the Depot Fat of the White Rat. 


An equilibrium between the food fat and the depot fat was 
established in between four to six weeks on « given diet. The 
characteristic wholly unsaturated fatty acids of whale oil were 
apparently deposited as such. 

(Proceedings of the Society of Experimental Biology and Medicine, volume 26, 
page 704, 1929.) 


11. Taylor, T. C., and Iddles, H. A. 


Amyloses in Some Common Starches. 





Separation of the 


Corn starch contained 1.18 per cent of fatty material with 
iodine numbers of from 90.6 to 91.2 in different samples. Investi- 
gators using starch in a basic diet, in the belief that it is fat free, 
might readily overlook this residuum of highly unsaturated fats, 
against which error Taylor and Iddles caution. 

(Industrial and Engineering Chemistry, volume 18, pages 713-717, 1929.) 

























































1930 


12. Sinclair, R. G.—The Influence of Diet on the 
Amount and Composition of the Phospholipid Fatty Acids 
in Various Tissues in the Cat. 


Sinclair observed that the degree of unsaturation of the fatty 
acids was definitely higher in the liver, heart, kidney, smooth and 
skeletal muscles, and intestinal mucosa in cats fed with beef kid- 
ney than in cats fed wita beef muscle. 

(Journal of Biological ( 579-586, 1930.) 


emistry, volume 86, pages 


13. Burr, G. O., and Burr, M. M.—On the Nature and 
Role of the Fatty Acids Essential in Nutrition. 

The most sensitive test of fat deficiency disease is scaliness of 
the feet. Dandruff is also a reliable indication of the disease. Still 
greater emphasis is placed on the condition of the kidneys, which 


are grossly abnormal and show a degeneration, unlike that 
ascribed to vitamin A deficiency. The kidneys disorder due to fat 
deficiency disease is neither cured nor prevented by increased 


amounts of the A and D fraction from cod liver oil, but is cured or 
prevented by the addition of fatty acid not containing vitamin A. 

Disturbance of the pituitary is evidenced by the abnormal con- 
sumption of water that fat deficient rats display. Vitamin E was 
without effect in the prevention or cure of the fat deficiency 
syndrome, nor was regular ovulation induced in female animals by 
the addition of vitamin E, as was the case with curative oils. 

Infertility arising from fat deficiency is not corrected with vita- 
min E. The fat deficiency syndrome in its entirety was not cured 
by saturated fatty acids, including stearic, palmitic, myristic. 
lauric or lower members of the aliphatic series; but it was cured 
by linoleic acid, either alone or when present in olive oil, lard, 
corn oil, poppy seed oil, or linseed oil. 

The evidence seemed to point to the great effectiveness of 
linoleic acid, which the authors consider an indispensable essen- 
tial fatty acid for nutrition. This is the first evidence that 
gests the nature of the vitamin F material hinted at in all previous 
work. 

(Journal of Biological Chemistry, volume 86, pages 


g- 
sug 


987-621, 1930.) 


14. Brown, J. B., and Ault, J. C.—Comparison of the 
Highly Unsaturated Acids of Beef, Hog, and Sheep 
Brains. 


A method is described for the isolation of the fatty acids of the 
brain. This method may become useful for future work on 
vitamin F. 


(Journal of Biological Chemistry, volume 89, pages 167-171, 1930.) 


15. Platonov, G.—The Influence of Unsaturated Fatty 
Acids on the Virulence of Turbercle Bacilli. 


Platonov points to recent investigations as having proved the 
extreme biological importance of lipoids, especially those of the 
unsaturated fatty acid type. The value of these substances “as 
nourishment” for the tuberculous patient is thought by Platonov 
to have been clearly demonstrated during the World War, when 
the spread of tuberculosis and the peculiar character of the 
disease at that time furnished proof of diminished resistance 
brought about by hunger and especially by an insufficiency of fats. 


Platonov refers to the work of Goldenberg and Steflso (Russian 
reference not available) whose determination of the iodine value 
of various tissues indicated a decrease of the content of unsatu- 
rated fatty acid in the organs of the tuberculous and the underfed. 
Goldenberg and Steflso regard this as the reason for an increased 
susceptibility for tuberculosis 


Platonov seems to have demonstrated an increased immunity 
to otherwise lethal doses of tubercle bacilli in guinea pigs by the 
effect of various oils containing unsaturated fatty acids on 
tubercle bacilli. 

Clinically, the author indicates that his experience is such as to 
support the conviction that the tubercle bacillus does not easily 
attack tissues in the human in which unsaturated fatty acids are 
richly contained. He indicates that the high content of oleins in 
horse serum and the presence in it of highly unsaturated linoleic 
acid fits admirably well with the known immunity of the horse to 
tuberculosis. Platonov indicates that the unsaturated fatty acids 
should serve as basis for the dietetic therapy of tuberculosis. 

(American Review of Tuberculosis, volume 21, pages 362,369, 1930.) 

16. Mueller, P.—Ueber die Ungesittiglen Fettsdéuren 
Menschlischen Lebers (Unsaturated Fatty Acids of the 
Human Liver). 


In human livers, Mueller found that the quantity of unsatu- 
rated fatty acids did not increase proportionately with the total 









fat content of the liver, but remained essentially the same for the 
total liver substance. 


(Archiv fur Experimentelle 
219-235; and 240, 1930.) 


Pathologie und Pharmakologie, volume 147, 


17. Sinclair, R. G.—Some observations on the Growth 
of Rats on Fat Free and Fat Containing Diets. 


Sinclair reports that rats fed on the fat free diet similar to that 
used by Burr and Burr developed a scaly condition of the tail 
without exception and identical with that described by Burr and 
Burr, if they were kept in cages with a false bottom. The matter 
of access to feeding on feces is developed. 

Cod liver oil did not protect against scaliness of the tail, even 
when used up to 10 per cent by weight of the diet. 


(Proceedings of the Society for Experimental Biology and Medicine, volun 
pages 1059-1062, 1930.) 


1931 


18. Graham, C. E., and Griffith, A. H.—Observations 
on the Nutritive Value of Certain Fats. 


These investigators corroborated the findings of the Burrs. 
The scaliness that developed on the feet was not prevented by 
doubling the yeast intake nor by an active extract of rice polish- 
ings, nor by an active liver extract. The condition of the tail was 
made worse by increasing the cod liver oil. The symptoms were 
prevented by wheat germ oil, lard or whole liver, wheat germ oil 
being the most effective, and lard the least effective. 

Graham and Griffith required additional information before 
accepting the Burr fat deficiency signs as representing a de- 
ficiency in some food factor or as a toxic effect due to the cod 
liver oil used. 


(Proceedings of the 
pages 756-761, 1931.) 





Society for Experimental Biology and Medicine, volume 28, 


19. Funk, Casimir, Caspe, S., Caspe, Hi—A New Patho- 
logical Condition of Probable Dietetic Origin in Rats. 


These authors report a syndrome analogous to that described 
by Burr which they could not prevent by the addition of lard or 
cod liver oil or linoleic acid to the daily ration. The error in this 
investigation is discussed subsequently by Burr. 


(Proceedings of the Society for Experimental Biology and Medicine, 
pages 816-818, 1931.) 


volume 28, 


20. Sueyoshi, Y., and Furokubo, T.—Uecber die Fett- 
sduren des Eigelblecithins (On the Unsaturated Fatty 
Acids in Egg Yolk Lecithin). 


Egg yolk lecithin was found to contain 73.2 per cent. of oleic 
acid, 5,1 per cent. of clupadonic acid and 2.1 per cent. of linoleic 
acid. Previous to this investigation clupadonic acid had been 
found only in fish oils. 

(Journal of Biochemistry, 


volume 13, pages 177-183, 1931.) 


21. Hume, E. M., and Smith, H. H.—Relation of Fat 
Free Diet to the Scaly Tail Condition in Rats Described 
by Burr and Burr. 


These authors observed the development of the tail condition 
in rats which received fats in the diet as well as those that did not 
receive fats. Chick, Roscoe and Aykroyd observe a similar scaly 
condition in their rats at the Lister Institute, when the animals 
were housed in cages with coarse wire flooring and diets supple- 
mented by yeast derivatives, rather than whole yeast, as the 
source of the B vitamins. 


(Biochemical Journal, volume 25, 


pages 300-306, 1931.) 


22. Brown, J. B.—Content and Nature of the Highly 
Unsaturated Fatty Acids of the Human Brain. 


Fresh and preserved specimens of human brain showed un- 
saturated fatty acid content not essentially different from that in 
the various animal brains examined. 

(Journal of Biological Chemistry, 


volume 92, pages L X X XVIIL-L X X XIX, 


1931). 

23. Klenke, E., and v. Schoenebeck, O.—Ueber die 
hochungesdttigten Fettséuren des Phosphatide aus ver- 
schiedenen Organen (Highly unsaturated Fatty Acids 


from the Phosphatides in Various Organs). 


This study corroborates the findings many times elsewhere re- 
ported that unsaturated fatty acids occur in phosphatides of 
many animal organs. 

(Zeitschrift fur Physiologische Chemie, 


volume 154, pages 191-192, 1931.) 
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24. Cornbleet, T.—Use of Maize Oil (Unsaturated 
Fatty Acids in the Treatment of Eczema.) 


Cornbleet notes that over a period of four and a half years a 
group of eighty-seven patients with chronic eczema responded to 
treatment with maize oil given by mouth. 

The eczema in the cases studied was the condition referred to as 
allergic eczema, exudative and dietetic eczema, Besnier’s prurigo 
or generalized neurodermatitis. 

All of the patients were over five years of age, most of them 
adolescents and young adults. All of them had been treated for 
eczema for several successive years and many since infancy. The 
use of the oil was not begun until it was established that the 
patients did not recover easily on any standard therapy. 

The first notable improvement was a lightening of the color of 
the skin. Then the thickened parts became thinner and more 
supple. Itching was sometimes relieved early. The face was 
usually the first to improve, the hands and the feet the last. 

\ few of the patients had asthma which was improved as well 
as the eczema. Cornbleet refers to the findings of Burr and of 
Hansen who describes the action of the oil in eczema as being due 
probably to its high content of unsaturated fatty acids. 


(Archives of Dermatology and Syphilology, volume 31, pages 224-226, 1931.) 


25. Maronne, P. A.—Contribution a l’Etude du Meta- 
bolisme Normal et Pathologique des Graisses (A Contribu- 
tion to the Study of the Normal and Pathologic Metabol- 
ism of the Fats). 


Maronne summarizes the experiences of French investigators 
as having shown that the unsaturated fatty acids are more ad- 
vantageous to the development of the organism than are the 
saturated fatty acids. He ascribes the protective function of fats 
in the subcutaneous tissue to their degree of unsaturation. He 
points out that, whereas the liver plays an important part in the 
metabolism and fixation of fats in the organism, recent researches 
indicate that the lungs, the spleen and the subcutaneous tissue 
also have a part in this metabolism. 

The author opines that obesity is due chiefly to the inability to 
desaturate the fats assimilated in order that they may be utilized 
by the organism. He suggests that in the treatment of obesity 
saturated fats be replaced with unsaturated oils. 


(Paris, Thesis.) 


1932 


26. Gregory, E., and Drummond, J. C.—A Study of 
Fat Metabolism with Special Reference to Nutrition on 
Diets Devoid of Fat. 

These authors report experiments in which a poor condition of 
the fur and a scaly tail developed on fat free diets. The symp- 
toms were not relieved by the addition of fats containing unsatu- 
rated fatty acids but were relieved by the intake of vitamin B. 

Their analysis showed that linoleic acid deposited in the adi- 
pose tissue of the body is probably derived from the food. 


(Zeitschrift fur Vitaminforschung, volume 1, pages 257-284, 1932.) 


27. Hotta, S.—Die Bedeutung der Hochungesittigen 
Fettséuren in den Organen (The Significance of the 
Highly Unsaturated Fatty Acids in the Organism). 

The administration of thyroxin increases the oxidation of the 


fatty acids in the body, but there is no formation of the highly 
unsaturated fatty acids. 


Less highly unsaturated fatty acids are more easily metabolized 
than are highly unsaturated fatty acids. 


(Tohoku Journal of Experimental Medicine, volume 20, pages 65-78, 1932.) 





28. Roche, A., Roche, J.—Sur les Accidents Cutanés 
Attribués a la Carence en Lipide chez le Rat (Cutaneous 
Eruptions Attributed to Deficiency of Lipid in the Rat). 


In two types of diet containing butter fat, rats developed 
ulceration of the paws and a necrosis of the tail, even when yeast 
extract was added to the diet, but did not develop these symptoms 
if fresh yeast was given instead. 


(Comptes Rendus de la Societe Biologique, volume 109, pages 463-464, 1932.) 


29. Sinclair, R. G.—The Relationship Between the 
Amount of Fat Ingested and the Degree of Unsaturation 
of the Phospholipids and the Neutral Fat in the Tissues 
of the Rat. 


Continuing his experiments on the effective fat in the diet, Sin- 
clair suggests that the decline and death of rats on a fat free diet 
as reported by Burr and Burr may be related to the drop in the 
degree of unsaturation of the phospholipids below a certain level 
which is essential for their function. 

(Journal of Biological Chemistry, volume 96, pages 103-125, 1932.) 


30. Burr, G. O., Burr, M. M., and Miller, E. S.—On the 
Fatty Acids Essential in Nutrition. 


Positive results in the cure of the deficiency disease are marked 
by renewed growth in weight and length, and by a clearing of the 
skin and an improvement of the hair coat. Linoleic acid was very 
effective in curing the deficiency disease as was linolenic acid, 
both in the form of methyl esters. 

Oleic acid was found ineffective. Butter gave negative results. 
Tung oil had very feeble curative effects. 


(Journal of Biological Chemistry, volume 97, pages 1-9, 1932.) 


31. Sinclair, R. G.—Relationship Between Degree of 
Unsaturation and Composition of Lipids in Animal Tis- 


sues, 


Continuing this type of investigation, Sinclair shows that the 
amount and kind of fat in the diet exerts a very pronounced and 
characteristic influence on the degree of unsaturation of both the 
phospholipids and the neutral fat in the tissues of the body. 
of Biological Chemistry, volume 97, pages X X XIV. X XV, 1932.) 





(Journal 





32. Eckstein, H. C.—Highly Unsaturated Fatty Acids 
in Butter. 


Eckstein demonstrated the presence of acids in butter fat, more 
highly unsaturated than oleic, his calculation showing about 0.25 
per cent. of linoleic acid. 

(Journal of Biological Chemistry, volume 97, pages X X XV-X X VVI, 1932.) 





33. Burr, G. O., and Beber, A. J.—A Study of the Gas 
Exchange of Rats Suffering from a Deficiency of Un- 
saturated Fatty Acids. 


When rats are fat starved but receiving other foods, the respira- 
tory quotient remains above 1.00. When they are completely 
starved, the quotient drops readily. Rats that have been cured 
of the fat starved condition show a normal daily metabolic course. 

(Journal of Biological Chemistry, volume 97, pages X X XVI-X X XVII, 1932.) 


34. Evans, H. M., and Lepkovsky, S.—Vital Need of 
the Blood for Certain Unsaturated Fatty Acids. 


Comparison of the iodine numbers of the various methyl esters 
employed to correct fat deficiency disease is not a criterion for the 
content of curative fatty acids. Thus, rats fed a fat free diet 
have body fats with more unsaturated fatty acids than rats at the 
time of weaning, yet they possess smaller amounts of the curative 
unsaturated fatty acids. 


(Journal of Biological Chemistry, volume 99, pages 231-234, 1932.) 


35. Evans, H. M., and Lepkovsky, S.—The Sparing 


Action of Fat on Vitamin B. 


In a study of the sparing effect of various glycerides of oleic 
acid on vitamin B shows that commercial oleic acids gave de- 
cidedly inferior results to the glycerides of purified oleic acid. 


(Journal of Biological Chemistry, volume 99, pages 235-240, 1932.) 


36. Berend, N.—Ueber die Rolle der Stark Ungesdttig- 
ten Fettsduren im Organismus (The Role of Highly Un- 
saturated Fatty Acids in the Organism). 


In experiments on dogs fasting produced the reduction in the 
unsaturated fatty acids of the blood. In pathological lipemia 
such as occurs in diabetic dogs after the removal of the pancreas, 
the total fats of the blood are increased, but the unsaturated fatty 
acids are decreased, so that the percentage of unsaturated fatty 
acids to total fats is much lower than normal. Large doses of 
insulin raise this percentage to normal. 

(Biochemische Zeitschrift, volume 246, pages 117-123, 1932.) 








1933 


37. Hansen, Arild E.—Study of Jlodine 
Serum Fatty Acids in Infantile Eczema. 


Number of 


In ten cases of eczema in sixteen normal infants of similar age, 
the average iodine number of the serum fatty acids in the eczema 
group was considerably lower than the average iodine number in 
the control group. This indicates that the serum fatty acids con- 
tain less unsaturates in infantile eczema than are present in the 
blood of normal control infants. 


(Proceedings of the Society for Experimental Biology and Medicine 
pages 1198-1199, 1933.) 


38. Hansen, Arild E., 


lodine Absorption 
Diets. 


Because of the apparent necessity for unsaturated fats in the 
diet, the comparison of the iodine absorption of the serum lipids 
of control rats with that of animals on fat free diets was studied, 
and found to be distinct. 

The highest value found in fat free animals did not reach the 
lowest value found in control groups. The results were considered 
particularly significant since the diet of the controls was com- 
paratively low in fat made up largely from milk. 


(Proceedings of the Society for Experimental Biology and Medicine, 
pages 1200-1201, 1933.) 
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39. Hansen, A. E.—Serum Lipid Changes and Thera- 
peutic Effects of Various Oils in Infantile Eczema. 


Oils rich in unsaturated fats gave good clinical results in two 
infants suffering with severe eczema. Twelve additional 
treated in like manner showed a similar response. 

The same diet and the same local care of the skin were ob- 
served in all cases. Four cases were studied in respect to the 
iodine number of the serum fatty acids. The control in this group 
showed a steady decline but the cases receiving corn oil and par- 
ticularly linseed oil showed steady and unquestionably marked 
gain as the eczema improved. 


cases 


(Proceedings of the Society for Experimental Biology and Medicine, 
pages 160-161, 1933.) 


40. Burr, G. O., and Brown, 


Acids Essential in Nutrition. 


W. R.—On the Fatty 


In this contribution Burr and Brown review the work of othe 
investigators who reported scaly skin and necrotic tails not asso- 
ciated with fat deficiency and not curable by the administration of 
suitable fats. 

Funk and his associates did not use an adequate amount of 
vitamin B. The animals of Roche and Roche were so deficient as 
to have weighed only from 80 to 100 grams after twelve weeks. 
Hume and Smith admit that the supply of B, and Bey was in- 
sufficient for good growth nor did their animals always receive 
sufficient vitamin A as bladderstone developed in some instances. 
Gregory and Drummond used an inadequate yeast extract, ob- 
viously deficient in one or more of the water soluble vitamins. 

The authors fully answer all of the causes for conflict in the 
partial corroboration of their findings by other investigators. 
They point out that the fat deficiency disease is characterized by 
a late failure in growth after an early period of rapid growth in 
the presence of excess growth factors. The growth failure is ac- 
companied by a high percentage of kidney lesions, abnormal gas 
exchange and abnormal water consumption. 

Whereas necrosis of the tail and scaly skin can result from 
numerous dietary conditions, it is neither necessary nor justifiable 
to assume that these diverse causes work through a common 
factor such as abnormal skin lipids which they believed respon- 
sible for the scaliness in their rats. 


(Proceedings of the Society for Experimental Biology and Medicine, 
pages 1349-1352, 1933.) 


41. Rof, J.. and Thurnherr, A.—Ueber das Verhalten 
der Ungesittigten Fettséuren bei Experimenteller Nieren- 
schddigung und bei Sauerstoffmangel (The Condition of 
the Unsaturated Fatty Acids in Experimental Renal In- 
jury and Lack of Oxygen). 


Poisoning by mercuric chloride showed an increased unsatu- 
rated fat content of the kidney, but poisoning by cantharides 
showed a decrease. The suggestion is made that the difference in 
effect of the unsaturated fatty acids of the kidney to the two 
types of renal poisons may be related to the supply and utilization 
of oxygen. Rats fed on practically fat free diets were found more 
sensitive to oxygen deprivation than rats fed normal diets: and 
they also showed a more rapid loss of unsaturated fatty acids in 
the various organs. 


(Zeitschrift fur die gesamte Experimentelle Medizin, volume 88, pages 693-704, 
1933.) 


volume 30, 


volume 30, 


42. Tanze, U.—The Effects of Fatty Acids on Nutri- 
tion. 


Fat starved rats developed a definite nutritional disorder 
characterized by a loss of hair, later an inflammation, then derma 
titis and scaly skin. The eyes were swollen and closed, though the 
changes were not due to vitamin A deficiency. There was a re- 
tarded growth. Immediately upon restoring linoleic acid to the 
diet, a soft fine coating of hair appeared in the denuded areas, 
growth was normally resumed and the animals became normal. 
The hair developed a lustrous sheen and the eyes became ex 
tremely bright and clear. Oleic acid was ineffective and linolenic 
acid was neither constant nor at any time as effective as linoleic 
acid. No sparing action of linoleic acid or linolenic acid for vita 
min B was found. Soybean oil was tested but was not comparabk 
with linoleic acid in its effect. The fatty acids from cod liver on 
were not effective. 

(Scientific Papers from the Institute for Physical and Chemical 
Tokyo, volume 20, pages 13-28, 1932, and volume 22, pages 1-14, 1933.) 


Resear¢ 


43. Hinsberg, K., and Holland, G.—Ueber das Jodbind- 
ungsvermogen im Blute unter Normaler und Patholog- 
ischer Verbindung (The lodine Absorption Value of the 
Blood Fats in Normal and Pathological Conditions). 


The values for unsaturated fatty acids are constant for normal 
persons but are increased in diseases of the liver and in perni- 
cious anemia. The administration of linoleic acid by mouth low- 
ered the blood sugar in diabetics sometimes as much as 100 per 
cent. in from three to four hours. 


(Alinische Wochenschrift, volume 12, pages 1601-1602, 1933.) 


44. McCollum, E. V., and Becker, J. E.—Linoleic 
Indispensable to Normal Nutrition. 


Acid 


\ diet containing everything else which is essential but lacking 
in linoleic acid will fail to maintain life. It must therefore be 
provided in food. 

(Food, Nutrition and Health, Baltimore, 1933 


1934 


45. Burr, G. O., and Beber, A. G.— Metabolism Studies 
with Rats Suffering from Fat Deficiency. 


The experiments clearly show that fat deficient rats are very 
different from stock animals and that fat deficient rats which have 
been cured with small doses of fats return to a much more nearly 
normal gas exchange. The most marked difference shown by fat 
deficient rats are higher basal rate, higher specific dynamic action 
of food and higher respiratory quotients. Rats synthesize large 
amounts of fat daily, but this synthetic fat does not prevent the 
fat deficiency disease. 

(Proceedings of the Society for Experimental Biology and Medicine, 
pages 911-912, 1934.) 


46. Holland, G., and Hinsberg, K.—Ueber die Physio- 
logische Bedeutung Ungesdttigter Fettsduren und das 
Jodbindungesvermégen des Blutes (The Physiological Sig- 
nificance of Unsaturated Fatty Acids and the Iodine Ab- 
sorption of the Blood). 


The average value of the iodine absorption number of the blood 
serum is between 500 and 600 mg. per cent and shows very little 
variation. In cases with marked cardiac decompensation, the 
value doubled and dropped to normal as compensation became 
established. In cardiac disease with good compensation there is 
little change in the value. In pernicious anemia liver treatment 
reduced the iodine absorption value from a high to a normal 
amount. Upon discontinuing liver treatment, the unsaturated 
fatty acids again rose. 

(Zeitschrift fur die gesamte Experimentelle 
1934.) 


Medizin, volume 94, pages 485-494, 


47. Evans, H. M., Lepkovsky, S., and Murphy, Eliza- 
beth A.—Vital Need of the Body for Certain Unsaturated 
Fatty Acids (a digest of three communications). 


A fat free diet although adequate in other vitamins showed a 
failure in the production of young in 20 per cent. of the female 
rats after implantation had occurred. 


In a much higher percentage, abnormal pregnancies were evi- 
denced by a peculiarly prolonged gestation period, and a difficult 


parturition due to impairment of the birth mechanism. Eighty 
per cent. of the young were born dead and the rest died soon after 
birth. Successful gestation on fat free diets is therefore impossible. 








aaa 


Fortification with carotin or with increased amounts of vita- 
mins A, D and E did not essentially modify the outcome. The 
addition of a preparation containing essential unsaturated fatty 
acids improved the percentage of pregnancies, the number of 
young born alive, the gestation mechanism and period and the 
ease of parturition. 

The unsaturated fatty acids are again referred to as vitamin F 
which, in addition to the early findings of Evans, Lepkovsky and 
Burr, seems to refer to the identical unsaturates related to the 
Burr fat deficiency syndrome. Sex instinct is diminished with 
vitamin F deficiency and restored when vitamin F is returned to 
the diet. 

(Journal of Biological Chemistry, volume 106, pages 431, 441, and 445, 1934.) 


1935 


48. Oncken, Mildred—Unsaturated Fatty Acids (Vita- 
min F') Deficiency. 


Oncken reviews much of the literature and reports experiments 
suggesting that the vitamin F content of the blood is reduced even 
in mild infections such as the common head cold. A deliberate 
use of vitamin F based on this observation was successful in the 
treatment of white rats suffering from “snuffles.” 

Oncken emphasizes the depletion of vitamin F in the daily diet 
due to the increased use of hydrogenated fats and in many in- 
stances of the replacing of fats by nutritionally inadequate 
substances. 

(Illinois Medical Journal, volume 67, pages 236-239, 1935.) 


49. Williams, H. H., and Anderson, W. E.—The Liver 
and Theory of Fatty Acid Desaturation. 


Reference is made to the indispensability of linoleic acid in the 
diet and to the probably outstanding importance of this acid in 
the liver. Linoleic acid is accepted as a necessary constituent of 
the food together with the amino acids of the proteins, the vita- 
mins, salts, ete. 

(Oil and Soap, March, 1935.) 


50. Boyd, E. M.—The Lipopenia of Fever. 


Boyd corroborates the finding that the blood lipids respond to 
febrile conditions. He points out that the onset of fever is accom- 
panied by a sudden flood of unsaturated fatty acids (vitamin F) 
into the blood stream. He interprets the result as indicating a 
general derangement of fat metabolism in fever which he suggests 
as being due probably to an excessive removal of transport fats 
from the plasma by the active body tissues. An excellent bibliog- 
raphy is appended. 


(Canadian Medical Association Journal, volume 32, pages 500-506, 1935.) 


51. Haven, Francis L.—Effect of Dietary Fats on 
Growth and Composition of Tumors. 


In a study of the various fats it was found that the growth 
tendencies of rat tumors on cocoanut oil diets were greater than 
those of rat tumors on cod liver oil diets. 


The inhibitory action of unsaturated fats on the growth of 
tumors is explained by the theory that phospholipids function as 
oxygen transport agents within the cells. The incorporation of 
unsaturated fatty acids into the phospholipids of tumor cells may 
aid respiration and thus may inhibit tumor growth. 


Proceedings of the Society for Experimental Biology and Medicine, volume 32 
pages 734-737, 1935.) 


52. Lepkovsky, S., Quer, R. A., and Evans, H. M.—The 
Nutritive Value of the Fatty Acids of Lard and Some of 
Their Esters. 


Under conditions that were strictly constant so that the only 
variable factor was the character of the fat employed, lesions cor- 
roborating the kidney lesions first suggested by Burr were found. 
The glycerides of the fatty acids of lard seem to be the best for 
the prevention of these lesions. Since glycerides are hydrolyzed 
in the intestinal tract, the authors found it difficult to understand 
the inferiority due to the direct feeding of a mixture of glycerol 
and free fattv acids, as compared with the glycerides of the fatty 
acids themselves. 

(Journal of Biological Chemistry, volume 108, pages 431-438, 1933.) 





53. Evans, H. M., and Lepkovsky, S.—The Sparing 
Action of Fat in Vitamin B. 


The experiments reported here permit the conclusion that fat 
does not spare vitamin B by reducing the loss of this vitamin in 
the feces but by decreasing the amount of this vitamin dissipated 
in the metabolism of the rat. The liver was found to be the site 
of the greatest initial withdrawal of vitamin B. and a high fat 
diet definitely diminished the withdrawal. 

(Journal of Biological Chemistry, volume 108, pages 439-455, 1935.) 


54. Sinclair, R. G.—Metabolism of the Phospholipids. 


A microprocedure is described, making it possible to determine 
the relative proportions and the iodine numbers of the saturated 
solid and the unsaturated liquid fatty acids in 30 to 40 mg 
samples of material. 

The author finds evidence of the selection and retention of 
highly unsaturated fatty acids by tissue phospholipids. From 
previous findings Sinclair suggests that there are at least two 
classes of phospholipids; one comprises the more highly unsatu- 
rated phospholipids and functions in the essential make-up of 
the cell, and the other comprises less saturated phospholipids 
functioning as an intermediary product in the metabolism of fat. 
Both classes are present in the liver but in skeletal muscle the 
phospholipid is mainly of the non-metabolic type. 


(Journal of Biological Chemistry, volume 111, pages 261, 275, and 515, 1935.) 


55. Lecoq, R.—Peut-on, dans une Ration Equilibrée, 
Substituer Aux Glycerides Les Acides Gras Qui Leur 
Correspondent? (Question of Substituting Fatty Acids 
for Glycerides in a Balanced Diet). 

Lecoq reports experiments on pigeons in which it was found 
that in a balanced diet containing natural fats such as butter. 
linseed oil, ete., it was impossible to substitute the corresponding 
fatty acids without causing malnutrition and signs of vitamin B 
deficiency. The author notes that some essential substance is 
likely to be removed in the process of preparing the fatty acids. 


(Comptes rendus dl’ Academie des Sciences, volume 200, pages 1979-1980, 1935.) 


1936 


56. Cox, W. M., and Inboden, M.—A Purified Diet 
Satisfactory for Growth, Reproduction and Lactation in 


Rats. 


The purified diet suggested consists of casein, dextrin, lard- 
wheat germ oil, aqueous extract of brewer’s veast, carotene, cal- 
cium acetate, salt mixture and rice cellulose. 


Proceedings of the Society for Experimental Biology and Medicine. volume 34 
pages 443, 446, 1936.) 


57. Brown, W. R., and Burr, G. O. 
Studies in Fat Deficiency. 


Some Recent 





\ composite growth curve for more than 200 rats on fat 
deficient diets are practically identical with the earlier work pub- 
lished by Burr and his associates. Relatively impure diets can be 
used for producing fat deficiency symptoms. 

Buttermilk lipids though rich in unsaturates are not curative 
when fed to rats showing the fat deficiency syndrome. Yeast oil 
is also ineffective. Scaliness decreases during the summer months 
so that humidity is related to the severity of the symptoms being 
less severe in summer and more severe in winter. 

(Journal of Biological Chemistry, volume 114, page XVI, 1936.) 


58. McAmis, A. J., and Sweet, M. H.—The Influence 
of a Diet Rich in Avocado on Growth and on the Quality 
of Body Fat in the Albino Rat. 


When avocado was used as the main constituent of the diet and 
supplemented by dried skim milk, the growth of rats compared 
favorably with that of animals on adequate stock diets. 

(Journal of Biological Chemistry, volume 114, pages L XIV, 1936.) 


59. Sinclair, R. G.—Evidence of the Synthesis of Es- 
sential Unsaturated Fatty Acids by the Rat. 


Sinclair finds that the growth of rats raised on a diet devoid of 
unsaturated fatty acids is distinctly subnormal, yet considerable. 
A high intake of elaidin almost completely abolishes the limited 
synthesis of highly unsaturated fats from carbohydrates and thus 
prevents growth. 

(Journal of Biological Chemistry, volume 114, page XCIV, 1936.) 
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A. V.—lodine Number of Serum Fatty 
Infections of Infants with and Without 


60. Stosser, 
Acids in Acute 
Eczema, 

Stosser refers to the work of Hansen and to his own previous 
report, observing that the total cholesterol value was much less at 
the height of the infection than during the period of convales- 
cence. Pneumonia showed the greatest change, eczema showed 
some change. 


Proceedings of the Society volume 34 


pages 10-11, 1936.) 


jor Experimental Biology and Medicine, 


61. Shepherd, M. I.—Vitamin F in Skin Creams. 


Shepherd reviews the development of the vitamin F concept in 
relation to the lecithin, cholesterol and vitamin F content of the 
skin. The empiric use of linseed oil is reviewed in the light of its 
effectiveness because of its unsuspected vitamin F content. A 
ratio for normal skin between cholesterol, lecithin and tetal un- 
saturates including vitamin F was given as 1:1:3. 


(Drug and Cosmetic Industry, March, 1936.) 


62. Shepherd, M. I., and Linn, E. R.—Evaluation of 
Vitamin F. 

\ detailed procedure for the quantitative estimation of vitamin 
F effectiveness is proposed, suggesting a unit. The vitamin F is 
externally applied. Vitamin F is present in nomal rat skin but 
not in rat skin derived from animals suffering the Burr fat 
deficiency syndrome. Emphasis is made on the probable value of 
the vitamin F content of lard when this material serves as an 
ointment paste in the treatment of eczema and other conditions. 


(Drug and Cosmetic Industry, May, 1936.) 
63. Shepherd, M. I., and McMath, Dorothy C.—Lipid 
Balance in Creams. 


Creams which represent modified ointments are formulated so 
as to include the fat ratio in which the lipids comprising lecithin, 
cholesterol and vitamin F are proportioned in the ratio of 1:1:3. 

(Drug and Cosmetic Industry, July, 1936.) 


64. Glennon, Katherine—Vitamin Soaps. 


The effectiveness of official Sapo mollis and the dependence of 
this effectiveness on the presence of vitamin F in the linseed oil 
from which Sapo mollis is prepared, suggests that all soap be- 


* 


‘The Pharmaceutical Specialties Company, 
pioneers in the production and standardiza- 
tion of vitamins E and F by EXCLUSIVE 
METHODS for which patents are applied, 
and a division of Archer-Daniels-Midland 
Company, gladly extends a complete scien- 
tific service to users of its cold-pressed wheat 
germ oil, vitamin E, and_ biologically 
standardized vitamin F, 


Facilities for the corroboration of claims 


comes more effective if a definitely known quantity of vitamin F 
is purposely added. The quantity suggested is about 125 vitamin 
F units per gram of soap. 


(Soap, November, 1936.) 


65. Pacini, August J., and Avis, H. Wentworth—\ ifu- 
min F in Cosmetics. 


A complete discussion of the natural occurrence of vitamin F is 
presented. Oils are divided into four groups: the wide variation 
of vitamin F content due to natural causes is shown for each of 
the four groups. Vitamin F deficiency symptoms are detailed and 
the curative effects of vitamin F on the human skin are exempli- 
fied by actual microphotographs. 

The relation of vitamin F to the lustre and pliability of human 
hair is disclosed as a corroboration in the human of the improve- 
ment in fur quality frequently reported for laboratory animals. 

The inadvisability of using other than biologically standardized 
vitamin F material is compared to the identical case in the use of 
cod liver oil as in vitamin A and D source without further knowl- 
edge of the exact A and D content. 

The resemblance of vitamin F to the ricinoleates in a remark- 
able detoxifying property is discussed. 

Some evidence is advanced which indicates that all vitamin F 
is linoleic acid but not all linoleic acid isomers are vitamin F, 
Thus, neither the unsaturation of the fat nor the chemical detec- 
tion of a linoleic isomer is sufficient as a measure of vitamin F 
effectiveness. Biological assay is imperative. 


(Soap, Perfumery and Cosmetics, September, 1936.) 


66. Pacini, August J.—Vitamin F (Unsaturates). 


Symptoms suggesting vitamin F deficiency are 
more prevalent among humans than symptoms — suggesting 
deficiencies due to all other vitamins combined. Dry skin, brittle, 
lustreless and falling hair, dandruff, brittle fingernails and eczema, 
and kidney disease are exaggerately numerous and ubiquitously 
distributed. The relation of vitamins to perfumes passing through 
intermediate products such as sex hormones and the like is 
pointed out as a relation much deeper than the apparent super- 
ficial difference. The importance of measured vitamin values and 
the elimination of the use of crude, unstandardized materials is 
stressed. The immunological and detoxifying properties of vita- 
min F, like those of the ricinoleates, are discussed. 

1936.) 


apparently 


(American Perfumer, December, 
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made in respect to these two vitamins are 
offered to responsible manufacturers. 

Responsible manufacturers equally appre- 
ciate the indispensability of incorporating 
in their products vitamins E and F that can 
be defended on the basis of their tested and 
proved performance. 

lor prices, additional information, and 
for suggestions helpful to every manufac- 
turer of cosmetics, drugs and foods, com- 
municate with— 


PHARMACEUTICAL SPECIALTIES COMPANY 
A DIVISION OF 


ARCHER-DANIELS-MIDLAND COMPANY 


Woolworth Bldg. 
New York City 


155 E. Ohio St. 
Chicago, Ill. 


Minneapolis 
Minnesota 


(Pioneers in the production and standardization of vitamins E 
and F by exclusive methods for which patents are applied) 





Distinct 
Styled 


MARYLAND Clear Glass Bottles—by the mak- 
ers of Maryland Blue—offer flawless, crystal- 
clear glass in distinctive, modern designs and 
a complete range of sizes . . . Just the pack- 
age for products whose color and texture flash 
a quick appeal to the eye. . . . Particularly 
suitable for nail polishes, polish removers, toilet 
waters, etc. . . . Also, sprinkler top bottles for 


lotions, shampoos, hair tonics, etc. 


ay 


May we send you samples and prices? Maryland Glass 
Corporation, Baltimore, Md. New York Representative: 270 
Broadway, New York City. Pacific Coast Representative: 


Owens-Illinois Pacific Coast Company, San Francisco, Calif. 


BOTTLES 





THIS SET of. THREE 


makes a delightfully feminine, delightfully dainty ensemble of powder boxes 


to fit three price sizes: 10¢, 50¢, $1.00. Each box is of a rich cream-white 


glossy finish. The edges, base, name and lid design are of Colonial rose-pink. 

. » The small box has removable drum with full-size cellophane window. 
Tiny cellophane windows (identical in pattern to the figure design on outside 
lid) add special distinction to the powder drums of the two larger size boxes. 


. . » Submit your designs and specifications to us for quotations! 


FW. Owe CO. ™. fA04s3 


NEW YORK 


New York Office: 


SEWELL H. CORKRAN, 30 East 42nd St. 


Phone: MUrray Hill 2-3447 
Chicago Office: 
HAROLD G. MacKAY, 444 W. Grand Ave. Phone: SUPerior 1676 
Hollywood, Cal., Office: 
C. H. E. DUNN, Guaranty Bldg., 6331 Hollywood Blvd. 


Phone: Hollywood 0111 
Boston Office 


H. P. TUCKER, 52 


2 Chauncey Street 


Phone: Hancock 0398 
St. Louis Office 

The DICK DUNN Co., Merchandise Mart Bldg., 12th Blvd. & Spruce St. Phone: Central 3544 
Detroit Office: 


H. E. BROWN, 2842 W. Grand Blvd., 319 Curtis Bldg. Phone: Trinity 2-0191 
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you “HATCHING” NEW PRODUCTS? 





Ewing Galoway 
















Manufacturers of cosmetics and related products have long appreciated FOR PRACTICAL, PROFITABLE SO- 
the fact that correct perfuming is essential to the success of their products LUTIONS OF YOUR PERFUMING 
in the retail stores. No wonder then that special care . . . extra efforts to AND FLAVORING PROBLEMS 


find just the right odor pay extra dividends in future sales. 


Long years of experience in producing dependable, Quality Aromatics and 
in assisting manufacturers in the creation of successful products estab- 
lished for the Felton Chemical Company a unique, enviable record of 


helpfulness and co-operation with its customers. 


You, too, will find Felton Aromatics, Felton Suggestions, a definite benefit in the production 
and sales of your lines. We are glad to answer your inquiry by mail, or have an experi- 


enced representative call, or send you our latest catalogue of Felton Aromatic Products. 


ROSE (CC T Try this new Rose compound for Creams, Lotions 
& ad Ae . 


and Taleum Powders. It’s unusually sweet and 


CONSUMER 
APPEAL 


ee 







flowery, and will not discolor or irritate. Priced at only $3 per Ib., 
SQ (Z Rose C. T. gives you fine quality at a low price. 
S 


WRITE FOR SAMPLE! 





FELTON CHEMICAL COMPANY INCORPORATED 


Manufacturers of AROMATIC CHEMICALS, NATURAL ISOLATES, PERFUME OILS, ARTIFICIAL FLOWER and FLAVOR OILS 


603 JOHNSON AVE., BROOKLYN, N. Y. 


Mass. Philadelphia, Pa. Sandusky, Ohio Chicago, Ill. St. Louis, Mo. New Orleans, La. Les Angeles, Calif. San Francisce 
9 Boylston St. 200 So. 12th St. 1408 W. Market St. 1200 N. Ashland Ave. 245 Union Blvd. Balter Bldg. 515 S. Fairfax Ave. 512 Washingtoa St. 


Stocks carried in principal cities 





ver 







“7) & O” 


PERFUME BASES 


de Laire 
SPECIALTIES 


provide the ever-important 


FLORAL NOTE 


are winning new laurels each year in 
contributing to the success of finished 


i iieciailaiaal preparations in the cosmetic and 
For Flower Types perfume industry. 

Fleur d’Heliotrope 
Freesia ‘'B’ 
Gardenia 83 
Jasmin Vrai 
Lilas Triple 

Mimosa 

Lily of the Valley 

Oeillet 232 
Rose Niel 
Violette 232 


We call special attention to 


HEATHER 7879 
$10.00 PER LB. 


A fascinating scent, for all purposes 


GARDENIA 7692 


$8.00 PER LB. 
For General Floweriness 


A rich, warm perfume, true to character 
Bouvardia 


Cinnamylal 
Fleur de Muguet 33 
Floranol 160 
Florifolia 
Ivanol 
Narcetone 
Rosaldeine 
Sylvie 
Sweet Pea 


CERULEAN 7725 
$20.00 PER LB. 
A modernistic, engaging type of odor, 


particularly appealing to women 


Our D & O Bases are furnished in 


, great variety, for all purposes, within 
Sole American and Canadian Agents: 


Dodge & Olcott Company a wide price range. 


® 
>, 9 
%BLis,, ED iN \7 


DODGE & OLCOTT COMPANY 


180 VARICK STREET e¢ NEW YORK, N. Y. 


Branches: Philadelphia e« Boston e Chicago e St. Louis e Los Angeles 


&s 
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W. Sanderson & Sons 


MESSINA, SICILY FOUNDED 1817 


MESSINA CITRUS OILS 


have considerably advanced. The shortage 


in stocks has become quite noticeable. 


We urge our friends to cover their needs as 


higher prices undoubtedly are going to rule. 
We offer 


OIL LEMON 
OIL ORANGE SWEET 
OIL ORANGE BITTER 
OIL BERGAMOT 
OIL MANDARIN 


We solicit orders for prompt and 
future delivery from New York stock. 


> 


Sole American and Canadian Distributors: 





€&s 
>. 1? 
*Busneo in , 


DODGE & OLCOTT COMPANY 


180 VARICK STREET « NEW YORK, N. Y. 


Branches: Philadelphia ¢ Boston e¢ Chicago e St. Louis e« Los Angeles 
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For the Year 1937 


EXPECT THAT 
CREATIVE ABILITY 
















Cs in the Years Before 


way MODERN NOTE, a new and alluring odor, 
something distinctive for that new cream, 

lotion, powder or other cosmetic! Perfumers and 

cosmetic manufacturers find time after time that 


the creative ability of Roure-Bertrand Fils and 


Justin Dupont, their artistic conception of a beau- 
tiful popular odor, has contributed materially to 


the success of their cosmetic or perfume. 


We have, in this country, a large perfume lab- 
oratory working in coordination with our interna- 


tionally-known laboratories abroad. 


A wide range of popular, beautiful odors for all 
mS perfumed products is available in various price 


ca groups. 


Individual creations have all the facilities of our 
laboratory here and our world-famous laboratories 


abroad. 


ROURE-BERTRAND FILS and JUSTIN DUPONT | 


Represented by: ; 


GEORGE SILVER IMPORT CO. | 
351 FOURTH AVENUE . NEW YORK CITY 














CHICAGO LOS ANGELES 
722 West Austin Ave. 819 Santee St., Room 622 
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The Classic Oblong Design. 
Pat. No. 94824. 


@ ACL has proved an important 
merchandising aid in many fields 
of modern selling. 


Now Owens-Illinois brings this 
distinctive sales builder to manu- 
facturers of drugs and cosmetics. 
ACL colors are permanently fused 
into the glass never to become 
shopworn, detached, torn or de- 
faced. ACL remains as brilliant 


and appealing throughout the life 
of the package as the day it leaves 
your plant. ACL contributes an 
atmosphere of quality to any pack- 
age. For further details as to how 
this proven sales stimulator can be 
adapted to your package, call the 
nearest of the Owens-Illinois sales 
offices located in most principal 
cities, or write to Owens-Illinois 


Glass Company . . . Toledo, Ohio. 


* Saves labeling expense..affords permanent identification..enhances attractiveness of package. 
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NS -ILLINOIS 
ACKAGES 





FINE ROUGES + LIPSTICKS + FACE POWDER 
AND OTHER COSMETIC SPECIALTIES 


L, is the privilege of 
APLI to serve the most distinguished cHenter 
in America and Canada. 


AMERICAN PERFUMERS’ LABORATORIES, Inc. 


PRIVATE BRANDS EXCLUSIVELY 
114 FIFTH AVENUE, NEW YORK, N. Y. 
In Canada: 1015 St. Alexander St., Montreal, Que. 
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THE PERFECT BLENDS OF PARENTO 


In offering concentrated Perfume Bases, the Perfume Laboratories 
of our organization are constantly on the alert to maintain the 


principles of perfect balance by all the means at their command. 


No ingredient is over-emphasized, and particular attention is given to 
the principles of fragrance, buoyancy, depth of note and lasting qualities 


The result—a Perfect Parento Blend. 


SUCH A PERFECT BLEND IS 


PARENTO 21 


AN EXCELLENT BASE FOR FINE PERFUMES 
WRITE FOR SAMPLE AND FULL PARTICULARS 
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An odor for creams and lotions which is distinctive, unusual and not so 


exotic as to have any but universal appeal. 
Pleasantly ‘tangy’ and not too sweet. 


Do not fail to ask for a sample and be pleasantly surprised. 


LOCUST 
PARENTO 





COLLAPSIBLE TUBES 


OLLAPSIBLE Tubes (as we 
. make them) are the ideal 
container for shaving and 
facial creams, toothpaste, de- 
pilatories, deodorants, sun tan 
and sunburn preparations, 
unguents, foot ointments, and 
multiple other products. Ask 
for samples and prices! Also 
see us about Bottle Sprinkler 


Tops. 


March, 1937 





SINGLECHROME 


CAPS 


ACCURATELY CONSTRUCTED aw SIZED 
A PERFECT C.T. CAP FLAT, KNURLED OR 


DOMED TOPS 
ALL COLORS EMBOSSED, 
LITHOGRAPHED OR PLAIN 


DEPENDABLE SERVICE 


YOUR CLOSURE PROBLEMS COMPLETELY SOLVED 


AEP-ARK 


BOSTON, MASS. 
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AUTOCHROME 


CAPS 


UNQUESTIONABLY THE FINEST CAP 
AUTOMATIC EQUIPMENT EVER PRODUCED 
eNOF MANUFACTURE 
PERMIT LOWER PRICES 


oa DELIVERY 


KEP-ARK 


BOSTON, MASS. 





Because men like LIFE 
as keenly as women - - 


Each week the evidence becomes 
clearer that men like LIFE, subscribe to 
LIFE, reserve copies, complain of short- 
age and want LIFE just as women do, 
and for the same reasons. 

Men like LIFE’s pictures, they like 
its news, they like its human interest, they 
like the way it’s printed — they respond 
to the beauty and spaciousness and sharp 
clarity that results from that printing — 
and they like LIFE’s price. 

Apparently pictures belong to that 
family of human enthusiasms to which 
men and women respond equally. So 
LIFE’s editors, seeking to analyze and ex- 
plain the unprecedented and unpredict- 
able crescendo in the weekly demand for 
LIFE, the all-picture magazine, can only 
repeat, “It’s because men like it, because 
women like it, because THEY like it.” 


val 


i 
LIFE ei LIFE LIFE LIFE 
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. now adequately 







equipped to handle our 





increased business in all 











departments. 


ALBERT VERLEY 


wruomatics 


ALBERT VERLEY, INC., 1621 Carroll 


Avenue, Chicago, Illinois 
114 E. 25th Street, New York 
Mefford Chemical Co., Los Angeles 












- ee LT 
et 
as eT 












. now adequately 

equipped to handle our ‘ 
_feeeeee ate ees TT eee 
. departments. 


O28 weno ene 

PIV TAL TO 

ALBERT VERLEY, INC., 1621 Ca: 
Avenue, Chicago, Illinois 


114 E. 25th Street, New York 
Bs Mefford Chemical Co., Los Angee 
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One of the principal reasons for the increasing demand for 
sun-tan preparations is the effectiveness of Merck Menthyl 
Salicylate which is now being used in the manufacture of high 
grade oils and creams. This product acts as a “sun screen” 
and absorbs most of the ultra-violet light between 2920 to 
3300 angstrom units. It helps to prevent burning and blister- 
ing, but allows the skin to “tan”. 

Merck Menthyl Salicylate will meet the most exacting 
manufacturing requirements. It is an almost colorless and 
odorless liquid, readily soluble; and if color and perfume are 
desired, only minimum quantities are necessary. 

Plan now to use Merck Menthyl Salicylate in your sun- 
tan preparations this year. We shall be pleased to give you 
detailed information, and prices, on request. 


MERCK & CO. Inc. 


New York: 161 Sixth Avenue . 


ev A (, an ufa clurin q Ch emtsts 


Philadelphia: 916 Parrish Street 
| 


OTHER MERCK CHEMICALS USED IN 
COSMETIC AND TOILET PREPARATIONS 


Benzocaine 
Chlorbutanol Calamine 
Calcium Carbonate Glycerin 
Kaolin Colloidal 


Sodium Sulfite 


Lanum (Lanolin) 


Potassium Sulfite 
Quinine Alkaloid 


Quinine Dihydrochloride 


Acid Salicylic 


Quinine Bisulfate 


Quinine Oleate Zinc Sulfocarbolate 
Zine Oxide Zine Stearate 

Magnesium Carbonate Aluminum Chloride 

Barium Sulfide 


Ammonium Carbonate 


Strontium Sulfide 
Sodium Stearate 


RAHWAY, N. J. 


. St. Louis: 4528 5. Broadway 


In Canada: Merck & Co. Ltd., Montreal and Toronto 
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ANOTHER FAMOUS PACKAGE 


Now ““Goes Modern’’ 
with Bakelite Molded Closures 


N steadily increasing numbers, 

leading makers of pharmaceu- 
ticals and cosmetics are adopting 
Bakelite Molded closures to in- 
crease sales appeal in packages. The 
most recent instance of re-styling 
long-known products with these 
closures is the Listerine packaging 
illustrated. Lustrous black Bakelite 
Molded closures...richly embossed 
with trade-mark...are now used 
on all four sizes of this familiar 
package. 

Reasons for the trend toward 
Bakelite Molded closures are read- 
ily apparent. These closures may 
be obtained in practically any size, 
shape or special design, and in 
numerous colors. Their surfaces are 
permanently smooth, lustrous and 
attractive. In addition, Bakelite 
Molded closures seal tightly, yet 
are non-sticking, non-corroding and 
always easy to remove and replace. 

For jars, tubes and bottles of 
many types, Bakelite Molded clos- 
ures are available in numerous 
stock patterns and varied colors; or 
may be readily obtained in private 
designs, with or without embossing. 
We will be glad to cooperate with 
you in determining the best type 
of Bakelite Molded closure for your 
stvling and sealing needs. 

Write today for our handsome 
new 52-page book 6C,“A Guide to 
Modern Packaging with Bakelite 
Materials”. These Bakelite Molded closures adopted by Lambert Pharmacal Company are molded by Wheeling Stamping Company. 
BAKELITE CORPORATION. 2 PARK AVENUE, NEW TORR, N. i 
BAKELITE CORPORATION OF CANADA, LIMITED, 163 Dufferin Street, Toronto, Ontario, Canada 


BAK ELITE 


ecrs TERED. 


WThe reg:stered Weds merks shows ebove distinguish moterian ae mence! igs fer infinity oF ealmited qeontity MrymBoli tas the infaity 


GSorsteciored by Botelite Corporation. Under the gupitel “BR is the number of prevent ond Mvtwre eset of Babel Corperenon + predwcte” 


THE MATERIAL OF A THOUSAND UWSES 
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With the feeling that there can be no 
better evidence of the service we aim 
to render to our patrons, we enumerate 
below the outstanding firms we represent. 


STURGE’S 
English Precipitated Chalk U.S.P. 


THE ATLANTIC  / MEODOR LEONHARD WAX Ci 


REFINING CO. HALEDON - PATERSON - NJ. 


PHILADELPHIA - PA. BLEACHERS & REFINERS OF BEES-WAX 

260 South Broad Street T = U R. ST 0 n 
PETROLEUM PRODUCTS : : 
White Mineral Oils U. S. P. White Bleached Bees-Wax 


for pharmaceutical use. T. L. Brand 4 a A 7 D | C H 


Technical for cosmetic uses. ee 
Allgravities, all viscosities. oe -- . new YORK 
‘ : SPECIALTIES: 
Gum Arabic - Gum Karaya 
Gum Tragacanth 
Vanilla Beans - Tonka Beans 


/ THE HARKNESS 
. AND 
-COWING Company LOCKWOOD BRACKETT CO. 
: 5. poston 
coal — MANUFACTURERS AND IMPORTERS 
\ p Pnentactnress of Stearic Acid Castile Soap “Laco” 
Saponification Process Powdered - Granular - Bars 


COLGATE -PALMOLIVE -PEET CO. 
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ScoviLt TAKES A Bow 


eee AS CLIENTS WIN PRIZES! 


A gold award 


ScovILL salutes the winners in the Annual All-American 
Package Competition! Two of these are Scovill 
customers. 

To A. S. Hinds Company — congratulations on an 
outstanding gold-prize-winning packaging job for 
their Hind’s Honey and Almond Cream (illustrated 
above). Practical in use, attractive in appearance and 
well merchandised, it met immediate success with the 
public. The dispensing closure — so important to the 
success of the promotion — was Scovill made. 

With but a slight modification the standard plastic 
closure used in the past was employed in the new 
combination. The dispensing unit was designed and 
built to function with it. Newly developed aluminum 
alloys were used on some parts. Modern fabricating 
technique was used by Scovill throughout production. 
The successful development and manufacture of this 
closure are another example of what Scovill can do — 
with customer co-operation. 

Well designed, successfully executed and worthy of 
an All-American award are the Castilian Products Cor- 
poration packages illustrated at right. Here, again, a 
Scovill product helped the customer toward his goal! 


dt 


Scovill’s “unique” one-piece concealed thread closures 
are used on all three packages illustrated. Finished in 
polished brass, the closure sets off the container and 
adds a bright touch of smartness. In addition, users 
will find the closure a smooth-turning and tight- 
sealing cap. 


A bronze medal —a successful package 


To both A. S. Hinds Co. of Bloomfield, N. J., and 
Castilian Products Corporation of Hollywood, Scovill 
extends congratulations for jobs well done and appre- 
ciates the part it has been able to play in helping them 
with their packaging problems. 

Scovill may also be of assistance to you on your 
metal closure or container requirements. A letter to 
the Scovill Drug and Cosmetic Container Di- 
vision, outlining the problem, will bring you 
a prompt reply — may solve your difficulty. 
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First honors in the Irwin UJ. Wolf 
Awards Competition for distinctive 
merit in packaging were taken this 
year by “Adrienne” cosmetics, man- 
ulactured by the United Drug Co. 
The fine qualities of these packages 
were first recognized in a special 
article by Ruth Hooper Larisson 
which appeared in the Perfumer 
last May. They were designed 
by Gustav Jensen who also de 
signed the cover of this magazine. 
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Toilet Preparations Rules 
May Bar PM’s-Demonstrators 


THE Federal Trade 
Commission has made public pro- 
posed trade practice rules for the 
perfume and toilet preparations in- 
dustry following the recent Trade 
Practice Conference in New York. 
Members of the industry have until 
March 23 to present their views re- 
garding these rules to the Commis- 
sion. Suggestions and protests will 
be given consideration and the Com- 
mission will then proceed to final 
action. 
The following rules are thus sub- 
mitted tentatively. They are not of- 
ficially in effect until finally promul- 


‘As herein used, the word “commerce” 
means trade or commerce among the sev- 
eral States and with foreign nations, or 
between the District of Columbia or any 
Territory of the United States and any 
State, Territory or foreign nation, or be- 
tween any insular possessions or other 
places under the jurisdiction of the United 
States, or between any such possession or 
place and any State or Territory of the 
United States or the District of Columbia 
or any foreign nation, or within the Dis- 
trict of Columbia or any Territory or any 
insular possession or other place under the 
jurisdiction of the United States; Pro- 
vided, That this shall apply to the Philip- 
pine Islands. 
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gated by the Commission. Group One 
rules are those which will have the 
force of law and on which the Trade 
Commission will assist enforcement. 
Group Two rules are those which are 
permitted by the Commission as an 
expression of the consensus of the in- 
dustry, but whose enforcement is 
voluntary. 

The rules have been drafted so 
as theoretically to permit the use of 
PM’s and demonstrators. However, 
a study of Rules 11 and 12 seems to 
show that it would be impractical 
for any manufacturer to attempt to 
use either method, should they final- 
ly go into effect as they appear at 
present. 

Readers are urged to read an ex- 


? 


nlanatory editorial on Page 73. 
} g 


GROUP I 
Rule 1: 


(a) Prohibited Discriminatory Differen- 
tials, Rebates, Refunds, Discounts, Credits 
and Other Allowances. It is an unfair 
trade practice for any member of the in- 
dustry engaged in commerce’, in the course 
of such commerce, to grant er allow, se- 
cretly or openly, directly or indirectly, any 


price differentials, rebates, refunds, dis- 
counts, credits or other allowances which 
effectuate a discrimination in price be- 
tween different purchasers of goods of like 
grade and quality where either or any 
of the purchases involved therein are in 
commerce’ and where the effect thereof 
may be substantially to lessen competi- 
tion or tend to create a monopoly in any 
line of commerce’ or to injure, destroy or 
prevent competition with any person who 
either grants or knowingly receives the 
benefit of such discrimination or with cus- 
tomers of either of them. Provided, how- 
ever 


(1) That the goods involved in any 
such transaction are sold for use, con- 
sumption or resale within any place un- 
der the jurisdiction of the United 
States; 

(2) That nothing herein contained 
shall prevent differentials which make 
only due allowance for differences in 
the cost of manufacture, sale or de- 
livery resulting from the differing meth- 
ods or quantities in which such com- 
modities are to such purchasers sold or 
delivered ; 

(3) That nothing herein contained 
shall prevent persons engaged in sell- 
ing goods, wares or merchandise in com- 
merce’ from selecting their own custom- 
ers in bona fide transaction and not in 
restraint of trade: 

(4) That nothing herein contained 
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shall prevent price changes from time 
to time where made in response to 
changing conditions affecting either (a) 
the market for the goods concerned, o1 
(b) the marketability of the goods, such 
as, but not limited to, actual or immi- 
nent deterioration of perishable goods, 
obsolescence of seasonal goods, distress 
sales under court process, or sales in 
good faith in discontinuance of business 
in the goods concerned. 


(b) Prohibited Brokerages and Com- 


It is an unfair trade practice 
for any member of the industry engaged 


Missions. 


in commerce’, in the course of such com- 
merce, to pay or grant, or to receive ot 
accept, anything of value as a commission, 
brokerage, or other compensation, or any 
allowance or discount in lieu thereof, ex- 
cept for services rendered in connection 
with the sale or purchase of goods, wares, 
or merchandise, either to the other party 
to such transaction or to an agent, repre- 
sentative, or other intermediary therein 
where such intermediary is acting in fact 
for or in behalf, or is subject to the direct 
or indirect control, of any party to such 
transactions other than the person by whom 
such compensation is so granted or paid. 

(c) Prohibited Advertising or Promo- 
tional Allowances, Etc. It is an unfair 
trade practice for any member of the in- 
dustry engaged in commerce to pay or 
contract for the payment of advertising or 
promotion allowances or any other thing 
of value to or for the benefit of a cus- 
tomer of such member in the course of 
such commerce as compensation or in con- 
sideration for any services or facilities fur 
nished by or through such customer in 
connection with the processing, handling, 
sale or offering for sale of any products 
or commodities manufactured, sold or of- 
fered for sale by such member, unless such 
payment or consideration is available on 
proportionally equal terms to all other 
customers competing in the distribution of 
such products or commodities. 

(d) Prohibited Discriminatory Services 
or Facilities. \t is an unfair trade prac- 
tice for any member of the industry en- 
gaged in commerce’ to discriminate in fa- 
vor of one purchaser against another pur- 
chaser or purchasers of a commodity 
bought for resale, with or without process- 
ing, by contracting to furnish or by fur- 
nishing, or by contributing to the furnish- 
ing of any services or facilities connected 
with the processing, handling, sale or of- 
fering for sale of such commodity so pur- 
chased upon terms not accorded to all 
purchasers on proportionally equal terms. 

(e) Illegal Price Discrimination. It is an 
unfair trade practice for any member of 
the industry or other person engaged in 
commerce’, in the course of such com- 
merce, to discriminate in price in any 
other respect contrary to Section 2 of the 
Clayton Act as amended by the Act of 
Congress, approved June 19, 1936, (Public 
No. 692, 74th Congress), or knowingly to 
induce or receive a discrimination in price 
which is prohibited by such section as 
amended. 


Rule 2: 


It is an unfair trade practice for a mem- 
ber of the industry directly or indirectly 
to give, or offer to give, or permit or cause 


AS 


to be given, money or anything of value to 
agents, employees or representatives of 
customers or prospective customers, or to 
agents, employees or representatives of 
competitors’ customers or prospective cus- 
tomers, without the knowledge of their 
employers or principals, as an inducement 
to influence their employers or principals 
to purchase or contract to purchase prod- 
ucts manufactured or sold by such indus- 
try member or the maker of such gift or 
offer, or to influence such employers or 
principals to refrain from dealing in the 
product of competitors or from dealing or 
contracting to deal with competitors. 


Rule 3: 


The making, or causing or permitting to 
be made or published, any false, untrue or 
deceptive statement, representation, guar 
antee, warranty, testimonial or endorse- 
ment, by way of advertising (through 
newspapers, magazines, circulars, labels, 
booklets, or by radio or any other medi- 
um), or by oral representation or other- 
wise, in connection with the sale or dis- 
tribution of any products of the industry, 
and concerning the efficacy, the medicinal 
or curative properties or other properties, 
or the grade, quality, quantity, substance, 
character, origin, size, preparation, manu- 
facture or distribution of any product of 
the industry, or concerning the purported 
approval or endorsement of such product 
by state, federal, medical, or other author- 
ity, or in any other material, respect, with 
the tendency, capacity or effect of mis- 
leading or deceiving purchasers, prospec- 
tive purchasers or the consuming public, 
is an unfair trade practice. 


Rule 4: 


Offering merchandise for sale at prices 
purported to be reduced from what are 
in fact marked-up or fictitious 
with the tendency or capacity to mislead 


prices, 


or deceive purchasers, prospective pur- 
chasers or the consuming public, is an un- 
fair trade practice. 


Rule 5: 


The defamation of competitors by false- 
ly imputing to them dishonorable conduct, 
inability to perform contracts or ques- 
tionable credit standing, or by other false 
representations, or the false disparage- 
ment of the grade or quality of the goods 
of competitors, their credit terms, values, 
policies, services, the nature or form of 
the business conducted, or in any other 
material respect, with the tendency or 
capacity to mislead or deceive purchasers, 
prospective purchasers or the consuming 
public, is an unfair trade practice. 


Rule 6: 


The false or deceptive marking or brand- 
ing of products of the industry, for the 
purpose or with the tendency, capacity 
or effect of misleading or deceiving pur- 
chasers, prospective purchasers or the con- 
suming public with respect to the brand, 
grade, quality, quantity, use, size, material, 
content, origin, preparation, manufacture 
or distribution of such products, or in any 
other material respect, is an unfair trade 
practice. 


Rule 7: 


The imitation of the trade-marks, trade 
names, brands, labels or other marks of 
identification of competitors, with the ten. 
dency, capacity or effect of misleading or 
deceiving purchasers, prospective pur- 
chasers or the consuming public is an un- 


fair trade practice. 


Rule 8: 


To sell, offer to sell, or advertise indus- 
try products as and for copies, blends, re- 
productions or imitations of the products 
of another member of the industry, jn 
such manner as to have the tendency. 
capacity or effect of misleading or deceiy. 
ing purchasers, prospective purchasers or 
the consuming public, is an unfair trade 
practice. 


Rule 9: 


Falsely representing, directly or indirect. 
ly, through advertising, branding, labeling, 
or otherwise, that any industry product 
or products have been manufactured, 
mixed, blended, or compounded into the 
finished article abroad and imported into 
this country when in truth and in fact 
such product or products have been man- 
ufactured, mixed, blended, or compounded 
in the United States of America, is an 
unfair trade practice. 


Rule 10: 


The securing of information from com- 
petitors concerning their businesses by 
false or misleading statements or repre- 
sentations or by false impersonation of 
one in authority and the wrongful use 
thereof to unduly hinder or stifle the com- 
petition of such competitors is an unfair 
trade practice. 


Rule 11: 


It is an unfair trade practice for any 
member of the industry to give, pay or 
contract to pay, directly or indirectly, to 
any clerk or salesperson of any customer- 
retailer, “push money” or any other bonus, 
gratuity or payment, over and above any 
compensation received from such retailer 


by such person, as an inducement or en- 
couragement to push or promote the sale 
of such member's product or products over 
competing products of other members of 
the industry. 


(a) with the capacity and tendency 
or effect of thereby causing the purchas- 
ing or consuming public, when making 
purchases of such products, to be misled 
or deceived into the erroneous belief 
that such clerk or salesperson is free 
from any such special interest or influ- 
ence, or is not so subsidized or paid by 
such member: 

(b) or with the capacity and ten- 
dency or effect of thereby hampering 
and unduly restricting the legitimate 
free and full use and enjoyment of such 
retail trade outlets for the distribution 
to the public of competing products: 

(c) or with the purpose or effect, di- 
rectly or indirectly, of otherwise sub- 
stantially lessening competition or un- 
reasonably restraining trade in the mar- 


(Continued on page 115) 
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HAIR FIXATIVE 


Hair creams and 
other fixatives, as a class, undoubt- 
edly occupy one of the most import- 
ant positions in the field of mascu- 


line toilet requisites. Much has al- 
ready been written on the subject of 
pomades and _brilliantines; and for 
that reason I shall not pause to con- 
sider them here. Hair creams them- 
selves can conveniently be divided 
into two main groups, i. e., those 
with a mucilaginous base and those 
which are true emulsions. It is with 
the emulsion type that I propose to 
deal first. 


Lime Creams 


As far back as 1864, 
Eugene Rimmel introduced a lime 
cream, which subsequently was 
copied (for the most part badly) by 
a host of imitators. Such lime creams 
frequently made use of almond, olive 
and peach kernel oils as the fatty 
basis and lime water as the alkali. 
Glycerin was also incorporated in 
many of them, as a mild additional 
hair fixative and stabilizing agent. 
The calcium soap formed by the 
lime water was not very satisfactory, 
however, and this soon led manu- 
facturers to include powdered curd 
soap in their formulae. This prac- 
tice also proved to be at fault, by 
reason of the marked tendency of 
the calcium oleate to separate out on 
standing, so that eventually the lime 
water was replaced entirely by dis- 
tilled water. 
Thus one finds an improved lime 
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In this article, HENRY LEE- 
CHARLTON describes the three 
types of hair fixalives and gives 
explicit directions and formulae for 
the mauufaeture of each type. The 
lirst section discusses the emulsion 
types. A concluding installment 
will consider water soluble and 
mucilaginous fixatives. 


cream consisting of suitable vege- 
table oils, curd soap, glycerin (or 
and distilled 
water—the perfume frequently being 
oil of limes, either alone or in com- 
bination with other essential oils 
such as lemon or bergemot. The fol- 
lowing working formula is a good 
example of this type of cream: 


diethylene g l yco Ll). 


Powdered curd soap 25 oz. 
Distilled water 18 pints 
Glycerin ... | pint 


Dissolve the soap in the water, by 
the application of gentle heat, add 
the glycerin, then pour the warm so- 
lution into the following, which 
should be brought carefully to the 
same temperature: 

Arachis oil . 23 pints 

Perfume oil . 6 oz. 

Continue to stir at medium speed 
until nearly cool. Then fill into 
bottles. If desired, the preparation 
can be passed through a colloid mill 
or homogeniser first, in order to en- 
sure maximum stability. 

At the present time, such a formu- 
la as the above, though acceptable 
enough in its day, would in all prob- 
ability be modified by replacing the 
sodium soap with triethanolamine 
stearate, formed in situ. Other minor 
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improvements will doubtless suggest 


themselves to readers. Whether or 
not a so-called “lime” cream, con- 
taining only a trace of expressed or 
distilled oil of limes, is in fact justi- 
fied in regard to nomenclature, I am 
rather inclined to doubt. 


Various Emulsion Types 


Historically, t he 
next types of hair cream to make 
their appearance on the market were 
those based on (a) beeswax and 
Although 
many dogmatic assertions have been 
made to the effect that one emulsify- 


borax, and (b) lanolin. 


ing agent gives oil-in-water emul- 
sions while another gives the water- 
in-oil variety—it can safely be said 
that practically all such emulsifiers 
are, under certain conditions (of for- 
mulation, processing, etc.) revers- 
ible; so that to generalize is merely 
to invite trouble. It is, of course, 
convenient to refer to triethanola- 
mine stearate, glyceryl monostearate 
and diglycol stearate as O/W emul- 
sifying agents, and to describe lano- 
lin bases as W/O; but the whole 
complex problem of emulsion types 
and the relative degrees of stability 
by no means ends here. 

When evolving a formula for a 
hair cream (or indeed any liquid 
cream) it is only logical, in the first 
instance, not to work in a haphazard 
fashion but to aim directly at pro- 
ducing either an oil-in-water or a 
water-in-oil emulsion. An emulsify- 
ing agent should then be selected, 
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and the formula built up from this, 
together with a stabilizing agent, oils 
and water. In general, it is unwise 
to attempt a combination of emulsi- 
fying agents of definitely opposite 
types (i. e. lanolin and triethanola- 
mine soaps), although even this rule 
is subject to modification at times, 
as in the case of borax/beeswax 
combinations. 

Method of procedure is at times 
even more important; thus it is not 
uncommon to find emulsion instabil- 
ity due entirely to such errors as- 
in the case of O/W emulsions—add- 
ing the aqueous part of the emulsion 
gradually to the oils, etc., instead of 
vice versa. This class of mistake is 
aggravated by the inclusion of gly- 
cerin or lanolin in the aqueous por- 
tion; for what happens then is that 
a water-in-oil emulsion is formed 
first, only to be switched over eventu- 
ally into an oil-in-water emulsion. 
As it is well known that O/W emul- 
sions are extremely prone to insta- 
bility when reversed, the faultiness 
of such a procedure should be evi- 
dent. 

Another important factor in the 
stabilizing of emulsions is the rela- 
tive viscosity of the two phases. If, 
in an O/W emulsion, the aqueous 
phase is not sufficiently viscous, there 
will be a tendency for the oil glo- 
bules, even though thoroughly dis- 
persed, to rise to the surface and 
cause “creaming” —a phenomenon 
that is none the less objectionable 
because of the fact that it is not iden- 
tical with “splitting” or complete 
breakdown of the emulsion. Thus 
it is imperative that water-soluble in- 
gredients should be sufficiently con- 
centrated in the aqueous outer phase 
to give a viscosity that will prevent 
such surface orientation of the oil 
globules. In this connection it is also 
best, in the majority of cases, to use 
If due 
attention is paid to these aspects of 
the problem, the possibility of ulti- 
mate separation will be materially re- 
duced. 


a fairly viscous mineral oil. 


To return to _ borax/beeswax 
creams, we need only note that these 
are liquid modifications of ordinary 
cold cream and as such are, of 
course, water-in-oil emulsions. The 
procedure is to melt the beeswax and 
a small proportion of spermaceti or 
cetyl alcohol in rather more than 50 
per cent of mineral oil. Into this 
fatty mixture is run, with constant 
stirring, a 1 per cent solution of bor- 
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ax in water. Variations in the pro- 
portions of ingredients used, as well 
as other modifications and additions 
(such as the use of a thick or thin 
mineral oil)—will all influence the 
final character and viscosity of the 
product. As hair fixatives, greasy 
creams of this type are quite effec- 
tive—a fact that would seem to be 
due, in part at least, to the borax, 
even though this is present in a very 
low proportion. 

Another type of greasy hair cream 
may be prepared by using lanolin or 
lanolin absorption base as the start- 
ing point. One of the best absorp- 
tion bases on the market is claimed 
to be able to absorb up to 500 per 
cent of its own weight of water or 
aqueous solutions. This estimate ap- 
pears, judging from personal experi- 
ence, to be rather on the high side— 
but the fact remains that excellent 
liquid creams can be compounded by 
utilizing a base of this character. A 
good base will take up considerable 
quantities of water, fats, oils, gly- 
cerin, etc., as well as useful percent- 
ages of borax, menthol, formalde- 
hyde, and many other ingredients 
that may be considered desirable. 

Thus a very good lanolin hair 
cream may be compounded by ad- 
mixing, at as little above room tem- 
perature as possible, 10 parts of a 
good absorption base with 30 parts 
of mineral oil or peanut oil, etc., and 
then slowly and with constant stir- 
ring adding to this about 50 or 60 
parts of distilled water. The only 
cther essential ingredients are a suf- 
ficiency of perfume oil and 0.1 per 
cent of methyl parahydroxybenzoate. 
An obvious advantage of this class 
of product is that its final viscosity 
is extremely simple to control. An 
important point to be observed, how- 
ever, is that absorption bases are not 
improved by the application of heat, 
and it is therefore advisable to keep 
the working temperature as low as 
may be convenient. 

Also deserving of mention, as a 
useful emulsifying agent for water- 
in-oil liquid creams, is a_ special 
soya margarine emulsifier sold un- 
der a familiar trade name. This prod- 
uct is a viscous, golden brown fluid, 
being actually a highly oxidized and 
Origi- 
nally designed for use in margarine 
manufacture, in which it has been 
moderately successful, it is chiefly of 
use with vegetable oils, and not par- 
ticularly with those of mineral origin. 


polymerized soya bean oil. 


The first serious experiments, em- 
ploying this oil as an emulsifying 
agent for cosmetic and toilet emul. 
sions, were carried out some years 
ago by H. Wentworth Avis. In com. 
mon with the present writer, Mr, 
Avis cannot agree with published 
statements to the effect that lime 
water, in place of distilled water, 
adds to the stability of such emul. 
sions. 

Hair creams compounded on a 
basis of the product usually incor. 
porate from 3 to 6 per cent of the 
emulsifying agent, together with pea- 
nut, almond, peach kernel, avocado, 
or other suitable oils, distilled water 
and, occasionally, beeswax or sper- 
maceti. A satisfactory cream can be 
made by adding 4 per cent of the 
soya emulsifiers to 50 of peanut oil, 
in which 1 per cent of beeswax has 
previously been incorporated by 
gentle heating; and then running into 
this 45 per cent of warm water, with 
constant rapid whisking. The fin- 
ished cream is passed through a col- 
loid mill or homogenizer, in order 
to refine the particle size and thus 
enhance its stability. 

(A discussion of the water soluble 
hair fixatives will follow in an earl) 
issue. ) 


Toiletries Gaining in 
Rumania 

Rumania presents a 
limited but growing market for all 
kinds of toilet preparations. Eighty 
percent of this country’s population 
of some 19,000,000 are consumers of 
low priced toilet preparations. Cos- 
metics are also used among the male 
portion of the population to a con- 
siderable extent. The value of the 
total annual consumption of all 
kinds of cosmetics is estimated to 
amount to $7,135,700. Over 95 per- 
cent of the consumption is supplied 
by the local industry because of cus- 
toms regulations which prohibit the 
importation of non-essential com- 
modities, and because of exchange 
difficulties. By opening branch facto- 
ries or leasing the right to manufac- 
ture products against payment of 
royalties, foreign manufacturers con- 
tributed to the creation of the Ru- 
manian cosmetics industry, which 
now enjoys almost a monopoly. 
(Consul Frederick P. Hibbard, 
Bucharest.) 
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{} The Beauty Skin girl was wait- 
ing on an old customer whose atten- 


tion was attracted to a sale going on 
in a nearby sales square. The prod- 
uct was a brand privately owned by 
the store and offering two jars for 
the price of one. All the employees 
had naturally been instructed to push 
the sale. The customer looked long- 
ingly at the “LifeSkin” sale sign. 
“I think I better take advantage of 
that sale.” she said to the demon- 
strator who had already placed on 
the counter a jar of Beauty Skin 
cream which the woman bought reg: 
ularly. The sales girl thought for a 
split second before she answered her. 
“Yes, you could save two dollars but 
how do you know that particular 
cream will agree as well with your 
skin? I know it’s good but you 
haven’t tried it out and two big jars 
will last a long time. I know you are 
satisfied with Beauty Skin Cream be- 
cause you have been buying right 
along so why not stick to it? It’s 
been worth the price in the past and 
it’s just as much worth it now. Be- 
sides, your skin is used to it and that 
makes a lot of difference.” The cus- 
tomer accepted the well given advice 
and I heaved a sigh of relief for I’ve 
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always believed that women buy bar- 
gains just because they are bargains. 
“That wasn’t so easy,” the clerk told 
me later. “I don’t like to knock or 
appear to knock other products and 
| do try to push store lines when | 
conscientiously can but I know my 
customer is better pleased than she 
would be if she had bought the bar- 
gain offer, better pleased than she 
would be if she had even bought just 
some other equally good cream. 
That’s the store’s problem, too, but 
they make their money on private 
brands, they think. But I know it’s 
only against the back ground of 
known and liked brands. 


{ } I noticed the customer was smart- 
ly dressed as she stood at the coun- 
ter enquiring of the girl selling the 
Mary Brown line, “I have been us- 
ing Betty Smith preparations and | 
want to change, I don’t think they 
are doing me good.” “Alright,” the 
clerk answered, “but before I show 
you some other products let’s find 
out what the trouble has been so I'll 
know better just what you need. 
I want you to talk to the Betty Smith 
representative and we'll see what we 


can do about it.” The other girl was 
brought into the picture, questions 
asked and answered. The woman's 
confidence grew with two clerks try- 
ing to conscientiously find out what 
she needed. The Mary Brown girl 
remained spokes-man-in-chief and 
ended up by reselling the customer 
on the Betty Smith line. “Couldn't 
you be fired for that,” I asked her. 
“Listen, big boy,” she said. “I have 
to think of the future and the Smith 
girl gets as much of that sort of thing 
as I do. She turns them back to 
me and were quits with a dividend 
left over, because that woman will 
stay sold much longer this time and 
her friends won't be able to make 
her dissatisfied and some other dem- 
onstrator won't be able to switch he: 
so easily. It’s better for all of us to 
follow through on things like this 
than to just switch sales every time. 
Customers get too much in the habit 
of switches and then no one can 


hold them.” 
* 

I wondered how many representa- 
tives were smart enough to realize 
this point and how many companies 
smart enough to recognize it and 
capitalize on it. 
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Material: Plastic or Opaque Glass. 


The triangle shape will enable it 
to be placed on the inside corner of 
a built-in bath-tub and make it look 
as if it belonged there. .. plus 
100% frontage for name of product. 


Basic colors: jade green, ivory, 
orchid. . . with black raised cen- 
ter band and white debossed hand 
lettering. 


The black top is knob-shaped for 
draining any water that may come 
from an overhead shower. 
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Remember when you used to press your 
hose against the barber shop win- 
dow, and point with pride to Grand- 
pa's new shaving mug prominently 
displayed in the center of the second 
Shelf? 


There lies the inspiration for this 
Shaving Soap unit. Brought up to 
the modern mode by its wooden sim-— 
plicity. The inserted top is white 
Plastic. The die cut seal is gold, 
with product and border in black 
and trade mark in white. 





Tooth Pask. 


Boy meets Girl; Stoopnagle meets 
Budd; and a slogan meets a tube de— 
sign. 

This collapsible tube starts asa 
solid Black at the bottom and gradu- 
ally becomes a pure white as it 
reaches the top. 


And the slogan (not shown in above 
sketch) is printed in orange vermil- 
lion, on one side of tube and reads: 
‘“As you hold this tube watch it 
get whiter, which means your teeth 
are growing brighter.'' 


The other side is for trade name of 
product. 





WHY 


RALPH H. AUCH in this inter- 
esting study tells why so many 
published formulae are unsatis- 
factory in the laboratory and 
useful 


plant. He gives many 


hints on the modification of 
formulae to suit special condi- 
The 


Perfumer publishes comparative- 


tions of manufacturing. 


ly few detailed formulae for the 
Auch 


It prefers to 


very reasons which Mr. 
describes so well. 
limit its formulae to general in- 
each 


dications leaving it to 


chemist to adapt them to his 
own specific purpose. In manu- 
facturing, formulae are impor- 
tant, but there are many other 
factors of equal importance to 
the production of a useful and 


saleable preparation. — EDITOR 


Ir is probably with 
a certain amount of fear and trem- 
bling that the conscientious editor 
formulae even 
though his contributor is a reputable 
specialist or even an expert on the 
The editor knows 
from previous experience that a num- 


publishes cosmetic 


subject discussed. 


ber of his readers will be disappoint- 
ed in any formula printed when they 
undertake to make it up. He has 
learned to expect this. 

In fairness to the overwhelming 
majority of writers, let it be said that 
they include only reliable formulae 
that they have either developed them- 
selves or adopted from or made and 
re-made over some other published 
work. The only exception that comes 
to mind is the occasional over-enthu- 
siasm of a manufacturer’s technical 
man or department when it has a 
new product to offer the trade. Inci- 
dentally, not only is such border-line 
material to be found in the trade 
press but in the technical journals as 
well. 

In criticism of the average writer. 
it may be stated that he is so satu- 
rated with his subject that he takes 


too much for granted and is some- 
times not specific enough. What is 
too obvious for mention to him may 
be just the stumbling block to the 
reader and experimenter, particular- 
ly if he is not well acquainted with 
the product in question. 

The reader has reason to expect 
formulae appearing in his favorite 
journals to be reliable, readily work- 
However, 
he is unreasonable if he condemns a 
formula and its author if he fails in 
This is especially 


able and easily followed. 


his first attempt. 
true if he is a novice or if he has no 
experimental background on the 
product he is undertaking to pro- 
duce. 

The reader should realize that it 
takes a certain amount of “know 
how” even in mechanical mixtures to 
say nothing of the more complex 
products, such as the various emul- 
He should be willing to fol- 
low directions explicitly when given 
or repeat the experiment varying the 
procedure each time in light of his 
failure, when the procedure is omit- 
ted or is incomplete or inadequate. 

Before closing on generalities, one 


sions. 
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other thought is advanced. Some ex- 
perimenters are prone to introduce 
more than one variable into the 
problem of adjusting a formula to 
their needs or whims. If a cream 
lacks stability and in his opinion is 
too stiff, for instance, he may try to 
correct both in one swoop—in one 
subsequent experiment. Generally, 
this simply can’t be done any more 
than one algebraic equation with two 
unknowns can be solved. Two un- 
knowns require two equations—two 
undesirable qualities in the cream re- 
quire at least two separate experi- 
ments. Sheer luck may enter in and 
he may succeed. What is far more 
likely is that he will throw out the 
whole mass (or is it mess) in utter 
disgust and a forceful, and if given 
to it, a profane denouncement of the 
author. 

A number of various products 
taken at random will be discussed. 
Possible causes for disappointment 
in certain types of products will be 
touched upon to encourage thorough- 
ness and alertness. Typical varia- 
tions in raw materials, possible dif- 
ference in procedure and the adverse 
effects of unsuitable equipment will 
be included. 

This account of a few observations 
that are advanced is by no means ex- 
haustive. At best they can only be 
suggestive. One thing may well be 
borne in mind. There is no sharp 
line of demarcation between those 
products the average manufacturer 
should undertake to make himself 
and those he is content to have made 
for his account by some private label 
specialist. In other words, he should 
be willing to spend some time and 
labor in experimentation on those 
products on which he has no previ- 
ous experience to develop the re- 
quired skill. 

To illustrate: A man after finish- 
ing his restaurant meal asked the 
cashier who had baked the pie. Be- 
fore she could reply the proprietor 
boastfully said “We do it in our own 
pastry kitchen!” Whereupon the din- 
er remarked “May I suggest you let 
someone else make them for you,” 
as he hastened out probably never to 
return. And some cosmetics go to 
market that reflect little credit on 
their manufacturers. 


Creams 


Starting with the 
simple emulsion creams, the temper- 
ature of manufacture and consist- 
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ency, whether or not the cream is 
passed through some type of colloid 
mill, are perhaps the greatest causes 
of disappointment. The consistency 
is usually thinner if the cream is 
highly dispersed by a colloid mill, 
homogenizer or viscolizer. In a small 
experiment lot the cream may be en- 
tirely too stiff, therefore. 

If paraffin is specified in the for- 
mulation, the author may have had 
in mind the usual melting point of 
123-125° F. and the experimenter 
may use 128-133° F, so obviously 
the cream will also be stiff. If the 
position is reversed it will likely be 
too thin. If ceresin or ozokerite are 
included an entirely different melting 
point may be employed than the au- 
thor anticipated, resulting in a cream 
too thin or too heav y bodied. 

If either of these ingredients are 
employed, the mixing temperature 
must of necessity be higher than nor- 
mally used, otherwise it may crystal- 
ize out in minute lumps before inti- 
mate mixture is attained. 

Mineral oils also vary between 
very wide limits insofar as viscosity 
is concerned, from 65-75 second Say- 
bolt on up. 

The consistency of liquefying 
cleansing cream is affected by the 
melting point of ozokerite, ceresin 
and paraffin and the viscosity of the 
oil. It is also affected by the melting 
point of the petrolatum and whether 
it is short or long fibered. The lat- 
ter property of petrolatum affects the 
ointment type cream such as bleach 
and freckle and the all-purpose 
cream as well as the treatment line 
creams, such as contour. This brings 
up the matter of lanolin whose 
creaming with water is somewhat of 
an art as is its incorporation with 
the other ingredients to lighten the 
color and reduce the “pull.” 

The vanishing or stearate type of 
cream is affected principally by the 
variation in stearic acid and the ac- 
tual amount of alkali employed. To 
demonstrate. the variation in stearic 
acid, four different stearic acids were 
employed in a standard formula. So 
that the potassium hydroxide would 
be a constant, a solution of definite 
concentration was made up and equal 
volumetric quantities were used in 
each of the four batches. No per- 
fume was used so that differences in 
odor were observable. 

The creams were even more dis- 
similar than had four trade-marked 
commercial jars been lined up, in 





both consistency and appearance. 
They varied from too soft for use and 
with a metallic lustre to a dull vis- 
cous mass. The odor varied from 
negligible to almost distasteful. 

In published formulae the alkali 
figures are often indefinite, some- 
times even written as so many de- 
grees Baume, whereas they should be 
written as one hundred per cent ma- 
terial. The actual amount of alkali 
is very important since the consist- 
ency is dependent upon the amount 
of stearate soap and the excess of 
stearic acid unacted upon. In all 
work, the alkali should be analyzed 
with accuracy to the hundredth of a 
per cent. 


Shaving 
Cream 

This leads to shav- 
ing cream, the making of which is 
also quite an art. The remarks about 
the stearic acid and alkali above are 
equally applicable. The cream is 
made more nearly neutral so there is 
even less tolerance in the quantity of 
alkali. Since usually both sodium 
and potassium hydroxide are incor- 
porated, the chance for error is 
doubled. The ratio of potash to soda 
is also quite important as is the per- 
centage of glycerine and free fatty 
acid left in the product. 

Manipulation is very important. 
Since oils and/or fats that are rela- 
tively difficult to saponify as well as 
stearic acid which reacts on contact 
with alkali are present, all, or at 
least part of the stearic should be 
withheld until the reaction has gone 
to completion. Only by this pro- 
cedure is one sure the free oil or acid 
is present as stearic acid and any 
other uncombined oil is susceptible 
to discoloration and the develop- 
ment of rancidity. 

Here, too, the finished product 
should be analyzed for free fatty 
acid and yet many undertake to make 
shaving cream with neither the skill 
nor the facilities for doing so. Even 
assuming that a cream is correctly 
made with the ingredients approx- 
imating those anticipated by the au- 
thor of the formula, no conclusion 
The cream 
should be allowed to “age,” “rot” 
or “cure” as it is variously termed, 
over a period of days with occasion- 
al agitation before passing judgment. 

In cream experiments the manipu- 
lation is quite important. A mixing 
temperature may be too high or too 


can be drawn at once. 
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low, the agitation may be too vigor- 
ous or too slow, it may be continued 
too long or not long enough. 


Tooth Paste 

For convenience the 
tooth pastes are divided into two class- 
the alkaline and the 
acid, the former being discussed first. 


es—namely 


The most frequently named abrasive 
is precipitated chalk—sometimes be- 
ing qualified as light and only occa- 
sionally heavy or quantities of both 
are specified. The absorption of ex- 
cipient for the various chalks varies 
between very wide limits. The given 
formula may produce a thin paste al- 
most soupy after milling with low ab- 
sorption chalk and one almost like 
concrete with another chalk that is 
highly absorptive. Obviously the ra- 
tio of abrasive to excipient must be 
adjusted up or down or else more or 
less gum or starch paste must be em- 
ployed. 


THE GOOSE RETURNS 


Did you notice the demand for sets 
this past holiday season? Seemed like 
old times to observe the puffed and 
furbelowed boxes on display in such 
profusion, and from all we have been 
able to gather from buyers recover- 
ing their breath after the rush, few 
were shipped back. 

Actually there’s no reason why sets 
shouldn’t make up a substantial por- 
tion of the holiday business of any 
store. No reason, that is, aside from 
the disfavor into which sets fell a few 
years ago when buyers, acting on or- 
ders from above, forgot everything 
but stock reduction. When the fran- 
tic buyer, with threats and pleadings 
from the office ringing in his ears, 
fell savagely upon his stock sheets to 
see where he could cut down his in- 
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This brings up the matter of gum 
tragacanth which varies widely in 
jelly strength. Likewise, there are 
relatively thin and _ thick boiling 
starches which may throw the con- 
sistency way off. If the figure of 
either is lowered too far it may per- 
mit double decomposition between 
the soap and chalk with a slow but 
certain gradual hardening of the 
This is deadly 
disastrous marketwise. 

Powdered soap, pulverized neutral 


paste in the tube. 


soap or whatever other designation 
that may be given the soap, it is by 
no means a definite chemical com- 
At the lower extreme is cas- 
tile soap with a titre from 18.2 to 
21.0° Centigrade with various other 
soaps of higher titres offered tooth 
paste The highest titre ordi- 
narily offered for tooth paste that 


pound. 


users. 


has come under observation is a 
brand that varies from 36.1 to 37.5 
degrees Centigrade in various lots. 


ARID 


hy 
DONALD 8. 
COWLING 


ventory, sets loomed large, and by 
reason of such prominence, were first 
to go. Too, certain manufacturers, 
permitting design to become the bet- 
ter part of discretion, had begun to 
run a good thing into the ground by 
making their set boxes so expensive 
as to burden unjustifiably an other- 
wise normal toilet goods inventory. 
These containers, naturally, were the 
first to catch the harried buyer’s eye. 
Unsalable in themselves, they yet sat 
smugly on the stockroom shelves, ty- 
ing up by their ornate presence cer- 
tain portions of the appropriation 
which should have been turning over 
merrily in the form of creams, pow- 
ders, and sundry other staples. The 
items enclosed in the boxes, removed 
therefrom, were almost invariably un- 
salable due to the lack of individual 
containers. 


The soap is added as a powder but 
before the processing is completed or 
certainly after ageing, the soap is 
present as a paste. This is probably 
true even where no water enters into 
the formulation because the glycerin 
and the glucose, if present, each con. 
Certainly the 
soap forms a softer paste, or jell, 
than the latter. 

Another variable is glucose which 


tain water. former 


if employed is available in three, call 
These are 42 
degree with 21.50; 43 degree with 
19° and 45 degrees with 15 per cent 
There is a marked difference 
in consistency, the first being quite 
firm, almost rigid and the last free 
flowing. 

The flavor oils all tend to soften 
the paste, some appreciably more 
than others. Still another variable 
is the quantity used and many for- 
mulas are written “Flavor q.s.” leav- 

(Continued on page 109) 


them concentrations. 


water. 


Now that that phase of merchan- 
dising is past and sets are once more 
beginning to make their presence ack- 
nowledged is a good time to deter- 
mine upon a more sound policy re- 
garding them. One firm, this past 
holiday season, sent out to its ac- 
counts various sized boxes with the 
firm name and insignia imprinted in 
gold, and filled with stripped pack- 
ing paper. The idea was that the 
stores could, with these boxes, make 
up their own sets, and thus avail 
themselves of the advantages of mul- 
tiple unit sales without tying up any 
portion of the appropriation in mer- 
chandise not readily liquid. 

While far from ideal, this move 
looks very much like a step in the 
right direction. More will come of it. 
We'd like to see sets back again. 
There’s a gifty atmosphere about a 
container with several items that is 
difficult to achieve with one bottle of 
perfume, no matter how beautiful, 
and the giftier the atmosphere around 
the toilet goods counter at holiday 
time the jollier for all concerned. 

Something happened to the goose 
before, but now with larger eggs of a 
higher carat in view it behooves us 
all to be more careful. Somebody’s 
going to hit on the right way, and 
then we'll all fall in line as usual to 
the betterment of all concerned. 
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le SPECIAL 
r- RECOGNITION 


Helena Rubinstein calls this jar her “Beauty Foursome” and it is indeed very appropriately named. It is of ivory “Bakelite.” 
five inches high, and contains a whole beauty treatment. 





consisting of cleansing cream, night cream, face powder and cream 
rouge, in four compartments that are built into a sleek column. Directions are printed in red directly on the container which is 
compact and light, making an ideal traveling accessory. This item is sold with a gaily printed linen kerchief in which it is 
knotted, and which can also be used as a head band. 
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re I. GASTON DE PARIS: New nourishing 
” cream recommended for dry skin, available 
t in three sizes. White opal jar with blue 
. 1 lettering and blue metal screw cap. 

” 2. CORDAY: This attractive new “Orchidee 
is 





Bleue” eau de cologne bottle harmonizes 





with the packages of the perfume, dusting 






powder and face powder of this popular 






fragrance. 
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2. HOUSE OF WEMBDON: This festive 
se Easter package is filled with soap, cologne, 
a sachet in bags, and water softener in tablets 
1S and bags from the company’s regular line. 










4. LA CROSS: Coronation shades (red and 








0 white) are emphasized in this hand lotion : 
package. The gold screw cap is another 
touch of Coronation styling. 

. 3. MYRURGIA: In the midst of the present 






troubles in Spain, comes this striking “Maja” 






perfume bottle. Especially noticeable is the 






exaggerated and top-heavy stopper, sur- 






mounting a fine-moulded bottle. 

































































dry shampoo in powder 


claims may be used on any 
necessary and the 


GARDNER: “Veet” is a new 
which the company 
type of hair. No soap oF water are 
shampoo takes but a few moments. It is packaged in a 
cardboard cont th blue border and lettering, 
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sun or wind burn. It is available 
containers 


chapping, 


jar and in white 
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The tube 1s 
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in tube and 
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ROSE LAIRD: 
ream to her t 
The ma 
and a hand 


hand ¢ 
wise addition. 
idly broadening, 


is now 


as important to a women as 
cream is a grease ess, faintly scented product, 

be used during the day or night. It is packaged in a 
white opal jar with white metal cap, and white and green 
label. A jittle pooklet, pasted on the back, gives a brief 
description of this cream and other items offered by the 
company: 

created a facial 
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has just 


j creams, “Hand and 


Lotion” and “Re- 
price range, and 
white 
ly like 


roduct 


sT, DENIS: This company 
treatment line consisting of four liquit 
Body Balm.” “Facial Bath,” “Toning 
texture Balm.” They ate in the popular 
are simply packaged in tall hexagonal pottles with 
molded caps: Ath cellophane. 1 particular 
labels whit brief description of the P 
sted in italics. This is very helpful for it ;mmediately 

use of the product with its name. An addi- 
is pasted on the bottom of the pottle giving 
for use. 
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LAMBERT PHARMACAL CO.: “Listerine Antiseptic”, BOURJOIS: For 


Easter this company is offering a two-dram bottle of 
so long associated with a cork closure and small cork 


“Evening in Paris” perfume in a little basket of deep blue “Bakelite” tied 
with white satin ribbon. The carton is equally gay and festive, the cover 


having a full color drawing by Jane Miller against an over-all pattern on 
and makes it more modern and attractive in appeat a dark blue background. 


ance. Containers and closures by Owens-Illinois Glass 
Co. 


screw, has now adopted a black molded cap which 
the manufacturers feel adds convenience to the product 


MARY CHESS: “Elizabethan” perfume, a modern deep-tone odor, dedi- 
cated to Queen Elizabeth of Great Britain. Introductory sample vials are 
attached to a square card on which is written the full story of the perfume. 


il 
RICHARD HUDNUT: Eye cream recommended to 


soften lines and wrinkles around the eyes. Opal jar 
with rose metal screw cap. 
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ELMO: Special introductory set for the company’s “Special Formula” 
cream consists of a tube of the cream, with “No-Kap” closure, and face 
powder, rouge, lipstick and cosmetique, all in special sizes. 


16 

SPOONER: This company is 
featuring bath oil in pine, 
lavender and gardenia odors, 
harmoniously packaged to 
correspond to the odor of the 


oil. The bottles are encased 
12 in a cardboard jacket on 
GABILLA: A new Eau de Cologne, scented with the which is pasted a colored, ar- 
popular Gabilla perfume odors, is now being offered in tificial flower, to identify the 
three sizes. All the sizes are similarly packaged in tall, scent, and the entire box is 
many-faceted bottles with highly-polished brass screw covered with transparent pa- 
caps. The label is in blue and white, with blue lettering. _ per. 
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THE annual Irwin D. Wolf Awards Competition for distine- 
tive merit in packaging was won this year by a cosmetic group, 
“Adrienne” cosmetics, manufactured by the United Drug Co., 
Boston. 
and its merit was first recognized in May, 1936 in a special 
article by Ruth Hooper Larisson in The American Perfumer. 


This beautiful line was designed by Gustav Jensen 


Mr. Jensen also designed the new cover which has appeared 
on this magazine since last November. 
Cosmetic and toilet goods houses fared well in this year’s 


awards. In addition to the grand prize, a photograph of which 


is used as the frontispiece for this issue (Page 46), other 
prizes were won as follows: 

For the most effective use of typography and/or lettering: 
“Sea Foam” y Colgate- 
Palmolive-Peet Co., designed by Simon de Vaulchier; honor- 
able mention in this class to “Twilight Garden” toilet soap, 
entered by Martin F. Schultes, used by Hewitt Soap Co., de- 
aigned by J. Probasco. 

For the most effective use of elements of design to create 
shelf visibility in the retail stores: Honorable mention to “Sea 
Foam” soap powder. 


soap powder, entered and used by 


For the most effective package designed to add to consume 
convenience regardless of artistic qualities: Honorable men- 
tion to “Honey and Almond Cream,” entered and used by Lehn 
Fink Products Corp., designed by Scovill Manufacturing Co. 

For the most effective packaging of a combination sales unit: 
“Sceptre” compact and lipstick, entered used and designed by 


- 
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Prince Matchabelli Products Corp. Honorable mention in this 
Products 
Division of American Cyanamid Co., used by Coty, Inc., de- 
signed by Coty, Inc., and Colt’s Patent Fire Arms Mfg. Co. 


For the most effective use of layout and/or decorative design 


class to the manicure ensemble, entered by Beetle 


with particular emphasis on both merchandising value and 
beauty: to “Prince Matchabelli” dusting 
powder, entered by Owens-Illinois Can Co., used by Prince 
Matchabelli Perfumery Co. 


For most effective use of inventive genius in package con- 


Honorable mention 


manicure set. entered and used by 


Barbara Bates, designed by Stuart S. Joslyn. 


struction: “Coronation” 


For the most effective family of packages: “Adrienne” cos- 
metics winner of the Wolf Trophy. 

These and the other winning packages will be on display 
at the Seventh Packaging Packing and Shipping Conference at 
the Hotel Pennsylvania, March 23 to 26. The convention is 


under the direction of the American Management Association. 


In addition to booths by leading manufacturers of packages 


and materials, an excellent program of conferences, clinics 
and discussions has been arranged. The first day’s sessions 
will be devoted to concurrent sessions on packaging materials 
and bulk packaging. Concurrent sessions on packaging ma- 
chinery and on packing and shipping will feature the sec- 
ond day. 

On the opening day of the Conference, the Wolf awards will 


be presented at a luncheon session. 
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Jéquier Here for 
Annual Visit 


W. D. V. Jéquier, ex- 
eculive director of Parfums Weil. 
Paris, has returned home after a visit 
of several weeks 
in America. Most 
of his time was 
spent at the New 
York 
the affiliate com- 
Parfums 


offices of 


pany, 
Weil, Inc., where 
conferences re- 


sulted in perfect- 
for 
broader distribu- 





ing plans 


Mr. Jéquier 


tion and sale of 
the line in America and for the addi- 
tion of some new numbers to the 
line. 

Mr. Jéquier expressed surprise at 
the tremendous improvement in busi- 
ness since his visit of a year ago and 
is optimistic regarding conditions 
here as well as in other countries 
where his fine line of perfumes is en- 


joying a rapidly growing sale. 


Bennett Addresses 
Drug Trade Dinner 


With 
2.000 in attendance the annual Drug 
Trade Dinner of the Drug, Chemical 
and Allied Trades Section of the New 
York Board of Trade, March 4, was a 
complete success. The grand ballroom 
of the Waldorf-Astoria in New York 


was crowded to capacity to take care 


more than 


of the huge throng of drug and cos- 
metic personalities from all parts of 
the country who attended the dinner. 
New York State’s Attorney General 
John J. Bennett, Jr., made the prin- 
cipal address of the evening. He was 
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is 


presented by A. Kiefer Mayer, of 
Kiefer Stewart Drug Co., former 
N.W.D.A. president, who acted as 
toastmaster. Mr. Mayer was intro- 
duced by Joseph A. Huisking, chair- 
man of the section. The reception 
and get-together before the dinner 
was a complete success, thanks to the 
activities of the entertainment com- 
mittee and too much credit cannot be 
given to Ray Schlotterer, secretary of 


Miss Helen Booth. 


his competent assistant, for the suc- 


the section and 


cess of the dinner. It has become 
the one outstanding drug trade event 
of the year. 


Arthur F. Danz 
Joins Kirkman 


Arthur F. Danz, who 
recently resigned from his position 
as manager of the industrial division 
of the Colgate-Palmolive-Peet Co.. 
has been appoint- 
ed vice-president 
and general man- 
ager of Kirkman 
& Son Inc., soap 
manufac- 
turers, which this 
year celebrates 
its 100 anniver- 
sary. 

Mr. Danz has 
been connected 
with the 
business for the past 
years, both as manufacturing and 
sales executive. During these years 
of association he became well known 
in the Middle West and on the Pacific 
coast, as well as in the eastern sec- 
tion. He will make his headquarters 
at the Brooklyn, N. Y. offices of the 


company. 





Mr. Danz 


soap 


twenty-eight 


New Sales Representative 
for Parfums d’Orsay 


Parfums d Orsay, 
New York, has appointed sales rep. 
resentatives for various territories as 
follows: Western—John B. Palmer; 
Middle Western—Waldemar Lossow: 
Southern—Gaile Wolfe; New Eng. 
land—Normand Godbout; Middle 
Eastern—Raymond Gregoire. Pat. 
rick Meyers and Harry Zweiger will 
continue to represent d’Orsay in met- 
ropolitan New York and Philadel. 
phia. 


Beryl Blake Now 
with Quinlan 


Miss Beryl Blake 
has been appointed directress of the 
Kathleen Mary Quinlan salon in New 
York to succeed Miss Virginia Huff, 
who recently re- 
signed. In addi- 
tion to her oth- 
er duties, Miss 
Blake will also 
be in charge of 
publicity for the 
companys prod- 
ucts, and in gen- 
eral, her new ac- 
tivities will in- 
clude many of 
the responsibili- 
ties which were formerly attended to 





Miss Blake 


by Miss Quinlan when she herself 
was active in the business. Miss Blake 
comes to the Quinlan organization 
with a broad educational and _busi- 
ness background, which peculiarly 
well qualifies her for her new posi- 
tion. 


Neilson Kennedy 
Now with G. H. Wood & Co. 


Jack Neilson Ken- 
nedy, son of J. R. Kennedy, presi- 
dent of United Drug Co., Ltd., To- 
ronto, is now associated with G. H. 
Wood & Co., sanitary chemists of To- 
ronto. Young Mr. Kennedy recently 
completed four years at St. Andrew's 
college. With his father and mother 
he will sail early in May for London 
where they will attend the corona- 
tion ceremonies and also the Silver 


Jubilee convention of the United 
Drug Co., of England. Holland, 


France, Germany, Czechoslovakia 
and probably Italy will also be in- 
cluded in their itinerary. 
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Tax Repeal Discussed 
by Beauty Editors 


A series of luncheons 
for discussion and possible action on 
repeal of the excise tax on cosmetics 
has been held in New York during 
the last month. Beauty editors of the 
prominent national magazines have 
taken an active part in the campaign 
for repeal and the support of wo- 
men’s clubs has also been enlisted. 
Mrs. William Dick Sporburg chair- 
man of the legislative committee of 
the General Federation of Women’s 
Clubs, attended one of the meetings 
and her support and that of her or- 
ganization have been secured for the 
repeal movement. It is expected that 
action by women in all parts of the 
country to brin g pressure to bear 
upon Congress will follow these 
meetings. 

The tax will probably come up for 
consideration during the latter part 
of March. By that time, it is hoped 
that considerable public sentiment 
against its retention will have been 
aroused. 


Texas Soap Company 
Expanding Plant 

The Texas Soap 
Manufacturing Co., Houston, is ex- 
panding its facilities for the manu- 
facture of powdered soap by erection 
of a new building and a tower. The 
work, when completed, will permit 
expansion of the company’s produc- 
tion of powdered soap from present 
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capacity of 5,000 pounds to 25,000 
pounds per day. J. W. Sertwelle is 
president and T. D. Harral, general 
manager of the company. 


Californial Suppliers 
Entertain Association 


About two hundred 
toilet 
goods persuasion ambled over to the 
Elks Club in Los Angeles, Wednes- 
day evening, 
February 10 to 
learn. They 
learned there 
just how impor- 
tant a part in the 
welfare and con- 
duct of the cos- 
metic industry is 
the 
suppliers of ma- 


and twenty-five persons of 


played by 


Mr. Norman terials—the asso- 
ciate members of 
the California Cosmetic Association. 
The associate took the 
meeting over, making this particular 
Booths 
on which were displayed the prod- 


members 
meeting the fourth annual. 


ucts of the various exhibitors ringed 
the room and before and after dinner 
members of the association filed in- 
terestedly along the display. 

Prizes awarded by a committee 
composed of Mr. Willats, Mr. Over- 
ton and Capt. Balsley were won by: 
Ist—Albert Albek, Inc., 2nd—Pacific 
Label Co., 3rd—Mefford Chemical 
Co. 


Associate Members’ Dinner of California Cosmetic Association 





Door prizes were supplied in pro- 
fusion and much entertainment had 
been provided by the committee in 
charge, headed by Alex. Barnes of 
Glass Containers, who acted as chair- 
man for the evening, and F. C. Stolle 
Associated Oil, master of ceremonies. 

President Norman of the associa- 
tion headed the nearly 
turnout of members, and thanked the 
associate members most sincerely in 
behalf of the association. Those hav- 
ing displays were: 


Albert Albek, Inc., Allied 


unanimous 


A dver- 


tising Artists, Associated Oil Co., 
Braun Corp., L. H. Butcher Co., 


Florasynth Laboratories, The Foxon 
Co., Fritzsche Brothers, Glass Con- 
tainers, Givaudan-Delawanna, Mau- 
rice Carasso, Mefford Chemical, Mi- 
das Bureau, Merck & Co., Owens-Il- 
linois Can Co., Pacific Label Co., E. 
C. Pierce Co., Pfaltz & Bauer, W. C. 
Ritchie, E. N. Rowell Co., Scovill 
Manufacturing Co., I. F. Schnier Co., 
Walton B. Crane & Associates, West- 
ern Label Co. 

Other firms listed among the asso- 
ciate members of the California Cos- 
metic Association are: 

Baldwin & Baldwin, Eureka Press, 
George Lueders & Co., Hazel-Atlas 
Glass Co., Independent Paper Box 
Co., H. Kolnstamm Co., Emulsion 
Products, Owens-Illinois Pacific Co.. 
L. Sonneborn & Sons, Van Dyk & 
Co., and Union Oil of California. 

Photograph of many of the dis- 
plays will be found on pages 64 and 
Oo. 
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. Glass Containers, Inc. 


. E. C. Pierce & Co. 


. Florasynth Laboratories, Inc. 
. Merck & Co. 
. Western Label Co. 


. Givaudan-Delawanna, Inc. 


8. Emulsion Products Co., Inc. 
9. Albert Albek, Inc. 

10. L. H. Butcher Co. 

11. Scovill Manufacturing Co. 
12. C. H. E. Dunn 

13. Mefford Chemical Co. 
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STYLE TRENDS 
THERE are several 


important trends indicated as_ the 
style pendulum continues to swing 
toward Spring. 

Suits—two or three to a wardrobe 

are varied with dresses and full-- 
length coats, some of them lined with 
the fabric of the frock worn beneath 
it. Most of the dresses are flowered 
prints, with plain coats. Suits are 
of three colors, for the most part— 
York gray, the perennial navy, and 
black. And soft pastel shades—par- 
ticularly many shades of rose—will 
also have their day in the sun. Beige 
continues to be high fashion. and 
light-weight woolens, feather-weight, 
really, soft and smooth, are to be in 
great favor. 

Among the fabrics used, there are 
kasha, mohair, camel’s hair, wool- 
crepe, Jerseys—particularly the very 
dull finish Jersey which Chanel uses 

and for especially smart wear there 
is broadcloth Jersey, as sleek and 
velvety as antelope. Capes, too, to 
match suit and dress fabrics, are go- 
ing to be worn, and these are partic- 
ularly becoming to the type of figure 
not distinguished for slender svelte- 
Dress shoulders return to nor- 
mal; the fitted bodice is often draped; 


ness. 


sleeves are simple, varying from very 
short to full length ones. 

The part of the costume to be 
dramatized this 
skirts! They are of a Gipsyish full- 
ness, minimizing the effect of the 
bodice. This version, either restrained 
or extreme, appears in practically 
every corture house opening. Par- 


Rochas, 


coming season is 


ticularly are Sciaparelli, 
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Mainboucher and Patou showing 
this romantic full skirt on cocktail 
dresses. 

Molyneux emphasizes the waist- 
line by placing a corsage of zinnias, 
hyacinths or blue-bells there. The 
romantic tendency is observed, also, 
in accessories, hats, veils and shoes. 
black drape _after- 
noon hats, and shoes come in such 


Flowing veils 
colors as blue, red, green and purple. 

Stripes, horizontal or vertical, are 
featured by many houses for evening. 
Vivid tropical colors in costume con- 
trasts are high-lighted and are the 
influence of the artist’s palette is no- 
ticeable in models of Molyneux, who 
has adopted the colors made famous 
by Gauguin, and by Schiaparelli, 
who has launched Seine sunset reds. 
Hyacinth and yellow will probably 
become important accent colors, also 
“watermelon” pink. Lelong and other 
designers combine two, three, or 
more vivid colors in evening frocks. 

Embroidery is extremely impor- 
tant in all collections. Because of 
the Coronation, elaborate silver and 
gold embroidery will be prominent, 
and lace will continue to be a prime 
favorite, along with the popular 
sheers, among which nun’s veiling 
has taken its place, along with silver 
clips on the hems of skirts. Many of 
the embroideries are flowered. 

Alix, since her return from Egypt, 
has been combining her great gift for 
superlative draping which molds the 
body so slimly and amazingly, with 
circular skirt fullness. 


Now, what does all this mean to 
the manufacturer of toilet goods? 
First, here are the colors to which to 
key your cosmetics. Second, promote 
your floral perfumes. Third, Egypt. 
ian, romantic and the modern paint. 
older and_ better 
known ones, will influence couturi- 
ers; then too, there is the Surrealist 
All these are tips for 
your promotions. 


ers, as well as 


movement. 


This coming season will be one 
which should be capitalized upon in 
so many ways by manufacturers and 
stores, for there will be feminine al- 
lure, plus the gorgeousness of the 
Coronation, and so, as has been true 
for some time past, British influence 
is with us. 


SEEN IN THE STORES 


We have been browsing around 
the stores recently, and most of them 
are turning their toilet goods depart. 
ments and their windows into verit- 
Some of these 
are especially noteworthy. 


able flower-gardens. 


Wanamaker’s, for instance, in their 
island in the centre of their new and 
beautiful department, have shadow. 
boxes in their show-cases, which 
respectively jonquils, _hya- 
cinths, narcissus, iris, tulips and ap- 
ple-blossoms, and the effect is as 


house 


though these flowers were living ones 
which grew in their natural habitat. 


Easter Bunnies made of flowers, sitting up on a grass mat, against a back- 
ground of white iris, carnations, tulips, delphinium, sweet peas, rhododen- 


dron and flowering peach, interspersed with Norway spruce hung with tree 
moss, formed the theme for this window display of J. W. Robinson’s in 
Los Angeles. 
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Eisewhere throughout the store there 
are many little flower-carts, atop col- 
umns., filled with flowers of all shades 
and varieties. 

Every year, as Spring approaches, 
Franklin & Simon specializes in flow- 
er-carts, heaped with boutonnieres of 
such nostalgic realism, that few wo- 
resist them. We _ photo- 
graphed one of these for this depart- 


men can 


ment a year ago. 

Bonwit Teller windows now achieve 
amazing and beautiful fantasy. Im- 
agination is the keynote of these love- 
ly windows. One that harmonized 


perfectly with the exquisite products 


of Mary Chess, was recently seen 
there. 
bubbles. which circled round a re- 


Another of irridescent glass 


cumbent cellophane figure of a wo- 
man, epitomized Helena Rubinstein’s 
“Pasteurized Milk Bath.” and was 
the most beautiful toilet goods win- 
dow we have ever seen. Another in 
the same store was filled with bam- 
boo steps that led up to a temple de- 
picted by a centre panel, and up the 
steps, at irregular intervals, climbed 
the coolie topped bottles of Weil's 
“Bamboo” perfume. 

The creator of all these lovely win- 
dow-displays, including the Surreal- 
ist lipstick one, is Helen Coles. Here 
at Bonwit Teller’s she has complete 
freedom to express beauty in terms 
of originality and artistry. That the 
windows sell merchandise is an in- 
disputable fact, as Miss Sally Wiel. 
the toilet goods buyer will tell you. 
Here is an example of what coordina- 


tion can do in the way of sales pro- 
motion, in a store which is definitely 
conscious of feminine _ reactions. 
Probably one logical reason for this 
is the fact that the store has a woman 
president, who directs its policies un- 


hampered by masculine restrictions. 


QUESTION BOX 


The Question Box acts as a clear- 
ing house to help you solve your 
merchandising and sales promotion 
problems. Send us your own ques- 
tions. We shall be glad to answer 
them and shall not reveal your name, 
so that you may be quite frank and 


so shall we, 


Q. When a buyer in an important 
store refuses to stock a new product 
of tested merit, is there any way to 
get the product in that store? 

\. There are several ways to make a 
product desirable 


from a_ buyer's 


point of view. The surest way is to 
see to it that a demand is created 
previous to presentation, or immedi- 
ately afterward, if you have already 
seen the buyer. Charge customers of 
the store may be circularized or con- 
tacted directly and informed about 
the product. The WAY this is 
done means its success or failure, 
of course, as this is a sure way of 
creating a nucleus of customer de- 
sire for the product. You may be 
sure that if enough people go to a 


Se 


A famous Detroit store, J. L. Hudson’s displays perfume at Easter by filling 

a window with lovely flowers. Two jardineres filled with Easter lillies, vases 

of iris and tulips, and pots of growing roses, form a most effective and fem- 

inine back-ground for delicate, golden fragrance and create a cheerful 
spring-like atmosphere. 
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store asking for a product, the buyer 
will yield to that kind of logical pres- 
sure. He or she is certainly not go- 
ing to turn away business, for the 
chances are that the same consumers 
have charge accounts at other stores 
than his own. There are buyers, how- 
ever, who have vision enough to see 
the potentialities involved in a new 
product, and to create a demand for 
that product in their own cannily 
Such buyers 
almost invariably have original ideas 


managed departments. 


for promotion, founded upon long 
Consult 
some one familiar with these various 


and successful experience. 


elements, before you risk trying any 
And do not be- 
come discouraged too soon, because 


more experiments. 


the stores you selected do not fall in 
line at once. Organized publicity: 
cooperative newspaper in lieu of na- 
tional advertising; 
ods that 


promotion meth- 
merchandise from 
shelves already stocked, are all defi- 
nite steps toward achieving the goal 
you have set for your product. 


move 


SELLING HINTS 


In this year of the romantic trend 
in women’s gowns, there is a ten- 
dency to reflect on the indubitable 
fact that the great couturiers are in- 
fluenced by very human qualities in 
designing. 

We may say that sentiment has a 
small place in the world of affairs 
and the marts of modern business, 
nevertheless emotion 
holds in abeyance the flights of im- 
agination, which are the mainspring 
around which business revolves. Be- 
hind every conception of a sound and 
profitable idea is imagination! With- 
out it the world would be a dreary 
place indeed. Every perfume manu- 
facturer knows that the success of his 
line depends upon the romance and 
glamour with which he can invest 
his product—that it may set free the 
imaginations of the women who buy 
them. Perfume is the product of im- 
agination; the creative imagination 


deeply felt 


of the chemist; the myriad names 
given it; the beautiful containers 
which house it; the advertising and 
publicity it receives; the images it 
evokes in the minds of the ultimate 
users. 

Use your imagination in promo- 
tions and thus make the consistent 
chain bring you definite rewards. 
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Citronellal and Hydroxycitronellal 


DR. k. BOURNOT of the re 
search staff of Schimmel & Co., 
discusses the chemical structures 
and relationship of citronellal and 
hydroxyeitronellal and) deseribes 
their uses in perfumery, 


lr has frequently 
been observed in the chemical history 
of perfume materials that an impor- 
tant aromatic has been discovered in 
and isolated from an essential oil, 
but that while the empirical molecu- 
lar formula could be arrived at, 
there was no immediate success in as- 
certaining its chemical structure and 
configuration. Such was the case. 
for instance, with menthol, for which 
the empirical formula C,,H,,O was 
advanced by Walter as early as 1838, 
whereas its structure was ascertained 
only after 1892. Similarly, mus- 
cone C,,H.,0 was isolated in 1906 
by Walbaum from the volatile oil of 
musk seed and analyzed, whereas it 


was not until 1926 that Ruzicka and 
his collaborators succeeded in re- 
vealing the structure of this ketone 
in their publications on high-mem- 
bered carbon rings. Likewise, jas- 
H,,,0O. extracted in 1899 by 
Hesse from jasmin flower oil, has 


mone C 


only quite recently been recognized, 
by Treff and Werner on the one hand, 
and by Ruzicka and Pfeiffer on the 
other, as a methyl pentenyl cyclopen- 
It is. therefore, still a long 
way from the discovery of a natural 


tenone. 


isolate to the complete revelation of 
its chemical structure and its actual 
synthesis. This is explained by the 
fact that completely new theoretical 
knowledge had to be obtained in 
every case by laborious scientific re- 
search before new ways and means 
could be found for solving these 
problems of great practical impor- 
tance. This was true at least during 
the past period which was significant 
for the remarkable development of 
the chemistry of essential oils and 
aromatics. 

This is also true of citronellal iso- 
lated from citronella oil by fraction- 
al distillation, first in 1872 by Glad- 
stone and in 1875 by Wright. and 


formulated C,.8. 6. 


After Kremers had succeeded in 1887 


correctly as 


in separating this compound from 
citronella oil by means of alkali bi- 
sulfite and found it to be an alde- 
hyde, Schimmel & Co., in 
lated the aldehyde from the oil of 
Eucalyptus maculata var. citriodora 
and termed it “citronellone.” Dodge. 
in 1889, examined his citronella al- 


ooo ° 
000 180- 


dehyde extracted from citronella oil 
with bisulfite and confirmed the cor- 
rect empiric formula C,,,H,.O.  Sub- 
sequent investigations by Semmler, 
others in 
896 based on the study of the oxi- 
dation products of citronellal (8 
methyl adipic acid and acetone) es- 
tablished the structural 
formula (terpinolenic form) : 


Tiemann, Schmidt. and 


following 


H.C 
>C: CH.. CH.. CH.. CH. CH,. CHO. 
H.C | 
CH 


This work. however. did not im- 
ply any finality in the research on 
the structure of citronellal. Within 
vears Harries and Himmel- 
mann, who worked on the behavior 
of citronellal and its derivatives to- 
ward ozone, concluded that citronel- 
lal contains, in addition to the ter- 
pinolenic form found in the first 


a few 


place. a limonenic form: 


H.C 
> C: CHy. CH... CH.. CH. CH.. CHO. 
H.C | 
CH 


Citronella Oil Factory in Java 
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This opinion was subsequently 
sustained by Grignard and Doeuvre' 
who by means of quantitative ozoni- 
zation arrived at the conclusion that 
pure d-citronellal from Java citro- 
nella oil was a mixture of 25% lim- 


onenic and 75‘.  terpinolenic cit- 
however. 


Doeuvre*® found this to be erroneous. 


ronellal. Very recently 
as his original ozonization process 
was not conclusive. This process con- 
sisted in treating a solution of cit- 
ronellal in pyridine with ozone, hy- 
drolyzing the resulting ozonide. and 
determining quantitatively the de- 
composition products 
from the methylene group: carbon 
dioxide, formaldehyde, and formic 
acid. In this reaction, however, en- 
olization is likely to take place and 
carbon dioxide may be formed not 
only from the methylene group but 


originating 


also by oxidative side reactions, thus 
giving rise to erroneous conclusions. 
To eliminate this error, Doeuvre pro- 
ceeded recently as follows: 

A dilute solution of the semicar- 
bazone of citronellal in ethyl acetate 
and acetic acid is subjected, at low 
temperature (—15 to 20°), to ozone 
treatment, and the ozonide formed is 
not hydrolyzed but is immediately 
reduced with sulfur dioxide. Enoli- 
zation and also formation of the car- 
bon dioxide due to additional oxida- 
tion are hereby avoided. By the same 
process citronellol obtained by re- 
duction of citronellal was examined. 
In both cases Doeuvre found that 
practically no methylene group was 
present, proving that citronellal from 
citronella oil consists exclusively of 
the terpinolenic modification. This 
result tallies with the findings of 
Vaves, Brus, and Allard* who, prior 
to Doeuvre, also had proved the ab- 
sence of the limonenic form in cit- 
ronellal by determining the Raman 
spectra. 

Of other recent publications on 
citronellal, those dealing with the 
quantitative estimation of citronellal 
in essential oils are of special inter- 
est. The percentage of citronellal is 


of great importance in valuing cer- 


tain essential oils, especially citron- 
ella oils. As the older methods for 
determining the citronellal content 
showed various drawbacks, the per- 
fection of a method precise beyond 
the possibility of error, such as the 
hydroxylamine method (cold) was of 
great importance to the essential oil 
and aromatic industry. This proc- 
ess‘ is of particular value since il 
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Women bring the cut citronella 
grass to the factory. 


can also be used for the determina- 
tion of almost all aldehydes and ke- 
tones contained in essential oils. 
True, the variety of these compounds 
necessitates in each case a modifica- 
tion of the process, as pointed out 
by Schimmel & Co., in 1929°. This 
method’s chief feature is the forma- 
tion of the corresponding aldoximes 
or ketoximes by treatment with hy- 
droxylamine hydrochloride and _ the 
titrimetrical determination of the lib- 
erated hydrogen chloride. 
Citronellal has been found in the 
dextrarotatory form in Ceylon cit- 
ronella oil (5 to 18%). Java citron- 
ella oil (25 to 54%), the oil from 
Eucalyptus maculata var. citridora 
(49 to 68% ), 


lemon, and lemongrass oils. 


and also in melissa. 
Laevo- 
rotatory citronellal was detected by 
Schimmel & Co., in “Java 
olie.” For the production of citron- 
ellal, citronella oil or oil Eucalyptus 
citriodora are used. The aldehyde is 
y preparing the crystal- 
lized bisulfite compound and is lib- 
erated therefrom by alkali carbonate. 
As citronellal is very 


lemon 


isolated by 


’ sensitive to- 
ward alkalies and acids and readily 
forms isopulegol in the presence of 
acids with cyclization, citronellal 
purified by the bisulfite method as 
customary in the industry usually 
Synthetically, 
citronellal may be obtained by oxi- 
dizing citronellol with chromic acid, 
or (in the inactive modification) by 
hydrogenating citral in the presence 
of palladium. 


contains isopulegol. 


Having an odor of lemon and me- 
lissa, citronellal is widely used in 
perfumery, particularly for scenting 


soaps. It is also used as an inter- 
mediate in the production of aro- 
matics, for instance in the manufac- 
ture of citronellol, obtained by re- 
ducing citronellal with 
amalgam in an alcoholic solution 
slightly acidified with acetic acid. 
Of much greater 


aluminum 


importance in 
perfumery, however, is hydroxycit- 
ronellal, a derivative of citronellal 
used as early as 1905 in composi- 
tions and later sold under a variety 
of names. It has only been used 
during the last ten years under its 
correct chemical designation. 

Hydroxycitronellal has the follow- 
ing structural formula: 


C,,H.,, O., or (CH,).:C (OH). CH.. 
CH.. CH,. CH (CH,). CH,. CHO. 
It therefore differs from citronellal 
chemically merely by an additional 
content of one molecule of HOH. 
It is remarkable that with this addi- 
tion of H and OH to the double bond 
of citronellal, the lemon-like charac- 
ter of the aldehyde changes to an 
extraordinarily pleasant flowery odor 
of a lily-of-the-valley type and the re- 
sult is an aromatic of the greatest 
importance in the perfume industry. 
This is probably due to the fact that 
by introducing the H and OH groups 
the pure aldehyde note of the orig- 
inal unsaturated aldehyde is changed 
and the result is an aromatic chem- 
ical forming at the same time a sat- 
urated aldehyde and a tertiary alco- 
hol. 

Because of the sensitiveness of cit- 
ronellal it is necessary in the pro- 
duction of hydroxycitronellal to bind 
the aldehyde group temporarily, for 
instance, with sodium bisulfite. prior 
to adding H.OH. to the double bond. 
\fter this addition the aldehyde is 
Different methods 
According to Verley", 


again liberated. 
may be used. 
it is, for instance, possible to obtain 
the sulfate of hydroxycitronellal by 
treating the bisulfite compound of 
citronellal, at —20°, with concentrat- 
ed sulfuric acid and to transform 
the sulfate into hydroxycitronellal by 
treatment with water and subsequent- 
The alde- 


hyde obtained by this or 


ly with sodium carbonate. 
similar 
methods usually still contains iso- 
pulegol and other impurities and 
must be purified by careful distilla- 
tion with steam and rectification in a 
vacuum. The production of hy- 
droxycitronellal presents some tech- 
nical difficulties. The purification of 
this compound—sensitive even to- 
ward dilute acids and alkalis—is not 
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easy, and the pure aldehyde itself 
oxidizes easily. It is therefore read- 
ily understandable that the different 
products found on the market vary 
widely in purity and quality of odor. 

Apart from testing the odor, the 
purity is ascertained, inter alia, by 
the solubility of the preparation in a 
10‘. sodium bisulfite solution. Ten 
drops of hydroxycitronellal must be 
clearly 
shaken in 3 ccm of a freshly pre- 
pared solution of 10 parts of dry 
sodium bisulfite in 90 parts of dis- 
tilled water. Flakes or oily drops in- 


soluble when warmed and 


dicate impurities. Satisfactory quali- 
ties of hydroxycitronellal show the 
following constants: d,,° 0.925 to 
0.935, ap + 8° to + 10°, np. 
1.446 to 1.455; soluble in 1 to 2 vol. 
of 50% alcohol. 

With its sweet delicate odor, of 
great importance in floral composi- 
tions of the type of lily-of-the-valley, 
linden blossom, lilac, cyclamen, and 


lily, and with its tenacity, hydroxy- 
citronellal is now one of the most 
important materials in the perfume 
industry. 
alkalis, hydroxycitronellal may well 
be used in perfuming soaps provided 


Despite its sensitiveness to 


it is added in well-aged compositions 
(formation of semi-acetals) such as 
in combination with cumarin, z-amyl 
cinnamic aldehyde, methyl anthra- 
nilate, or alcohols like terpineol, 
linalool, citronellol, benzyl and phe- 
nylethyl alcohols, etc. Under all cir- 
cumstances the use of inferior prepa- 
rations, having a pungent odor or a 
far too low aldehyde content should 


be avoided.* 


Bull. Soc. chim. LV 45 (1929), 809. 
* Bull. Soc. chim. V 3 (1936), 612. 
Compt. rend. 200 (1935), 1112. 
‘Report of Schimmel & Co., 1929, 21. 
Report of Schimmel & Co., 1929, 143. 
* Bull. Soc. chim. LV 43 (1928), 848. 
‘Report of Schimmel & Co., 1930, 109, 
1936, 118. 
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S@ OXYCHLESTERIN 


Suppliers of 


CREAMS 
oxycholesterin bases 
often fail to advise their prospective 
customer that probably the best way 
to make a fine cream with such a 
base is to thoroughly mill the mass 
obtained by stirring in water to the 
oil-oxycholesterin base mixture. Ho- 
mogenising often cracks the emul- 
Milling or other form of thor- 
ough trituration without high pres- 


sure, Milled 


creams will stand greater abuse from 


sion. 


brings best results. 
changes of temperature than those 
not so treated. 


@ CHEAP CHOLESTERIN One New 
York supplier now offers a product 
for use in place of cholesterin, at a 
much reduced price. His material con- 
tains 33°7 of free cholesterin, at a 
fraction of the price of regular chol- 
esterin. It is a hard waxy, practically 
odorless. straw colored substance. 
that readily dissolves in fats and oils. 
This brings to mind the cholesterin 
of lower price, mentioned in this col- 
umn some time ago. This product con- 
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tains more than 33% free cholesterin. 
The price of the latter material is 
about half of the usual cholesterin 
price. It is a dry, odorless amorphous 
powder, soluble in fats and oils. 


@ MILKY PERMANENT WAVE 
SOLUTIONS 


special oil used to make ordinary 


One supplier offers a 


permanent waving solutions milky. 
Two ounces or so is added to each 
gallon of fluid. Another oil is used 
similarly, but gives very milky solu- 
tions, while a third, gives clear solu- 
tions containing oil. These have baf- 
fled small permanent wave solution 
makers for some time. Your problem 
is solved. Try the products mentioned 
here. They are easy to use, and as 
stable as it is possible to make them. 


@ PERFUMES AND DERMATITIS 
This subject takes on greater impor- 
tance to cosmetic manufacturers al- 
most daily. From this standpoint, a 
“Harley Street Skin Specialist” writ- 
ing in the most recent British con- 
temporary, the Manufacturing Per- 


fumer, mentions some of Dr. Baer’s 
work, with comments from Dr. Carl- 
ton, and a final reference to a com- 
prehensive list of skin irritants (oc- 
cupying some ten pages in the orig- 
inal). 


@ MUSCLE OL Contrary to what 
anyone might think, a common query 
is ‘please give us a formula for mus- 
In the first place, there is 
no such thing as a muscle oil in the 
eye of the F.D.A. But products car- 
rying this moniker can be made as 
follows: Mix 10 parts of odorless 
castor oil with 90 parts of another 
vegetable oil such as olive, sweet al- 
mond, corn or grape seed oils. To 


cle oil.” 


this add a stimulating essential oil 
and perfume composition. As much 
as 1 per cent of oil of camphor is a 
favorite. ' 
benzoin 0.5 per cent is dissolved in 
the warmed oils. To this, your de- 
sired aromatic compound oil can be 
added. 
dant. 


A resin such as styrax or 


Preserve with an antioxi- 


@ LIPSTICK AGAIN A short time 
ago I said that the lipstick of the 
future would not contain pigments. 
but be composed of soluble dyes, 
probably in a water soluble vehicle. 
Complaints from women coming to 
counter girls in department stores 
are that their present lipstick is 
either too drying, too soft, turn pur- 
ple, not sufficiently permanent, col- 
ors not natural, make you look paint- 
ed, irritate the lips, not smooth, ete. 
Many of these are easily overcome 
by proper manufacturing technique. 
others by correct formulation of the 
fatty base. But certain ones, indicate 
soluble colors, probably of the certi- 

if the base is 
If an oil or fat base 
is used, special handling as well as 
special colors are indicated. Never- 
theless, here is something to think 


fied food gamut 
water soluble. 


about. 


@ BULLETINS The last Bulletin on 
“Antiseptics, Preservatives and Germ- 
icides” is being enthusiastically re- 
ceived. If you want your data com- 
plete on these subjects, you can’t do 
better than to get this Bulletin. It is 
free. Simply write The American 
Perfjumer and ask for it. Nine (9! 
pages of data never before published 
Bulletins on “Sun 
“Wetting 


under one cover. 

Tan Preparations” and 
Agents” are also available. 
5 
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""Whuy do you 


choose the cosmetic that you do?” 


And the amazing answer from a 
fairly good cross-section of women 
varying in age from about eighteen 
to forty was: “Why, I don’t know. 
I can hardly tell you.” 

In the present day when the use 
of cosmetics is a part of the every- 
day routine of women scarcely one 
of those interviewed could say how 
they were influenced in their choice 
until pressed, and then they said they 
used what was given to them as gifts 
or they bought the same brand used 
by friends. In many cases the supply 
of gifts last from Christmas till 
Christmas. 

All of those questioned use cos- 
metics constantly and present a smart 
appearance in their attire. Most of 
the number are young business wo- 


men although some are married and 
Stay at home. 
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With the exception of those who 
are almost entirely supplied by gifts, 
these women prefer to use cosmetics 
recommended by friends. They are 
guided by the effect achieved by a 
friend. They ask her opinion con- 
cerning consistency and lasting quali- 
ties, how long it will remain with- 
out renewing applications. Color and 
scent are selected by personal pref- 
erence. 

And when they find a product they 
like, they use it indefinitely. They 
do not like to change. Some of these 
women have used the same product 
for ten or fifteen years. 

In few instances were the individ- 
ual’s rouge, lipstick, powder and 
cream of the same make. Cream, 
powder, rouge and lipstick may be 
of different brands, but if they are 
satisfied with them they continue to 
use them year after year and make 
no effort to match brands. They do 


HAZEL hk. WHARTON in- 
terviewed a large number of 
women with the question, 
“Why do You choose the 
cosmetics that you do?” , and 
this article outlines the sur- 
prising results. Does her 
analysis mean that there ts 
something more than exag- 
seralion wrong with current 
cosmetic advertising? Or is 
the advertising so subtly good 
that buyers are influenced 
by it without knowme it? 
The Editors have their opin- 
ion but leave you to form 
your own without prejudice. 


not care to experiment. They feel that 
it is a costly process to find suitable 
cosmetics, one which they cannot af- 
ford, and they do not care to risk 
their complexions. They are decided 
in their opinions. And when cos- 
metics give satisfaction they do not 
change brands. 

Sometimes gifts influence the 
choice of cosmetics. Usually gifts 
are of the more expensive brands and 
in attractive packages, especially if 
given by men. Very often they are 
kits of several items. Three girls have 
replenished those products, one of 
them for several years. These were 
outstanding cases in which the wo- 
men questioned used cosmetics of 
matched brands and made the pur- 
chases themselves. 

According to the survey, store dis- 
plays and attractive containers make 
the greatest appeal to gift givers. 

Cost has something to do with the 


71 








choice of cosmetics. Many feel they 
afford the 


brands. They prefer a good brand at 


cannot more expensive 
a medium price. But, in spite of this, 
a surprising number of these women 
buy cosmetics at ten-cent-siore count- 
ers. Most of them, when they make 
their first purchases, have no inten- 
tion of continuing their use. It is 
only a temporary replacement for 
the day or, at least, a short period. 
Or they may want a small quantity 
to take away for a week-end. Fre- 
quently these products are of a brand 
unknown to them, but, if found sat- 
isfactory, they make no change. 


Although the women questioned 
prefer well-known brands, yet, with 
few exceptions, they emphatically 
stated they are not induced by adver- 
tising to buy any particular product. 
They 


judgment of friends. 


choose, rather, to trust the 


In nearly every case these women 
said they were conscious of advertis- 
ing for other things but not for cos- 
metics. Those who buy their own 
feel that cosmetics are too personal 
to be led by advertising. Paradoxical- 
ly, most of them will not buy any- 
thing but a well-known brand. 


Two stated they have used the same 
facial soap since early girlhood. One 
of them said that she was probably 
influenced by the soap advertising as 
a girl and that she uses powder of 
the same brand. 

While these women say advertising 
has no direct influence on their choice 
of cosmetics, there are a few excep- 
tions. One girl bought powder and 
another cream that was advertised 
over the radio. In the case of the 
first, although the powder pleased, it 
was replaced by a gift and other pur- 
In the 
latter, the girl has repeated|y bought 


chases of a favorite brand. 


the same cream but she buys another 
expensive make, too. Just one ad- 
mitted that 


prompted a choice; one that a sample 


magazine advertising 


was influential, yet she uses only the 
items the sample introduced. 

A counter display of vivid-hued 
lipstick containers attracted the atten- 
tion of another and she found both 
color and quality she liked. She still 
uses that product. A young matron 
in a second-class city stated that if 
she wanted to change cosmetics she 
would undoubtedly place confidence 
in a salesgirl familiar to her. But 
nearly all the women questioned said 
they resisted salesmanship. 

_ 


One woman bought the full line 
of products sold by a store demon- 
strator and has renewed her supply 
repeatedly. A girl whose complexion 
displeased her mother was taken to 
the salon of a cosmetician and has 
been following the advice given for 
\ student sought the 
opinion of a dermatologist and uses 


several years. 


products recommended. 
These were the typical reactions of 


a fairly large and_ representative 
group of women. They represent the 
admitted purchasing motives of this 
group. Are there other secret o1 
unconscious motives? Only a psy- 
chological examination of the sub- 
jects could probably tell. But there 
may be something here for the alert 
manufacturer who wants to direct his 
appeal along effective, and perhaps 
new and untried lines. 


ABSTRACTS FROM FOREIGN JOURNALS 


Under this heading are pub- 
lished brief abstracts of articles, 
both technical and general, from 
foreign journals in this field, to- 
gether with page and volume ref- 
erences. We cannot furnish com- 
plete copies of these articles or 
journals but will be glad to 
supply the addresses of the 
publishers upon request. 


A. Albert writing in the Pharm. 
Journal, 82, 624, 1936 considers the 
basic dyes used in pharmacy, Gen- 
eral properties and uses are given. 
Colors starting with the yellow end 
of the spectrum are mentioned. Most 
of the discussion deals with the bac- 


Methods 


of dulling bright shades are included. 


ob 


tericidal nature of dyes. 


Oakmoss (Mousse de Chene). 
Alfons M. Burger. Riechstoff-Indus- 
ture Und Kosmetic, 11, p. 41, 1936. 
The varieties, habitat, composition 
and uses of this material are dis- 


cussed. 


L 


¥ 


The formulation of theatrical deo- 
dorantsis given in Riv. Tal. d.e.d. 
Prof. Offic. 18, 239, 1936. Formulas 
for lavender, rose, pine, jasmine, co- 
logne and fougere compounds are 
given. A base for such preparation 
alcohol 120, perfume 
compound 10, formaldehyde 6, and 
water 24 parts. This is diluted in 
the ratio of 1 part of base to 19 of 
water when used. 


consists of 


b 


* 


Part VIII of a “Course in Cosmet- 
ics,” describing face powders, is 
given by Frank Sedgwick, in Soap, 
Perfumery &,\Cosmetics, October, 
1936, p. 707. There are five funda- 
mental qualities for face 
Raw materials of both mineral and 


powder. 


vegetable origin are described. An- 
alysis shows that leading brands of 
face powder consist of tale in great 
part. Lakes are preferred to soluble 
dyestuffs, and if the latter must be 
used, only spirit soluble ones should 
be utilized. Indefinite bouquet odors 
are to be preferred, and must not con- 
tain irritating ingredients. A formu- 
la for a good face powder is as fol- 
lows: Tale 30, zine oxide 15, rice 
starch 15, colloidal kaolin 20, mag- 
nesium carbonate light 10, magnesi- 
um stearate 5 and precipitated chalk 
5 parts. Taleum powders are made 
similarly to face powders, but they 
contain at least 80 per cent of tale. 
Compact powders are also discussed. 


b 


» 


Reginald de-Warren reviews the 
history of essential oils starting with 
1000 B.C. in les Parfums de France 
14, 220, 1936. Essential oils known 
up to the 16th century were: bitter 


almond, spike lavender, cinnamon, 


cedar, frankincense, juniper, mastic, 
rose and sage. From the period 1500 
A.D. to 1700 A.D. numerous other 
oils became known. The 18th cen- 
tury saw Eau de Cologne in 1725. 
Hoffmann established the yield of 
known essential oils and their spe- 
His work started dis- 
sertations at German Universities on 


cific gravities. 


the constitution of these essential oils. 
\ still used in Grasse in 1770 is very 
like those used in 1936. 

bh 


\ cosmetic made with 


methyl cellulose consists of: stearin 


cream 


10, spermacetti 1.5, ammonia 1, bo- 
methyl 0.8-1.0, 
mineral oil 3.0, glycerine (28° Be) 
1, distilled water 78.5 and perfume 


rax 0.5, cellulose 


qs.. according to Pharmaceutische 
Zig., through Sief. Ztg., No. 44, 908, 
1936. 
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Fair Trade Rules to The Federal Trade Commis- 
sion has issued its proposed 
draft of Fair Trade Rules 


arising out of the recent Trade Practice Conference. As 


Bar Demonstrations ? 


was anticipated, the rules are virtually those submitted 
at the conference with the exception of Rule 11 and Rule 
12 dealing with the PM and demonstrator problem. Here 
the Commission, as forecast in The Perfumer adopted 
identical rules covering both classes of payments and 
made them so stringent as to seem to bar the use of 
either demonstrators or PM’s in the sale of the industry’s 
products. 

In effect, the other rules, published in full elsewhere 
in this issue, re-enact the familiar NRA code of the in- 
dustry, which, in the opinion of most manufacturers, was 
very satisfactory and beneficial to the industry. 

When it comes to the PM and demonstrator sections, 
however, it is probable that keen and prolonged con- 
troversy will result. The rules, while appearing to per- 
mit the use of both PM’s and demonstrators have so 
hedged them about with restrictions as to make the use 
of either method virtually impossible. Rules 11 and 12 
are identical in all respects. They forbid the payment 
of PM’s and demonstrators in any case where the ulti- 
mate consumer may be deceived into believing that she 
is dealing with the store and not with the manufacturer. 
They forbid PM’s and demonstrators where the “full use 
and enjoyment” of retail outlets by competing merchan- 
dise may be hampered or restricted or where a capacity 
for such hampering or restricting exists. 

In our opinion, these two rules in effect prohibit the 
use of demonstrators and PM’s for we cannot conceive 
of their use without either the possible deception of the 


consumer or some capacity for hampering or restricting 
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competitors in the “full use and enjoyment” of the retail 
outlet. 

We are not prepared to say that such a sweeping 
provision represents the will of the industry or would 
be a salutary measure in the regulation of distributive 
practices. We urge members of the industry to study 
the rules carefully and consider their possible and prob- 
able effects. The Federal Trade Commission will enter- 
tain objections and comments up until March 23. By 
all means, study the rules and let the Trade Commission | 
know your reactions, remembering that their adoption 
will virtually revolutionize distributive methods in the 
industry and lead to sweeping reforms in trade practices 
and policies. 


Support the Mr. Copeland’s new S.5 has 


Chapman Biil been favorably reported to 
the Senate by his committee 
and may be passed by that body at any moment. It went 
through the committee without hearings in spite of the 
fact that it is a new and totally different bill from any 
previously considered by the Congress and contains ma- 
terial of great danger to industry accompanied by prac- 
tically no protection of the public. 

From the standpoint of the public interest, it does away 
entirely with the mandatory provisions which have made 
the old Wiley law so effective for more than thirty years. 
It permits a complacent enforcement official (and we 
have no means of knowing that all future enforcement 
officials will be as active and competent as is Mr. Camp- 
bell) to practically nullify the law by calling anything 
Definition of 


“minor violation” is left to the discretion of enforce- 


and everything a “minor violation.” 


ment officers. It instructs the enforcement officials to do 
nothing whatever although it permits them to do many 
things which might be destructive of industry and har- 
assing and hampering to business. 

From the standpoint of industry the bill lacks clarity. 
Its definitions are poorly conceived, that of “drug,” for 
instance, being broad enough to take in a wide range 
of cosmetics and soaps. Its cosmetic provisions, other 
than the definition, seem to be directed toward the assist- 
ance of special interests in some cases and in others to be 
the work of a man without any knowledge of the cosmetic 
industry whatever. “Para” hair dyes, which may in 
some instances be dangerous in popular use, are virtu- 
ally exempted from the law. Other allergies are not 
even considered. Of course, we have known of the au- 
thor’s deep love for the hair dye people but we had 
thought it extended to other allergies as well. The pro- 
visions relating to cosmetic adulteration and misbranding 
are far more stringent than those relating to adulteration 
and misbranding of foods and drugs, which are many 
times as dangerous. 

Further it provides that any District Judge may enjoin 
the advertising and distribution of cosmetics, foods and 
drugs temporarily with only a perfunctory hearing. Of 
course the manufacturer would have the right to “show 
cause” why such injunction should not be made perma- 
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nent,” but that is a shift of the burden of proof to the 
manufacturer, where it does not belong and off the gov- 
ernment, where, in any criminal case, it rightfully be- 
longs. With every possible respect for our District 
judges, we could name several, not too far from New 
York, before whom we should hate to defend a cosmetic 
manufacturer. Such injunctive enforcement is against all 
sound conceptions of the enforcement of any such statute 
and is fraught with danger for the industry which must 
operate under it. 

Mr. Copeland has wisely (from his standpoint) kept 
the provisions of his measure very quiet indeed. He se- 
cured the old Senate number (5.5) as a designation to 
camouflage his new and totally different measure. He 
put the bill through his own personal sub-committee of 
his own Committee on Commerce. He gave no oppor- 
tunity for public hearings. He has shown every possible 
anxiety to get the measure through without the usual and 
proper consideration given to such important bills by 
the Congress. The whole matter has been handled very 
like one of those “joker” measures which occasionally 
get by one house of Congress through the pleadings and 
pressure of special interests. We want no such procedure 
on a Food and Drugs Act, so vital to the welfare of the 
public and of this industry. 

Fortunately, the House has before it a good bill, the 
Chapman bill (H.R. 300). This is essentially the good 
“S.5” which passed the Senate last year. It is entirely 
unlike the new “S.5” which Mr. Copeland is sponsoring 
this year. There is still time to press for its passage 
and for the defeat of Mr. Copeland’s monstrosity. We 
urge every manufacturer to make every possible effort in 
support of the Chapman bill and for the defeat of the 
Copeland measure. We want cosmetic regulation but not 
under such a bill as that proposed by Mr. Copeland. 
It is by long odds the worst of a long series of proposals 
designed for this purpose, protecting neither the public 
nor the rightful interests of manufacturers. 

Since the various state legis- 


What of This 


State Legislation ? latures convened in January 


more than 150 bills affect- 
ing the cosmetic industry either directly or indirectly 


have been introduced. Many of these are fair trade bills. 


Thank You, Mr. Thomas! 
Epitor, The American Perfumer, 

Str:—I have had occasion in the past 
month to read actively the various trade 


and I wish to take this opportunity of con- 
gratulating you for the editorship which 
enabled you to make such a constructive 
article available to 


state Robinson-Patman proposals and other measures, 
which, while important, are by no means vital to the 
continued success of the industry. 

At the same time, there are a number of state bills 
which do vitally affect the conduct of business and the 
successful progress of the industry. Among these are 
the proposed Food, Drug and Cosmetic Acts of New York 
and Texas, a large number of tax measures, state com- 
pulsory trade mark registration proposals and many 
others. 

With so many bills proposed it is almost impossible 
for the industry’s association to work successfully on all 
of them. With the best will in the world, its lay and 
legal staff are put to it merely to advise members of the 
proposals and suggest the required action. The T.G.A. 
is doing a collosal job on legislation this year and thus 
far with conspicuous success. 

When matters of this sort are being handled with ap- 
parent efficiency and directness, all of us are prone to 
think that things are going swimmingly. We are apt to 
fall into a sense of security which is belied by a complete 
study of the situation. The industry is hard pressed this 
year. Some of these bills are going to be enacted no mat- 
ter how effective our association’s work may be. 

As we see it, the legislative season, which is really only 
beginning, can be passed with reasonable success in com- 
batting bad measures only by the consistent work of a 
united industry. The T.G.A. cannot do it all. State or- 
It is not 
enough to pass word to the T.G.A. and expect that our 
troubles are over. 


ganizations and individuals must co-operate. 


Members of the industry can co-operate in two ways. 
First, they can work in their own states and localities with 
their own legislative representatives far more effectively 
than can the employees and attorneys for the national 
organization. Second, they can, and should, be generous 
in their contributions to the legislative funds of the asso- 
ciation. 
do it. 


Nothing can be done unless there are funds to 
Don't expect the big fellows to bear the entire 
burden. Their stake is proportionately no greater than 
that of the smaller companies. In many instances it is 
not as great. So, if and when appeals for legislative 
funds are made, remember that you have a vital interest 


in the matter and give what you can. 


letters 


phases of Trade Paper activities as exam- 
pled by The American Perfumer under 
your active guidance, is that of impartial 
members of the and constructive criticism. I shall there- 





papers and I have found much of interest 
in them. However, I consider that this 
month’s American Perfumer contains one 
of the most valuable contributions to the 
cause of good manufacturing and produc- 
tion that I have yet seen. The article by 
Dr. Herman Goodman entitled “Black 
Lists and their Value” will be of great 
assistance, I am sure to the Board of 
Standards of the Toilet Goods Association, 
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industry. In the same issue I find an inter- 
esting study of the so-called “skin-re- 
juvenating” creams written by Mr. Frank 
H. Sedgwick, as well as helpful and con- 
structive comment on the activities of the 
Toilet Goods Association. I should be glad 
to receive on behalf of the Board of 
Standards any comments elicited by your 
“Black Lists” article. 


I think that one of the most valuable 


fore always appreciate the support that 
you give to our Board of Standards as 
being at all times sincere and unpreju- 
diced, and I will equally appreciate such 
suggestions for our activities as you may 
from time to time care to make, either 
personally or through the medium of your 
publication. 

New York, H. Grecory THOMAS, 
Feb. 23, 1937 Director, Board of Standards. 
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Hood of Bills 


WITH 22 siate leg. 


islatures in session or to be in ses- 
sion during 1937, there has been a 
veritable flood of measures affecting 
cosmetics and toilet preparations 
More than 150 bills 
have already been introduced in these 


manufacturers. 


bodies and reports of new measures 
of one sort or another are coming 
through at the rate of several each 
day. 

These proposals in general fall 
into several groups. Some of these 
groups may be of minor interest and 
some bills may even be endorsel as 
beneficial to the industry. Many, how- 
ever, are of a hampering and restric- 
tive character and would gravely in- 
terfere with the progress and devel- 
opment of the toilet goods industry. 

Among the most important and 
pressing class of legislative propos- 
als are the Food, Drug and Cosmetic 
Bills which have appeared in several 
states. Failure of Congress to enact 
a satisfactory measure of this sort is 
probably largely responsible for this 
type of legislation. It is particular- 
ly dangerous because of its stringent 
character and the fact that no two of 
these state proposals are exactly simi- 
lar to the others. 

A second class, also dangerous and 
injurious to the industry is that of 
compulsory trade mark registration 
bills which would give to a state reg- 
istrant the right to enjoin any inter- 
ferer with his mark within the state. 

Another class of laws is patterned 
after the O’Mahoney Bill now before 
Congress. This is virtually a bill to 
license corporations and businesses 
and restrict their activities later 
through threat of license revocation. 

There are several state Fair Trade 


March, 1937 


in State Legislatures 


Many measures affecting the cosmetic industry have been introduced 
in the 42 state legislatures now in session and many more are 


coming through every week. 


This article outlines briefly the char- 


acter of these proposals although it is by no means a complete 


summary of state proposals 


\cts and a bill in Congress (Tyd- 
ings-Miller Bill) 


maintenance 


to legalize price 
contracts and extend 
them to interstate commerce. 

Other state bills are patterned after 
the Robinson-Patman Act and seek 
to extend the principle of non-dis- 
crimination between customers to in- 
trastate business. 

Sales tax measures have appeared 
Practically all of 
these bills specifically tax cosmetics 


in several states. 


at varying rates, usually 10 per cent. 

Trade Commission bills have also 
been introduced in several states, 
seeking to set up state trade commis- 
sions with powers analogous to those 
of the Federal Trade Commission. 

An important bill favorable to the 
industry is the one in Maine which 
seeks to repeal the state cosmetic act. 
This is believed to have a reasonable 
chance of enactment. 


Drastic Bill 
in New York 


\ very drastic food, 
drug and cosmetic bill has been in- 
troduced in the New York State leg- 
islature by Senator Esquirol of 
Brooklyn. It is known as S. 594 and 
an identical bill, A. 928, has been in- 
This bill 


provides for compulsory registration 


troduced in the assembly. 


of foods, drugs and cosmetics sold 
within the state. Cosmetics are de- 
fined as “all substances and prepara- 
tions intended for cleansing or alter- 
ing the appearance of, or promoting 
the attractiveness of the human per- 
son.” 

The bill would create a Consum- 
ers Bureau in the state government 
which would be charged with the en- 


forcement of the act. It would con- 
sist of five members appointed by 
the Governor. A Committee of Pub- 
lic Health is also created to be ap- 
pointed by the Governor to consist 
of five members none of whom may 
have any interest in the manufacture 
or sale of foods, drugs or cosmetics. 
\ provision provides for the protec- 
tion of not only the general public 
but all allergic persons as well. 

All cosmetics would have to be reg- 
istered under the measure and a reg- 
istration fee of $25 for each prepara- 
tion is required. All products are 
required to pass certain requirements 
before they are admitted to registra- 
tion. These requirements include. 
disclosure of the formula, a state- 
ment of all claims made for the prod- 
uct, production under the supervi- 
sion of a licensed pharmacist or 
chemist. Poisonous and deleterious 
ingredients are prohibited and all 
claims made for the product must be 
susceptible to proof by “demonstra- 
ble scientific facts or substantial 
medical must 
under some conditions be disclosed 
on the label. 
Court is given jurisdiction over en- 
forcement of the law. This very 
drastic measure would practically 
force cosmetic manufacturers out of 
the state. 

\ somewhat similar and equally 
drastic bill has been introduced in 
Texas and others are threatened in 
several other states. 


opinion.” Formulas 


The state Supreme 


Summary of State Bills 


The following is a 
summary of many of the bills now 
pending before state legislatures. It 
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is not a complete listing of the meas- 
ures introduced. 
A state Fair Trade Act 
has been passed. 

{rkansas. A fair trade bill and an 
unfair competition bill have been in- 


{rizona. 


troduced. 

California. Three bills of the 
Robinson-Patmon type, a bill pro- 
hibiting false advertisement by radio, 
two bills setting up a state trade com- 
mission, a compulsory trade mark 
registration bill, ten bills seeking to 
regulate trade practices one of which 
contains wage and hour provisions, a 
measure to tax door to door selling. 
a bill to prevent manufacturers from 
retailing and retailers from manu- 
facturing. a bill covering false and 
misleading advertising, gifts, etc., a 
bill prohibiting use of the 
“antiseptic” on cosmetics, two sales 


word 


tax bills, a measure prohobiting free 
goods under certain circumstances, a 
weights and measures bill, and a cos- 
metic control bill. 

Colorado. Three fair trade bills. 

Connecticut. Six fair trade bills, 
and a food. drugs and cosmetics bill. 

Delaware. A new Pharmacy Act. 

Georgia. 
state anti-trust law, a bill on mis- 
leading advertising and a state Rob- 
inson-Patman bill. 

Idaho. Two state fair trade bills 
and a state Robinson-Patman meas- 


Two fair trade bills, a 


ure. 

Indiana. A_ state Robinson-Pat- 
man bill and a fair trade bill. 

lowa. Two bills forbidding price 
discrimination. 

Kansas. Two fair trade bills and 
a state Robinson-Patman bill. 

Vaine. Two fair trade bills, a 
state Robinson-Patman bill, and a 
measure to repeal the state Cosmetic 
Control Act. 

Maryland. A state fair trade act. 

Vassachusetts. Seven fair trade 
bills, a bill against unfair trade prac- 
tices and a special sale license meas- 
ure. 

Vichigan. Two state trade com- 
mission measures, a price discrimi- 
nation bill. a fair trade bill and a 
“little N.R.A.” proposal. 

Minnesota. Four anti-price dis- 
crimination bills and a state Robin- 
son-Patman bill. 

Vissouri. <A_ bill 
luxury tax. two fair trade bills, a 
Robinson-Patman type bill, and a 
licensing measure to regulate house 


renewing the 


to house selling. 
Montana. An anti-price discrimi- 
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nation bill, a fair trade bill and a 

food, drug and cosmetic control bill. 
Nebraska. A fair trade bill and an 

unfair trade practice measure. 

Nevada. A fair trade bill and a 
“little N.R.A.” measure. 

New Hampshire. A fair trade bill 
and a state Robinson-Patman bill. 

Vew Mexico. Compulsory trade 
mark registration and a fair trade 
bill. 

Vew York. Two fair trade bills. a 
bill on trade practices and price dis- 
crimination, a special sales license 
bill and two bills (identical) to 
amend the state public health law 
wverning food, drugs and cosmetics. 
New Jersey. A Robinson- 
Patman bill and a bill amending the 
state Fair Trade Act. 

North 
business licensing. 

North Dakota. Compulsory regis- 
tration of trade marks, a food, drug 
and cosmetic bill, a bill on unfair 
Robinson- 


gt 
state 


Carolina. Two bills on 


sales, etc., and a_ state 
Patman type measure. 

Ohio. A bill for emergency price 
fixing, a state Robinson-Patman bill. 
registration of trade marks, a_ bill 
compeling designation of origin on 
goods sold in the state and a fair 
trade bill. 

Oklahoma. Two fair trade bills 
and a bill prohibiting price discrimi- 
nation. 


Oregon. A bill encouraging con- 
sumer co-operatives, a fair trade bill, 
a Robinson-Patman type 


and a bill to control testimonial ad. 


measure, 


vertising. 

Pennsylvania. A bill amending the 
Pharmacy Act. 

South Dakota. A fair trade bill. 

Tennessee. Two fair trade bills, 
two bills on co-operatives, and two 
revenue bills including cosmetics. 
bill, a 
food, drug and cosmetic bill. two 
fair trade bills, a bill on unfair trade 
practices, and an amendment to the 
Pharmacy Act covering cosmetics. 

Utah. A fair trade bill, a bill on 
unfair trade practices, and a bill es- 


Texas. A state anti-trust 


tablishing a state trade commission. 
Vermont. A fair trade bill. 
Washington. A _ bill compelling 
marking of merchandise, a sales tax 
measure, a fair trade bill, a food, 
drug and cosmetic bill, a bill on false 
advertising, a measure for compuls- 
ory trade mark registration, and a 
bill on unfair trade practices. 
West Virginia. Two fair trade 
bills, and a food, drug and cosmetic 
proposal. 
Wisconsin. A bill on unfair trade 
practices. 
Wyoming. A fair trade bill, a bill 
on unfair trade practices, and a bill 
exempting 


non-profit co-operatives 


from taxation. 


NEW COMPANIES 


Consolidated Corp., New 
York, cosmetic, 10 shares no par 
value. Filed by Gettner, Simon & 
Asher, 285 Madison Ave., New York. 

Berney Schlags, Inc., Brooklyn, 
N. Y., bleaches, soaps; 100 shares 
no par value. Filed by Ben Shorr, 
815 Broadway, Brooklyn, N. Y. 

Borden’s Laboratory, Inc., New 
York, cosmetics, $20,000. Filed by 
Harry Borden, 305 Broadway, New 
York City. 

Widmer Chemical Corp., New 
York, cosmetics, $100,000. Filed by 
Conrad Milliken, 60 E. 42nd St., 
New York. 

Lassie Cosmetics, Inc., New York, 
cosmetics, $5,000. Filed by Fred 
Canevari, Capital Bldg., Albany, 
N. Y. 

Collier’s Cosmetics, Inc., Salem, 
Mass., cosmetics, 120 shares no par 
Incorporators: Etta Collier, 


Soap 


value. 


Elliot Collier and Frederick Collier, 
all of Salem, Mass. 

Imogene Shepherd Ltd., Wilming- 
ton, Del., cosmetics, antiseptics, etc., 
1,000 shares. 

Vljean’s Perfume Bar, Inc., New 
York, cosmetics, $5,000. Filed by 
Adolph Axelrod, 475 Fifth Ave., New 
York. 

Barton Laboratories, Inc., New 
York, toilet preparations, 200 shares 
no par value. Filed by Samuel D. 
Greenberg, 302 Broadway, New 
York, 

Professor Raimon of Paris, Inc., 
155 E. 10th St., Erie, Pa., cosmetics 
and perfumes, $25,000. —Incorpo- 
rators: Prof. A. Raimon, Esther M. 
Nessler and Thora Pickering. 

Saphire Beauty Products Co. Inc., 
Brooklyn, N. Y., beauty products, 
$20,000. Filed by Julius Blumberg, 
71 Broadway, New York. 
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ackase Design by FORMULA 


apply, even to the most fanciful cosmetic packages. 


LOUIS TAYLOR, noted British designer shows that certain rules 


subject of this interesting study. —EDITOR. 


Point - OF -SALE 
presentation of cosmetries will al- 
ways be a nightmare, and it is some- 
body’s job to rationalize package 
production. 

It doesn’t matter what amount of 
publicity has been put into a line if 
it falls on its haunches on display. 
Glamour or sophistication may have 
been claimed for this or that prod- 
uct, but unless the necessary atmos- 
phere is carried with the package 
range, sales are down. 

How do you go about looking for 
a new package range? The most 
gifted artist does not reach his arms 
into the air and pull down a picture 
ready made, with a certified check 
stuck on the back. He looks around 
for something to fit his desire for ex- 
pression; seeks a theme. 

Just the same way a package man 
doesn’t make pretty boxes and then 
put them up to the perfumer for 
world sales. The boxes and bottles 
have got to be suitable, effective. 

Suitability, for a perfumery pack. 
means fitness to carry conviction to 
the user. Effectiveness means ability 
to push that conviction forward. To 
get effectiveness you must build up- 
wards and outwards from Theme. 

Take it that the perfumery fashion 
is a rose note, and that the cosmetry 
ideal is the note of the fresh country- 


hearty. In selling sweet simplicity, 
it is necessary to be simply sweet. 
The title, “Wildwood”, “Dora”, 
“Rosa”, must further and back up the 
ideal until the completed package 
range conveys a glimpse of dew- 
damp roses, a promise of rose-cream 
complexion. 

The range does not come out in a 
flash of inspiration. It has to be tied 
to market knowledge and keenness 


Originating packages on a thematic basis is the 


for one’s own particular job. 

The manufacturing perfumer 
knows his market and its fashions. 
If he is going to sell an oriental per- 
fume at point of sale among the mass 
of consumers, the Eastern stop will 
be pulled out hard. If the same prod- 
uct is going to the loftier spheres of 
New York or Boston, a large dash of 
sophistication will have to be slung 
into the palette. But the theme, as a 


Myrurgia, Bourjois and Coty 

have carefully followed out 

the theme of their products in 
their packaging. 


side. No perfumer will try to carry 
that idea on a severe black and white 
striped box. He must express the 
cosmetry ideal in the design. The 
label colors must be, say, a play of 
ivory and rose red, with faint jet 
trimmings. The design must have. 
say, a superfine rosebud or rose mo- 
tif. The bottles must be chubby and 
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proper foundation, is everything. 

Assume that fashion throws up a 
Spanish cosmetry ideal. Every miss, 
mademoiselle and fratilein wishes to 
get the senorita note. Spain is the 


theme. “Senorita” kicks up at you 
for a title. Bald and broad, but good 
for a start. “Lucia”, “Dolores”, 


“Carmen.” They all carry Spain. 
Guitars, toreadors, galleons, mantil- 
las, are the decorative notes. Jet black 
and scarlet are the color signals. The 
artist must play with these ingredi- 
ents until he produces the right dis- 
tinctive note, must refine or broaden 
the design until the appeal to the 
particular market is exact. Until the 
theme is struck, however, the manu- 
facturer should not connect with the 
artist. 

Bourjois wanted to sell the Paris- 
ian ideal. The fashion at the time 
was tending, as it still is, to sophisti- 
cation. To be merely French in a 
pretty way was useless, was outworn. 
Bourjois’ theme was the note of liv- 
ing Paris. So he put it on paper and 
card with apaches, gendarmes, art- 
ists, boulevardiers, diners out, as pic- 
torial motifs, thumbnail style, against 
an evening sky dusted with stars, plus 
a crescent moon. Not a picture as 
such, but just a design of terse tense 
sketches on blue paper. The Paris 
evening was epitomised under ‘Soir 
de Paris’ . . . “Evening in Paris’ for 
the Anglicised field. Bourjois got 
away with it. It still is evening in 
Paris. And the starting point was 
Theme. 

French genius, Coty, has worked 
for prestige as a perfumer with the 
authentic French note. He wanted so- 
phistication generally, not anchored 
to sharp degrees of fashion. So he 
took color and shape and fine form 
and hammered the hiccoughs out of 
them, and signed them, ‘Coty.’ His 
theme was .. . authenticity. Coty may 
not have been theme-conscious, but 
his packages analyze out to theme as 
the base of design. 

Theme is not of necessity tied to 
fashion, but it is a starting point in 
all package formulation. If the pack- 
age buyer wants to see theme ren- 
dered in a food commodity pack, 
‘Dromedary’ dates are an example. 
No need to analyze the pack. To see 
it is to have the prescription. 

One particular point gives the 
American perfumer a world pull. 
That is the ability to draw on authen- 
tic color and design. The Dutchman 
doing a poster in red and green 
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brings up a Dutch red and green. 
The Japanese has a peculiarly Japa- 
nese blue, for example. The Italian 
has his own special color notes. The 
American, however, can draw from 
the whole pack and know that if he 
wants a peculiarly Spanish red, 
somebody will deal it straight out. 
One day the swing in cosmetry 
fashion may be to be utterly simple, 
when somebody will have a chance to 
sell a simple title in a simple way. 





As to who first pushes this particu. 
lar barrow down the Rue de la Paix, 
it is too early to decide, but success 
will be with the man who soaks his 
package range right through with the 
simple note, delicately expressed. 
Theme will do the job for the man 
who seeks the honor. 

On the other hand, sophistication 
may be pushed on to the uttermost 
limit, but theme will still be the nee. 
essary base. 


NEW PRODUCTS AND PROCESSES 


Under this heading are published 
brief articles concerning interesting 
new products and processes offered 
in the industry. The material is in 
every instance furnished by the spon- 
sor of the product and the article is 
not to be considered an endorsement 
by this journal. Further information 
regarding any of the items mentioned 
will be sent on request. 


Two Dram Dispenser 

Maison Maxime, Chicago, has de- 
veloped a new two dram _ perfume 
dispenser which it indicates avoids 
waste and spillage and fills any size 
bottle quickly and accurately. It is 
of the tube and bulb type. 


Automatic Filler 

Stokes & Smith Co., Frankford. 
Philadelphia, Pa., have perfected 
their Automatic Duplex Filling Ma- 





chine with an automatic coaveyor 
and cap pressing device for filling 
and capping two cans in one opera- 
tion. It is stated that the production 


speed is 60 cans per minute and that 
it may be used to fill two cans of the 
same size or cans of two different 
sizes at the same time. 


Extended Face Powder Colors 
R. F. Revson Co., New York, has 


brought out a new series of extended 
face powder colors consisting of one 
part of Cosmetic Ochre R or Cos- 
metic Pink B in talc. The new prod- 
ucts are to be used directly in pow- 
der and according to the company’s 
announcement permit small manu- 
facturers easier manufacture without 
installation of costly equipment. The 
new colors are known as Extended 
Ochre R and Extended Pink B. Oth- 
er shades will be added from time to 
time. 


Synthetic Wax 


Emulsion Products Co., Inc., Los 
Angeles, has developed a new syn- 
thetic wax sold under the name “Syn- 
tho-Wax” which it claims is a com- 
plete substitute for beeswax in the 
manufacture of cosmetics. Creams 
made with this product are said to be 
pure white in color, stable and more 
readily perfumed than creams made 
with beeswax. 


Portable pH Meter . 

The Thwing Instrument Co., Phila- 
delphia, has developed a new port: 
able pH meter for use in the cosmetic 
and other industries where hydrogen 
ion concentration is an important 
problem. The new machine reads pH 
direct and the company claims can 
readily be used by any non-technical 
person. 
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An important con- 
stituent of hops is the essential oil to 
which the characteristic odor is due. 
Most, if not all, of the essential oil 
together with the resins and the bit- 
ter acids seems to be contained in the 
lupulin. G. Louveau"’ showed by 
steam-distilling separately hop cones 
containing lupulin, isolated lupulin, 
and hop cones freed from lupulin, 
that the latter yield practically no es- 
sential oil but only a very slightly 
odorous distillation water. There- 
fore, it would seem logical to use as 
distillation raw material only the lu- 
pulin which can be isolated easily 
from the hop cones by shaking and 
heating. This would mean less raw 
material to be charged into the stills 
and result in a saving in steam but. 
unfortunately, lupulin in contact 
with boiling water easily conglome- 
rates and also causes a great deal of 
foaming. Therefore, in most cases, 
the entire hop cones are used for dis- 
tillation purposes. The yield of es- 
sential oil varies greatly and depends 
upon the origin, quality and espe- 
cially the age of the hops. Our av- 
erage oil yield from Belgian hops 
has been about 0.6‘7 ; it is lower in 
old hops and higher in fresh hops. 
F. Rabak** obtained from fresh Cali- 
fornian hops 0.23°¢ and from fresh 
Californian lupulin 0.72%. 

For distillation purposes it is very 
important to use fresh hops, not only 
because of the higher content of es- 
sential oil but also because of the 
greater amount of resins contained in 
older hops. Particles of the resins 
are mechanically carried over during 
the steam distillation process and 


sian Essential Uils 


DR. ERNEST GUENTHER, Chief Research Chemist of Fritzsche 
Brothers, Ine. New York, concludes his discussion of essential 
oils produced from Belgian plant material with a survey of oil 


of hops and its characteristics 


these impart a decidedly sour char- 
acter to the distillation water and to 
the crude oil. Part of the essential 
oil of hops is dissolved in the distil- 
lation water and may be recovered 
by cohobation or by extraction with 
volatile solvents. These soluble “wa- 
ter-oils” contain valeric acids and 
higher fatty acids. They have a very 
high acid number, a brownish color 
and semi-solid consistency. When 
adding the “direct oil” separating au- 
tomatically from the distillation wa- 
ter in the florentine flask to the above 
mentioned “‘water-oil” obtained by 
volatile solvent extraction of the dis- 
tillation water, the crude oil of hops 
results. It has a semi-solid consist- 
ency. a brownish color and a very 
high acid value. Such crude oils of 
our own distillation showed the prop- 
erties given in Table XI. 
Rectification gives oils of much 
lighter color, thinner consistency, 






















lower specific gravity, lower acid 
number and much finer characteristic 
odor. For instance, when rectified 
by steam distillation, the above de- 
scribed oils showed the properties 
given in Table XII. 

Since the acid value of these oils 
is still too high, they were shaken for 
a short period of time with dilute so- 
lutions of sodium carbonate, after 
which the oils showed the constants 
given in Table XIII. 

We also submitted hops to distil- 
lation with direct steam without co- 
hobation. The crude oils thus ob- 
tained were almost of better odor 
than the crude oils distilled with in- 
direct steam and subsequent cohoba- 
tion. The yield was good, probably 


because we used hops of the latest. 
i.e., 1936 harvest. (See Table XIV.) 

Since the acid value of the crude 
oils in this case, too, was still relative- 
ly high, they were submitted to slow 




















and very careful rectification with 
steam. These rectified oils had a nor- 
mal acid value and very fine odor 
which made treatment with sodium 
carbonate solution unnecessary. (See 
Table XV.) 

Hops which have been treated with 
sulfur are less suitable for distilla- 
tion. If such raw material is em- 
ployed, the essential oils obtained 
must be specially treated in order to 
impart to them a softer tonality. Ac- 
cording to F. Rabak, mild saponifica- 
tion gives good results. 

Gildemeister & Hoffmann**  indi- 
cate the following constants for oils 
of hops: 


Specific Gravity d 0.855 to 0.899 


Optical Rotation ap: —I° to +2° 27’ 
Refractive Index nix» 1.4852 to 1.4936 
Acid Number: 0.5 to 10 
Ester Number: 13 to 40 
Ester Number after 

Acetylation: 18 to 46 
Solubility: The oil is hardly sol- 


uble in 90% alcohol. 
Old oils are not 
clearly soluble even 
in 95% alcohol. This 
is probably due to 
the polymerization 
of myrcene. 


F. Rabak** established the follow- 
ing properties for North American 
hops oils: 


Specific Gravity at 


TABLE Xl 
Specific Refractive 
Sample Yield Gravity Index Acid 
No. Origin of Oil d, Ap» Value 


1. Germany 0.52% 0.961 1.4990 78.4 
2. Germany 0.64%, 0.966 1.5049 71.4 


3. Franc 


e 


(Greenish 
cones) 0.35% 0.950 1.4940 46.2 
4. France 
(Greenish 
cones} 0.345%, 0.952 1.4940 49.0 


5. Franc 


(Greenish 
cones) 0.3% 0.956 1.4950 46.2 


6. Franc 


e 


(Super- 
annuated) 0.162% 0.976 1.5009 60.2 
7. Belgium 0.142% 0.993 1.5071 86.8 


8. Franc 


(Alsace— 
Super- 
annuated) 0.426%, 0.945 1.4938 50.2 


9. France 


(Alsa 
1936 


ce— 


Harvest) 0.790%, 0.905 1.4941 20.0 


10. Franc 
(Alsa 
1936 


e 
ce— 


Harvest) 0.808%, 0.929 1.4980 29.2 


All oils had a decidedly sour note, reminiscent of valeric acid. 
It appears that fresher hops material upon distillation gives a higher yield of oil. 


TABLE Xll 


Origi 
No. of Ho 





Saponi- 
fication 
Value Solubility 
113.9 [ 
108.3 | 
70.9 | 
Hardly 
| 
83.1 so -_ 
in 
alcohol. 
78.4 
112.0 
141.9 


vols. 95% al- 

cohol; very 

lenin opales- 

70.8 § cent in 10 vols. 
and more. 

(0.5 vols. 95% 

y ale. Turbid 


with 2. vols. 
40.8 (and more. 


)o.5 vols. 95%, 
alcohol and 


54.0 more, 


Soluble in 0.5 


Yield Refrac- 
on Steam Specific tive Saponifica- 
n Distilling Gravity Index Acid Ester tion 
ps Crude Oil d,; Np2» Value Value Value Solubility 


la Germany 50.0% 0.933 1.4921 35.6 37.2 72.8 
2a Germany 34.1% 0.927 1.4941 27.9 31.6 59.5 


20° C: 0.823 to 0.877 
Refractive Index nnx°: 1.4705 to 1.4856 
Acid Number: 1.0 to 3.6 
Ester Number: 44.4 to 6l 
Solubility: Soluble in 3 to 5.4 


3a 


4a 


France 
(Greenish 
Cones) 


France 


65.8%, 


0.935 1.4935 23.6 20.1 43.7 


volumes of 94% al- 
cohol. 


Nebovidsky and Horel** distilled a 
number of oils from Czechoslovakian 
hops, sulfured and not treated with 
sulfur, and obtained yields varying 
from 0.2 to 0.37%. Oils distilled 
from older hops contained much res- 
in and had a deep, rusty color and 
an acid odor. These crude oils were 
redistilled and upon analysis showed 
constants varying between the follow- 
ing limits: 


Specific Gravity at 

20° C: 0.831 to 0.861 
Refractive Index nnx°: 1.4728 to 1.4912 
Acid Number: 1.5 to 8.2 
Ester Number: 23.1 to 39.1 


Sulfur-treated hops yielded 0.11 to 
0.14°% oil of disagreeable odor. 

G. Louveau*® steam distilled Ba- 
varian, Bohemian and Burgundian 
hops, analyzing the direct oils and 
the “water soluble oils” separately. 


The constants shown in Table XVI 


were obtained: 
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(Greenish 
Cones) 56.6% 0.923 1.4925 33.1 16.3 49.44 
5a France 


(Greenish 


Cones) 


6a —s- France 
(Super- 
ated) 67.5%, 0.949 1.4956 55.0 33.7 88.7 


annu 


7a Belgium 


8a France 
(Alsace— 


Super- hol and 
ated) 58.7% 0.939 1.4952 23.9 21.9 45.8) M0! and more. 


annu 


9a France 
(Alsace— 


1936 


10a =‘ France 
(Alsace— 


1936 


TABLE Xlll 


Refractive Acid 
No. Origin of Hops Index now Value 
I-b Germany 1.4951 11.6 
2-b Germany 1.4970 11.9 

3-b France 
(Greenish Cones) 1.4951 12.6 

4-b France 
(Greenish Cones) 1.4955 9.4 

5-b France 
(Greenish Cones) 1.4970 12.9 


Hardly 
soluble 
in 
90%, alcohol. 


67.7% 0.928 1.4950 27.3 25.4 52.7 


44.0%, 0.961 1.4973 44.3 40.5 84.8) 


( Soluble in 0.5 


vols. 90%, alco- 


| Soluble in 0.5 
vols. 95% alco- 


Harvest) 64.2% 0.895 1.4924 3.9 18.2 22.1 \ hol and more. 


| Soluble in 0.5 
- vols. 95% alco- 


Harvest) 52.9% 0.904 1.4948 7.6 12.3 19.9\hol and more. 





Ester Saponification 


Value Value 
49.2 60.8 
33.3 45.2 
32.7 43.3 
27.1 36.5 
29.0 41.9 
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TABLE XU (Continued) 


Refractive Acid Ester Saponification 
No. Origin of Hops Index nD Value Value Value 
6-b France 
(Superannuated) 1.4991 17.1 41.4 58.5 
7-b Belgium 1.5000 15.2 47.3 62.5 
8-b France 
(Alsace- 
Superannuated) 1.4970 8.9 37.9 46.8 
The odor of these oils was very fine, clean and smooth. 
TABLE XIV 
Refrac- 
Specific tive Saponi- 
Origin Yield Gravity Index Acid Ester fication 
No. of Hops of Oil d, Apex Value Value Value Solubility 
11. France (oe in 0.5 
(Alsace- ) vols. 95% alco- 
1936 hol; turbid with 
Harvest) 0.87% 0.906 1.4948 27.6 19.6 47.2 (more. 
' (Soluble in 0.5 
12. ee J vols. 95% alco- 
— hol; turbid with 
Harvest) 0.744% 0.934 ‘1.5018 37.3 21.9 59.242 vols. and 
‘more. 
TABLE XV 
\l-a France ( Setetle in 0.5 
(Alsace- vols. 95% alco- 
1936 Jhol; cloudy 
Harvest) 63.2% 0.896 1.4928 6.1 34.7 40.8 with more. 
I2-a — \ Soluble in 0.5 
—_ < vols. 95% alco- 
Harvest) 55.5% 0.912 1.4971 64 12.5  18,9[hol and more. 
TABLE XVI 
Specific Optical Refractive 
Gravity Rotation Index Acid Ester 
Hops Oil Yield d,. Op Nps Value Value 
Bavarian Separated 0.30% 0.8617 0° 18" 1.4850 9.1 21.0 
Water Soluble 0.07% 0.9101 1.4910 25.6 45.5 
Bohemian Separated 0.28% 0.8673 —0°4’ 1.4852 11.5 24.5 
Water Soluble 0.06% 0.9265 1.4922 33.8 58.1 
Burgundian Separated 0.35% 0.8715 —O° 10’ 1.4883 8.5 20.3 
Water Soluble 0.04% 0.9208 1.4968 34.3 32.2 


Chemical Constitution 


Dipentene: Found by 
A. C. Chapman*® in the lowest boil- 
ing fractions. 

Myrcene: The olefinic terpene ob- 
served first by Chapman*’ was identi- 
fied by Semmler and Mayer*® as myr- 
cene, by transformation into dihy- 
dromyrcene (m.p. of tetrabromide 


27 00 
01-00 


), also by transformation into 
myrcenol, 

Linalool: Found by Chapman*® in 
the middle fractions. 

Iso nonylic acid (?): In the same 
fractions, Chapman*® found the ester 
of a volatile acid C,H,,O,, probably 
iso nonylic acid. 

l—z-caryophyllene and _ -cary- 
ophyllene: In the important frac- 
tions 263-266° C€.; d,,°: 0.900, 
Chapman‘? had observed a cary- 
ophyllene-like sesquiterpene of very 
low dextro or laevo-rotation and 
called it “humulene.” This, however, 
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was shown by E. Deussen* to consist 
mainly of i-z-caryophyllene and a lit- 
tle B-caryophyllene, identified as ni- 
trosochloride and nitrosate. 

Formaldehyde: Positive color re- 
action with Lebbin’s solution 
resorcinol in a 40 to 50% solution of 
NaOH. [F. Rabak**]. 

Formic Acid: Reduction of HgCl, 
to HgCl. [Rabak**]. 

Valerie acid; heptylic acid: Both 
identified as Ag salts by Rabak*’. 

The esters of formic, acetic, bu- 
tyric, octylic, nonylic, and decylic 
acid: were identified by the same au- 
thor. He neutralized the acid mix- 
ture with KOH, gradually precipitat- 
ed with AgNo, solution and deter- 
mined the Ag content in the various 
precipitates. 


(5% 


Myrcenol: is present according to 
Rabak*® probably in free and in es- 
terified form (n-heptylic, n-octylic 
and n-nonylic acid). 


Luparone: In the higher fractions 
of hops oil (80-210° C. at 4 mm.). 
Chapman** found a new ketone 
C,,H,.O (m.p. of semi-carbazone 
98°) which he called “luparone.” 

Luparenol: The same author*® es- 
tablished the presence of an unsatu- 


rated sesquiterpene alcohol with 
one double linkage C,,H.,O; b.p. 
125-128° at 3 mm; d= 0.9738: 
CC) ee ae oe 1.5023. M.p. 
of phenylurethane 157°. 

Luparol: Also found by Chap- 
men*”. It is an optically inactive 


phenol ether of faint but agreeable 
odor, C,,H,,0.; b.p. 122-124° at 2 
Boiling with 50%¢ KOH solu- 
tion transforms this phenol ether in- 


mm. 


to iso-valeric acid and a_ phenol 
Cee 67) (b.p. 115-117° at 4 
mm.). Oxidation with KMnO, gives 


mainly iso-valeric acid. 

According to Rabak*’ hops oil 
30-50% myrcene; 15- 
20-40% 


consists of: 
20% 


ester. 


humulene; myrcenol 

The latter, however, is in excess of 
the usually observed ester numbers. 

Nebovidsky and Horel*' suggest 
the following proportions for Czech- 
oslovakian hop oil: 30-50% myr- 
15-25% sesquiterpenes; the 
balance consisting of myrcenol, ge- 


cene; 


raniol, linalool, luparenol, luparone 
and luparol. 

G. Louveau™ believes that oil from 
Bavarian hops is composed of about: 
22‘« myrcene; 56.4% sesquiterpenes 
(b.p. 87-109° at 14 mm.); the bal- 
ance consisting of the other com- 
pounds described above. 


Adulteration of Oil of Hops 


Pure oil, because of 
its strong odor, may be sophisticated 
easily by the addition of all kinds of 
fractions of lower priced oils and es- 
pecially those compounds which oc- 
cur naturally in oil of hops, i.e., ge- 
raniol, linalool and caryophyllene. 


Application of Oil of Hops 


The oil may be em- 
ployed in very small quantities in 
certain types of perfumes such as 
chypre or fougére, to impart a some- 
what unusual and concealing note. 
However, the main application of oil 
of hops is in the flavoring of beer. 
Evidently during the process of beer 
brewing the greater portion of the 
volatile oil present in hops is lost by 
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evaporation or resinification. The 


addition of a small quantity of oil of 
hops, therefore, replaces the lost aro- 
ma and may serve instead of dry- 
hopping. Naturally, only absolutely 
pure oils should be used for this 


purpose. 


Revue des Marques de la Parfumeric 
et de la Savonnerie, Nevember 1932, 420. 

American Perfumer, 22 (1927), 6. 

Die Aetherischen Oele, Third Edition, 
Volume II. 

Journ. of Agric. Research, Dept. of 
Agric. Washington 2 (1914), 115. 

Chim. et Ind., 1933, 29; Spec. No. 
1208—13. 

loc. cit. 

" Journ. Chem. Soc. 83 (1903), 505. 


ibidem. 


Ber. d. Deutsch. chem. Gesell. 44 
(1911), 2009. 
loc. cit. 


" ibidem. 

" Journ. Chem. Soc. 64 (1895), 54 and 
780. 

" Journ. f. prakt. Chem. Il. 83 (1911), 
183. 

“loc. cit.; also Ber. Schimmel & Co., 
April, 1915, 32. 

" ibidem. 

" ibidem. 

ibidem. 

Journ. Chem. Soc. 1928, 1303. 
‘ibidem. 
" ibidem. 
“loc. cit. 

Chim. et Ind. 1933, 29. Spec. No. 1208- 


“Revue des Marques Parfum. Savon. 
10, 420-21, 456-58. 


SUPPLIERS’ HELPS FOR MANUFACTURERS 


Copies of any of the material men- 
tioned in this section may be had 
from The American Perfumer 
unless otherwise stated. Simply 
send a postal card to Suppliers’ 
Helps, The American Perfumer, 
9 East 58th Street, New York City. 


H. C. RyLanp, Inc., New York. 
Catalog. 
This is the company’s regular Febru- 
ary price list of essential oils, aro- 
matic chemicals and perfume special- 


ties. 


INDUSTRIAL CHEMICAL SALES DI- 

Vision OF West VircGINIA PuLp & 
Parper Co. “Taste and Odor Con- 
trol.” 
Two issues of January of this inter- 
esting publication discuss work ac- 
complished along sanitary lines in 
the flood district and give a series of 
tests for activated carbon. 


ARMSTRONG Cork Propucts Co.. 
LANCASTER Pa. 
for February. 


“Modern Closures” 


The current issue is beautifully il- 
lustrated and contains a most inter- 
esting article on sealing of a new na- 
sal vaporizer. 


ASSOCIATION OF CONSULTING 
CHEMISTS AND CHEMICAL ENGINEERS, 
Inc... NEW YORK. “Directory of 
Members.” 

This is < complete directory and de- 
scriptive roster of the association 
membership. (Available only on spe- 
cial request to the association at 50 


East 41st St., New York.) 
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]}ScHIMMEL & Co., INc., NEw 
York. “Schimmel Briefs” No. 23. 
This circular is devoted to hints for 
the manufacture of shaving soaps, 
freckle bleaches and the use of alu- 
minum stearate in powders. 


KIMBLE GLass Co., VINELAND, 
\. J. Photograph of “Mu-Sol-Dent” 
Bottle. 
The company has sent us a fine pho- 
tograph of the package of “Mu-Sol- 
Dent” mouth wash showing the Kim- 





ble vial which contains the powder 
to be dissolved in the larger bottle of 
liquid. (Photograph not available 


for distribution. ) 


AMERICAN ARBITRATION ASSOCIA- 
TION, New York. “The Arbitration 
Journal,” Vol. 1, No. 1. 

The Association has begun publica- 
tion of a magazine devoted to the 
principles and practice of arbitration 
of commercial disputes. The first is- 


sue contains several interesting de- 
scriptive articles on the use of arbi- 
tration in several industries and an 
article by Floyd B. Odlum on The 
American System of Arbitration. 


] FrirzscHE BrotHers, INc., New 
York. “Wholesale Price List.” 
The company’s monthly 
price list of essential oils, aromatic 


regular 
chemicals and specialties. 


Prattz & Bauer, INc., New 
York. “Photo-electric cells and ap- 
paratus.” 

This booklet describes and illustrates 
the photo-electric equipment. made 
by Dr. Bruno Lange and distributed 
by Pfaltz & Bauer in the United 
States. 
the cosmetic industry, notably a col- 


Several items of interest to 


orimeter are described and_ illus- 


trated. 


PNC.4 
The Givaudanian for 


| GivaUDAN-DELAWANNA, 
New YorK. 
January. 
This issue contains an article by Dr. 
E. C. Kunz, executive vice-president, 
describing “An Advance in the Field 
of Sunburn Protective Chemicals,” a 
new development by Givaudan chem. 


ists. 


GreorRGE Luepers & Co., New 
York. Wholesale Price List, March, 
1937. 

The company’s list contains prices 
and specifications on essential oils, 
flower oils, floral waters, aromatic 
chemicals and numerous specialties 
for the perfume, soap and extract in- 
Also included are the flow- 
er oils of Camilli, Albert and Laloue, 


Grasse. 


dustries. 


} Van Dyk & Co., Jersey City, 
PNG 
tive Agents” and “Laboratory Data 
on ‘Escalol.’ ” 


These two bulletins are particularly 


“Measuring Sunburn Protec- 


interesting at this season when prepa- 
ration is being made for manufacture 
and promotion of sun protective cos- 
metics. The first is a reprint of the 
article by J. W. Orelup, research 
chemist for Van Dyk, which appeared 
originally in The American Perfum- 
er last Spring. The second is a tech- 
nical discussion illustrated by charts, 
showing the effectiveness of the com- 
pany’s “Escalol” in various media. 
Anyone working on suntan prepara- 
tions will find both of these publica- 
tions of great interest and value. 
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HEADLINES — 


WHEN WOMEN CLICK 


The gentler sex takes us for a perennial ride- 
and somehow we seem to like it! 

Some say the bulk of the cosmetic business is 
built upon the vanity of women. From that stand- 
point, such vanity creates business far and wide 
throughout the industry. 

But upon occasion, the lady can be destructive. 
Look at what the athletic woman did to the time- 
Remember 
what the aviator’s cap did to the once flourishing 


honored corset and petticoat business. 
hat business. The vogue for bobs made the hair 
pin and hair net people do flip flops. 

And then see what the women did for the cigar- 
ette business. They boomed it. The bridge craze 
has enormously increased the sale of playing cards 
and made a crisis out of Culbertson et al. 

Suppose the wind turned and women eschewed 
cigarettes. A large percentage of the business would 
disappear. 

Still, fashion and mode have made and unmade 
markets, have built and ruined business. 

Should the cosmetic business follow style? No. 
It should be ahead of style. Looking ahead and 
interpreting style and fashion is an important 
That is why Miss Edna 
Pierce analyzes style trends that can 


factor in this business. 
Colladay 
serve as promotion keynotes in cosmetic selling. It 


clicks, 


TO SIT OR NOT TO SIT? 


This question bothered the nation acutely just 
recently at Flint, Mich., and rumblings have been 
heard in other industrial centers. 

They sat. 

If you sit in the street, a car runs over you— 
or a cop jacks you up and out. If you organize 
a sit-down demonstration and threaten to fight, you 


And the law was paralyzed. 


get away with it, at least, in some spots. 

If the cook wants “privileges” which your wife 
refuses, she “sits” in your house. 

If your secretary wants you to buy her lunch 
(and you refuse) she sits in your office. 

Are we writing law by violence? 

Does one’s right to occupy the premises of oth- 
ers, one’s right to use the property of others, one’s 
right to keep you out of your home or factory, de- 
pend upon the ability of some one or more persons 
to seize such premises, property, home, or factory, 
and hold it in defiance of law, order and _ the 
Courts, until you give in to arbitrary demands? 

| wonder. 

There hasn’t 
been a strike, either sit-down or stand-up, in this 
But that’s no guarantee 


Of course, this is only theorizing. 


industry in our memory. 
that there never will be! 
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SOME “FAIR TRADE” QUERIES 


Fair trade laws approved by the highest court 


in the California and Illinois cases have brought 
price maintenance again into the spotlight. 

With 42 legislatures sitting and almost every one 
of them considering such laws for their own states 
it is almost time to study the ultimate effects of 
these enactments. 

What will retailers do about it? What of the 
battle between “known” and “unknown” brands? 
What about quantities sold? How will “loss lead- 
ers” be replaced (they won't be abandoned you 
know) ? 

It looks perfectly elegant but there may be a few 
well aimed punches landing where and when we 
least expect them. 


IS THE F. T. C. CUTTING TEETH? 


What with the line-up of initial citations on the 
part of the Federal Trade Commission directed to 
several prominent concerns in this industry, plus 
the bills now in process to put teeth in the F.T.C. 
Act such as penalties and the like, the legal grist is 
grinding apace. 

Some people behave just naturally, while some 
do as the others do—with virtue or the lack of it. 
Competitive advantage puts us all on our mettle 
to get there somehow. Possibly there is some re- 
laxation ahead for the cosmetic companies—an 
era of more normal trade practices, with elimina- 
tion of some of the present excessive strenuosity— 
which will be welcome to the entire industry—if 
they all have to take it. 

The F.T.C., Messrs. Patman and Wheeler et. al. 
seem determined to push us into the more quiet 
competitive waters which, after all, may not be so 
very wet. 


WE TAKE A BOW ON THE “BULLETINS” 


Once every so often our dreams come true. The 
Perjumer editorial spirit conceived a new service 
In a word, BULLETINS on impor- 


tant and timely subjects, covering each one fully 


to its readers. 


and completely, giving all the necessary informa- 
tion for the chemist or manufacturer to work with, 
telling him just what Suntan, Wetting Agents, 
Antiseptics and Preservatives, etc., are all about. 

And did it click? 

Frankly, the editors had no idea how important 
this new service would become. Requests pour in 
for the bulletins from all parts of the world. 

People do like something for nothing, especi- 
ally when it is really something. 


H. J. W. 






















Cosmetics to Be 
Shown at Fair 


The cosmetic indus- 
try will share with the clothing in- 
dustry one of the fourteen major 
areas of the New York World’s Fair. 
It will be the industry’s first integrat- 
ed display at a world’s fair in almost 
fifty years. Separate sections were de- 
voted to the industry in 1876 in Phil- 
adelphia and in 1893 at Chicago, but 
no fair since has made special provi- 
sions for this important group. 

The industry has already purchased 
more than $25,000 of the World’s 
Fair debentures through a committee 
headed by H. L. Brooks, treasurer of 
Coty, Inc., and president of the Toi- 
let Goods Association. B. H. Ba- 
danes of McKesson & Robbins and 
C. S. Welch, secretary of the associa- 
tion are the other members of Mr. 
Brooks’s committee. 


Production Managers 
to Meet in New York 


The National Asso- 
ciation of Production Management, a 
new organization comprising plant 
managers of leading houses in the 
drug and cosmetic fields will hold its 
annual convention at the Hotel Penn- 
sylvania, New York, March 25. The 
meeting will be held in connection 
with the Packaging Exposition which 
takes place in the same hotel that 













































NEWS and EVENTS 


week. William M. Bristol, Jr., Bris- 
tol-Myers Co., will preside over the 
sessions. He was chosen president 
of the association at the first meeting 
last year. H. M. Bowman, of Stanco. 
Inc., is vice-president and H. F. 
Brownell, McKesson & Robbins, Inc.. 
treasurer. Members of the board in- 
clude A. P. Walters of McCormick & 
Co., H. A. Sumner of the Norwich 
Pharmacal Co., J. Y. Lund of Lam- 
bert Pharmacal Co., H. J. Lehman 
of Wildroot Co., and W. Van Alan 
Clark of Allied Products. Inc. 


Cosmetic Credit 
Men’s Ass’n Meets 


The monthly meet- 
ing of the Drug, Cosmetic. and 
Chemical Men’s Association brings 
attention to the useful service ren- 
dered the industry through the vol- 
untary cooperation of this group. 
Eight years ago, eight men organ- 
ized the association. Today there 
are 33 active and interested company 
members. 

New officers for 1937 are as fol- 
lows: L. Candee, L. Sonneborn Sons. 
Inc., chairman; Edwin P. Agnew. 
Heyden Chemical Corp., vice chair- 
man; H. W. Knapp, Armstrong Cork 
Products Co., treasurer; Nat Otten- 
soser, secretary; F. J. Burg, assistant 
secretary. The Board of Governors 
includes C. Robinson, Phoenix Metal 
Cap Co., Chairman; H. P. Wade. 





Containers made of **Plastacele,”’ a transparent plastic material, were @ 
feature of the recent National Notion and Novelty Exhibition held in New 
York. These boxes are light in weight, waterproof, dustproof and non-in- 
flammable, and can readily be adapted for use in the toilet preparations 


industry. Plastic material by E. I. duPont de Nemours & Co., boxes by 


Baronet-Lorna Co. 
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American Cyanamid & Chemical 
Corp.; Fred Kaiser, Richard W, 
Krause Inc. and S$. Rosenfeld. J, 
Rabinowitz & Son, Inc. The associ- 
ation which was organized a year ago 
with eight members now has a mem- 
bership of 33 companies. 


Dodge & Olcott Co. 
Has Sales Meeting 


Dodge & Olcott Co., 
New York, had a family gathering 
during the week of February 8. All 
of their out-of-town salesmen and 
branch managers visited the home of. 





Mr. Moore 


Mr. Allen 


fice. with the exception of their Los 
Angeles representative. Their time 
was much occupied with three busi- 
ness meetings, and a banquet, held 
at the Lafayette, February 9, at which 
there were 27 seated, many of those 
in the home office participating with 
the out-of-towners. 

The guests of honor were Messrs. 
Wm. G. Moore, manager of the Chi- 
cago branch and F. C. Allen, treas- 
urer of the company, one of whom 
had just finished his fiftieth year of 
service with the company, while the 
other is now in his fiftieth year. In 
the point of view of service H. I. 
Cooper. Philadelphia manager, was 
the oldest present, having completed 
almost 52 years with the company. 
Needless to say all of the employees 
in the home office enjoyed seeing 
their fellow workers. All left for 
their respective homes very happy 
with their visit to the big city and 
strange to say the police were not 
notified of any being lost. 


Stokes Appoints New 
Advertising Manager 


F. J. Stokes Ma- 
chine Co., Philadelphia, Pa., has ap- 
pointed Howard M. Buckman as ad- 
vertising manager. Mr. Buckman 
who has had many years of advertis- 
ing and sales experience assumed his 
new duties the first of this year. 
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Lelong Wins Injunction 
in Case with Dermay 


Federal District 
Judge Caffey in New York, has grant- 
ed an injunction to Lucien Lelong, 
Inc.. Chicago, in a case brought 
against Dermay Perfumers, Inc. Le- 
long claimed that the defendant had 
imitated the bottles and packages of 
its “Mon Image” perfume. Judge Caf- 
fey upheld the contention and or- 
dered an injunction against Dermay 
prohibiting that company from imi- 
tating the packages in the sale of 
perfumes and toilet preparations and 
granting an accounting of damages 
in subsequent proceedings before 
a Special Master. 


Majestic Metal Specialties Inc. 
Expanding It’s Facilities 


Nathan Kasdan, 
president and founder of Majestic 
Metal Specialties Inc., New York, has 
returned from a well earned vacation 
cruise through the West Indies which 
included stops in Havana, the Pan- 
ama Canal, Granada, Port au Spain 
and Port au France. While in Ha- 
vana Mr. Kasdan appointed Roberto 
Ortiz Cuban representative. 

Clement E. Horton, who recently 
joined the company as general man- 
ager and assistant to Mr. Kasdan, 
also announced the appointment of 
Charles J. Horney, 1313 N. Vermont 
Ave., Los Angeles, as Pacific Coast 
representative; and James T. John- 
son, 1257 W. 97th Pl., Chicago, as 
Midwest representative. These ap- 
pointments are in line with the pol- 
icy of reorganization, research and 
expansion undertaken with a view to 
extending the service and scope of 
the company. 


Alvin E. Smith Flies 
From Trinidad to New York 


Alvin E. Smith, vice- 
president and sales manager of the 
George Silver Import Co., New York. 
returned February 3 from a vacation 
to Bermuda and the West Indies. Mr. 
Smith sailed on the Lady Drake from 
Boston, January 16 first visiting Ber- 
muda and then making stops in Do- 
minica and Barbados. He returned 
by airplane from Trinidad to New 
York, the return journey being made 
in three days including 1900 miles of 
travel across the Carribean Sea. Over- 
night stops were made in Puerto Ri- 


co and Miami, Florida. 
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Some Typical Scenes from the “* Kimco Follies” 


Bristol-Myers Shows 
Gain in Earnings 


Earnings of Bristol- 
Myers Co., New York, for the year 
1936 amounted to $2,275,251 as 
against $2,232,572. Income for the 
final quarter of 1936 was $281,482. 


H. G. Mackelcan Elected 
Secretary of Innis Speiden 


H. G. Mackelcan has 
been elected secretary of Innis, Spei- 
den & Co., New York, to succeed C. 
Leith Speiden 
who resigned 
from the com- 
pany January 5. 
Mr. Mackelcan 
has been associ- 
ated with Innis, 
Speiden & Co. 
for 29 years join- 
ing the organiza- 
tion as a junior 
clerk after his 
graduation from 
the East Orange High School. Since 
that time, he has served the company 





Mr. Mackelcan 


in almost every capacity and in 1926 
became general sales manager; and 
in 1927, vice-president in charge of 
sales. 

Innis, Speiden & Co. was estab- 
lished in 1816 and since that time 
has built up a world wide business 
in industrial chemicals, gums, and 
Factories are located in Jer- 
sey City, N. J., and in Niagara Falls, 
N. Y. and branches are operated in 
Chicago, Boston, Philadelphia, 
Cleveland, and Gloversville, N. Y. 


waxes. 


“Kimco Follies” 


The Kimco Club. 
composed of employees of the Kim- 
ble Glass Co., Vineland, N. J., hav- 
ing met with success last year in pro- 
ducing a musical comedy, staged this 
season a Follies Show consisting of 
Over one hundred and 
fifty members of the club took part 
in presenting comedy skits, dramatic 


eighteen acts. 


scenes, soloists, comedians, Hill Bill- 
ies, and a forty piece band. 
Playing to a full house on two eve- 
nings, these amateur performers un- 
der the professional direction of Ed- 
ward J. Kidwell, surprised the com- 
munity with their talent which was 
of near professional calibre. 
Combining entertainment with edu- 
cation, the production offered a dra- 
matic sketch on safe driving, depict- 
ing a mother making doll clothes 
while joyfully awaiting the return of 
her little daughter from school—then 
death enters and in its wake follows 
a man bearing the lifeless form of a 
child, killed by a drunken driver who 
is shown in the grasp of an officer. 


McGillivray Resigns 
From Yardley & Co. 


T. A. McGillivray 
recently resigned from the presidency 
of the Yardley Company of Canada 
Lt., Toronto, and will henceforth de- 
vote his time to the agency products 
distributed by his own company, Mc- 
Gillivray Brothers, Ltd. The McGil- 
livray line includes numerous prod- 
ucts of importance to the trade in- 
cluding “Face-Elle,” “Hutax tooth 
paste, “Musterole,” and others. 


85 











Policies on Flood 
Replacements Vary 


Replacement of mer- 
chandise destroyed or damaged by 
the recent disastrous floods in the 
Ohio and Mississippi Valleys has 
been a problem of some little impor- 
tance during the last month. Soap 
manufacturers have generally adop- 
ted the formula that merchandise will 
be replaced when the damaged goods 
are returned to the factory with the 
cost of return and re-shipment borne 
by the retailer. No definite policy 
has been adopted in the cosmetic in- 
dustry. 

Some of the cosmetic and _ toilet 
preparations manufacturers have 
gone far beyond the soap industry in 
the liberality of their treatment to 
the victims of flood waters. In some 
cases all damaged merchandise, 
whether returned or not, is being re- 
placed and special dating on new or- 
ders is given. Others offer complete 
replacement without the dating fea- 
ture. while others adhere rather 
closely to the policy of the soap in- 
dustry. 


While generosity under the cir- 


cumstances is indicated, manufactur- 
ers have pointed out in some in- 
stances that a definite policy should 
be established by the industry with 
regard to future flood disasters. It is 
pointed out that in cases of what may 
seem to be excessive generosity on 
the part of manufacturers, merchants 
will make little effort to save stocks, 
confining their salvage efforts to 
stocks of goods on which manfactur- 
ers have taken a firmer position. 


Macy’s Manufacturing 
Companies Re-organized 


The manufacturing 
affiliates of R. H. Macy & Co., New 
York department store have been re- 
organized with Ralph I. Straus as 
president and Meyer Katz as vice- 
president of Mabrand Products, Inc.. 
and Cowie & Co., Ltd. It is reported 
that the companies are planning sale 
of their products to other than the 
Macy stores. 


Harold Lancaster’s 
Daughter Married 


Muriel Daphne Lancaster, daugh- 


ter of Mr. and Mrs. Harold E. Lan- 


David 


Albert 


new and larger office and plant at 1621 Carroll 


over the past three years. 





caster, was married last January at 
Fort Lauderdale, Fla., to Bonnie Jay 
Ross, of Denton, Texas. Mr. Lancas. 
ter is head of the Lan Clamore Cos- 
metic Laboratories in Chicago. 

The young people took a honey- 
moon trip to Bermuda and the Beha- 
ma Islands, and plan to spend their 
winters at Fort Lauderdale and their 
summers in Washington, D. C. 


Son Born to 
Mr. and Mrs. Felton 


Mr. and Mrs. Rob. 
ert E. Felton have announced the 
birth of a son, George Ellis, on Janu- 
ary 30. Mr. Felton is Southern repre. 
sentative of the Felton Chemical Co.. 
with offices in New Orleans. 


New Jersey Machine 
Expands Sales Staff 


The New Jersey Ma- 
chine Co., Hoboken, N. J., has ap- 
pointed two new salesmen to work out 
of the Hoboken office. Richard Dede 
and Richard Wellbrock have been 
added to the staff because of steadily 
increasing business in the company’s 
new “Pony Labelrite.” 


Verley in New Offices 


Verley Inc. is now established in its 


Ave., Chicago. New equipment has been in- 
stalled in the manufacturing plant and labora- 
tories which afford about three times the space 
available in the former location. Testing rooms 
ure features of the laboratories. 

The accompanying photographs (above) of 


Bennett, president and (below) Bs Js 


Strobl, vice-president, were taken in their com- 
modious private offices which adjoin the account- 
ing and business offices of the company. Accord- 
ing to Mr. Bennett the change to larger quarters 
was necessitated because of an increasing volume 
of business which has been gaining momentum 
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d’Orsay Adopts New 
Distribution Policy 


Parfums d Orsay, 
New York, has recently announced a 
new distribution policy for all its 
produc ts. Distribution of the d’Or- 
say line will be strictly limited to a 
carefully selected group of outstand- 
ing retail establishments. These will 
act as the company’s agents in their 
communities, and in consideration of 
their active co-operation, d’Orsay 
will work closely with these stores to 
protect profits and increase sales vol- 


ume. 


Isermann Visits 
Pacific Coast 


Dr. SS. Isermann, 
president of Van Dyk & Co., Jersey 
City, has just completed a tour of the 
country which took him as far as the 
Pacific Coast. Dr. Isermann attend- 
ed the “Associate Members Night” 
of the California Cosmetic Associa- 
tion and enjoyed a brief vacation at 
Catalina Island. 


Vanz Laboratories to 
Promote New Product 


“Modoc.” a new 
preparation to restore the natural 
color to grey hair, is to be manufac- 
tured by the newly formed Vanz La- 
boratories, with plant at 642 Beau- 
bien St. and offices at 1321 Penobscot 


A view of the plant of Charabot & Co. in Grasse, France. 
largest and best equipped of the Grasse flower oil factories. 


Building, Detroit. 
has been manufactured in Canada 


The preparation 


for four years under the name of 


“Angelique,” but name is_ being 


changed in this country to avoid con- 


fusion with another product. There 


is no connection between the Cana- 
dian and American companies. Own- 
ers of the business are George A. 
Slaght, 
manufacturing field in Dayton and 
Rochester, William H. Eby. and Her- 
bert W. Hall. 


formerly in the cosmetic 


Burke & Baker 
Open N. Y. Office 


The export firm of 
Burke & Baker, established for more 
than fifteen years in Japan, with 
agencies throughout the Far East, has 
opened a New York office at 82 Beav- 
er St. Expansion of the company’s 
agencies and personnel now offers its 
clients a world-wide export sales ser- 
vice, according to :. F. Burke, in 


charge of the New York office. 


Carr on Southern 
Vacation Cruise 


Robert Carr, presi- 
dent of the Association of Canadian 
Perfumers and Manufacturers of Toi- 
let Articles has just returned with 
Mrs. Carr from an eighteen day West 
Indian cruise. Mr. Carr is general 
manager of the Jergens Canadian 
company located at Perth, Ont. 


This is one of the 
Charabot & Co., 


celebrates its 120th anniversary this year. 
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Charabot & Co., 
120 Years Old 

Ungerer & Co., New 
York, has been advised by its prin- 
cipals, Charabot & Co., Grasse, 
France, that 1937 marks the 120th 
anniversary o f 
the organization 
of that promi- 
nent producer of 
flower products, 
Its celebration of 
the event is of 
particular = signi- 
ficance at this 
time since Chara- 
bot & Co. is 
probably in a 
better posi- 
tion today than ever before. A loyal 
and trained personnel, improved 
technique and equipment, and_ the 
world wide reputation of the house 
for honesty and fair dealing com- 


Sen. Charabot 


bine to give the house added cause 
for anniversary celebration. 
Recently, certain corporate changes 
have been made in the Charabot or- 
ganization, notably the addition of 
Alexandre Klaguine as managing di- 
rector. His efforts along with the ex- 
perience and technical skill of Sen. 
Charabot 
working efficiency. 


Eugene insure excellent 

Senator Charabot arrived in Amer- 
ica for his annual visit on the Jle de 
France March 9. He will confer with 
his American representatives, Un- 
gerer & Co., and expects to visit his 
host of friends in the American per- 
fume and toilet preparations indus- 
try. 


Calisher Now 
With Zell Products 


Joseph H. Calisher 
who has been connected with the cos- 
metic industry for many years is now 
associated with Zell Products Corp., 
and will cover the South, Mid-West, 
New England, Philadelphia, Balti- 
more and Washington. Mr. Calisher 
was formerly vice-president of Mon- 
daine Products Co. 


Allondon Opens 
London Office 


Usines de l’Allondon, 
S.A., of La Plaine, Geneva, Switzer- 
land, manufacturers of synthetic per- 
fumes, has recently opened a London 
office, situated at 5, Dyer’s Buildings, 


Holborn, E.C.1. 
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Alsop Engineering Corp. in 
Well Equipped New Plant 

The Alsop Engin- 
eering Corp., which began business 
in 1920 in a loft building on Water 
St.. New York, celebrated its 17th 





Mr. Aslop Mr. Crowley 


anniversary by moving into its own 
plant covering 60,000 sq. ft. of floor 
space on a ten acre plot in Milldale, 
Conn. From this modest beginning 
Samuel Alsop has built up an organ- 
ization which now does a world wide 
business with representative branch- 
es in 35 cities in the United States 
and 7 foreign countries, including 
Australia and New Zealand. 

Ever since the company was start- 
ed, Mr. Alsop has designed the ma- 
chines which bear his name and start- 
ing from a small filter, the line now 
includes mixers, tanks, fillers and 
other machines used by the cosmetic. 
pharmaceutical and chemical indus- 
tries. Among recent buyers are the 
Egyptian University at Giza and the 
Government Soap Factory at Banga- 
lore, India. 

Several moves preceded the latest 
one, all brought about by steadily 
increasing business, first from Water 
St. to West 53rd St. and later to 38 
West 50th St. where the company re- 
mained until it purchased its Mill- 
dale plant last year. A business and 
service office is still maintained at 
17 West 60th St., New York. 

The new plant is three times as 
large as the old one and is equipped 
with all modern facilities including 
natural lighting, water power for its 
own electricity, oil heat, air condi- 
tioning, sprinkler protection. It is 
on the main highway between New 
Haven and Hartford and also be- 
tween Waterbury and Meriden af- 
fording excellent trucking and rail 
facilities. 

Manufacturing, assembling, and 
shipping, as well as executive offices 
and the private office of Charles E. 


Crowley, first vice-president and 
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treasurer, are on the first floor, with 
the laboratories, engineering depart- 
ments and president Samuel E. Al- 
sop’s offices on the second floor. 500 
locker rooms, carpenter shops, and 


garages occupy separate adoining 
buildings. 


Associated with Mr. Alsop for 
years have been Charles E. 
Crowley, vice-president and treasur- 
er to whose industry, skill and fore- 
sight Mr. Alsop ascribes much of the 
success that has come to the com- 
pany; and Walter Freystedt, second 
vice-president whose engineering skill 
has contributed much in the way of 
refinement to the various machines 


many 


offered by the company. These men 
together with B. E. Alsop, secretary 
comprise the officers of the company, 
who also are the directors. In addi- 
tion to his other work Mr. Crowley 
manager. Emile 
Koeb is superintendent of production 
and James J. O'Shea is in charge of 
the agitator and mixer division. 


is general sales 


Pharmaceutical Specialties Co. 
Appoints Latin American Agent 
Dr. August J. Paci- 


ni, president and Kenneth S. Wil- 
liams, New York manager of the 


Dr. Pacini Mr. Williams 


Pharmaceutical Specialties Co., have 
returned from Havana where ar- 
rangements were made to extend the 
business of the company throughout 
Cuba, Mexico and the countries of 
South America. At the head of the 
new division in charge of sales for 
the foregoing territory will be Edu- 
ardo Odio, Edif. 620, Havana, Cuba. 

On his return Dr. Pacini an- 
nounced that Mary Imogene Shep- 
herd, Ltd., Chicago, Ill., is now of- 
fering baby skin soap containing 
vitamins E and F with a certificate of 
guaranteed vitamin potency; and that 
the Larkin Co., Buffalo, N. Y., is now 
offering vitamized shampoos, toilet 
creams, shaving creams and brillian- 
tine. 









Mabel Ogilvie Visiting 
in New York 

Mrs. Mabel Ogilvie 
Carter, head of the Paris branch of 
Ogilvie Sisters, arrived in the United 
States recently to confer with her sis- 
ters and also to see her son who is a 
student at the Massachusetts Institute 
of Technology. Before sailing for 
New York, Miss Ogilvie visited her 
sister, Miss Elizabeth Ogilvie in Lon- 
don where she spent several enjoy- 
able days. During her stay here, 
Mrs. Carter is supervising the salon 
in New York during the absence of 
Miss Jessica Ogilvie, who is now con- 
valescing from a serious operation. 
She plans to return to Paris early in 
the Spring. 


Irving Cohen Resings 
From The Fair 


Irving Cohen, buy- 
er and manager of the toilet goods 
department of The Fair, Chicago, has 
resigned his position effective April 
1 and will after that date take a brief 
vacation. He does not intend to make 
any plans for future activities until 
his return. 


Ash Organizes 
New Company 


Sidney Ash, former- 
ly president of the Reich Ash Corp. 
has organized a company under the 
name of Lovette at 51 W. 24th St., 
New York City, manufacturing cos- 
metics and novelties. 


Griffon Returns 
From Trip to France 


Andre Griffon of the 
French Glass Co., New York, re- 
turned late in February from a three 
months stay in Europe, where he vis- 
ited the plants of Cristalleries Bac- 
carat, Choisy-Le-Ron, Aunebicque, 
Brosse and C. Stolgles Sohne which 
the French Glass Co. composed of 
Jean Martin and Mr. Griffon, repre- 
sent in the United States and Canada. 


Parfums Weil 
In Great Britain 


Parfums Weil, Par- 
is, Ltd., has been registered as a pri- 
vate company, with a capital of 
£1,000, with registered offices at 27, 
Old Bond St., London, W. The ob- 
jects of the company are to carry on 
the business of manufacturers of and 
dealers in perfumes, cosmetics, toilet 
requisites, oil and soap products, etc. 
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idly as 


elves of this service. 


nswers to in- 


the industry 


Answers will be published as rap- 


permits. We shall be glad to reply promptly by mail te 


any reader whe will enclose a self addressed envelope with his query. 


99.—BATH OL FORMULA 


Q. Will you be good enough to sub- 
mit formula on the product known 
as “Bath Oil” in the trade, and also 
one for liquid water softener. A 
stamped envelope is enclosed.—B. 
R. N., La. 

A. Since you ask for a water soften- 
er formula too, we take it for granted 
that you refer to that type of “Bath 
Oil’’ sometimes so labelled, but 
which really is a body oil. Such a 
body oil can be made from cold mix- 
ture of oils as follows: 490 parts of 
peanut oil and ten parts of perfume 
are mixed in the cold. Another for- 
mula calls for similar ingredients 
but in addition it contains 20 parts 
of lanolin as a nutrient. Other for- 
mulas use olive oil in place of pea- 
nut oil. A liquid water softener can 
consist of: 


Sulfonated castor oil 75‘: .65 parts 


Wetting agent ...........33 
ee Te 2°? 


You can increase the amount of 
perfume if you wish. Tyrolean pine 
oils are pleasing in this type of prod- 
uct. For additional data on this type 
of product you might consult the 
Bulletin on Wetting Agents, sent by 
The American Perfumer to those ask- 
ing for it. It is free. Just drop a 
postal card in the mail box, asking 
for this bulletin. 


100.—PROTECTIVE CREAM 


Q. We are interested in making a 
cream for protecting the skin, simi- 
lar to “Protex.” Enclosed is stamped 
envelope for your reply.—D. V. R., 
Georgia. 

A. We do not know the composition 
of “Protex.” However, preparations 
of this type are so formulated as to 
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be insoluble in the usual organic sol- 
vents, but readily soluble in water. 
Such a product can be based on any 
water soluble material having bulk, 
such as soap, gums, gelatin’ and 
other similar ingredients. Since the 
sole purpose of the product is to pro- 
tect the skin, using a sufficiency of 
the above materials to give a solid. 
usable product of creamy appear- 
ance, is all that is necessary. Let us 
know how you come along. 


101.— BODY OIL 


QV. If you can furnish us with a good 
formula for body oil, we shall be 
glad to have it—S. T. S., Michigan. 
A. Vegetable oils are usually the 
basis of body oils. Sometimes, ma- 
terials like cetyl alcohol, lanolin or 
cholesterin in amounts from 0.5% to 
2% are also added. Color and per- 
fume to suit. Pine is popular. When 
using olive oil, simply remember 
that the best virgin grade is not as 
readily oxidized (turn rancid) as 
ordinary grade. If materials such 
as cholesterin or cetyl alcohol are 
added, these must be dissolved with 
the aid of heat. Heat only a part of 
the oil with the solid substance, and 
when solution is affected, remove 
from heat and add the rest of the 
oil with stirring. Perfume and color. 


102.— SPECIAL SHAMPOO 


Q. | wish you people could send me 
or have put in your column, a rich 
lathering shampoo capable of wash- 
ing out ointments from scalps, if this 
is possible-——B. R. A., Arizona. 

A. Triethanolamine has been de- 
scribed in the Archives of Dermatol- 
ogy and Syphil. recently, as well as 
in the V. N. R. This material gives 









useful shampoos for the purpose you 
have in mind. Try the following; 
White oleic acid... .55 grams, coco. 


nut fatty acids....40 grams, trietha- 
nolamine....53 grams, carbitol... , 


55 grams. Add water to suit your 
taste. To make, bring all the ma. 
terials up to about 140° F. and mix. 
Water if added, should be heated to 
same temperature, before adding. If 
you like, as much as 20% oil of cade 
can be added to 80% of the above 
formula. 


105.—MATERIALS CAUSING 
HAIR GROWTH 


Q. | am anxious to check some con- 
clusions regarding why some creams 
cause the growth of hair. With this 
in mind I will appreciate it if you 
will indicate which of the following 
cream constituents and mixtures cause 
hair growth on the face, neck and 
arms? (List of 18 materials, fol- 
lows.) 1.H.P., Mo. 

A. So far as we know, it has never 
been demonstrated that any product 
applied externally will promote the 
growth of hair. With special refer- 
ence to a few of those which you men- 
tion, we might say the following: 1) 
Beeswax: There is no evidence that 
this promotes growth of hair, and 
since it is an ingredient of all cold 
creams which have been used for many 
years, it would seem that there would 
be some evidence if beeswax did pro- 
mote hair growth. 2) Lanolin: Be- 
cause of its content of cholesterin, 
this product is believed by some au- 
thorities to promote hair growth. 
However, there is no evidence that 
lanolin applied without other mate- 
rial has actually grown hair. 3) Le- 
cithin: We know of no authority that 
claims that lecithin promotes hair 
growth, although some advise its use 
along with cholesterin in prepara- 
tions intended for this purpose. 4) 
Cholesterin: Several European au- 
thorities believe that this has a defi- 
nite effect upon the growth of the 
hair, and it is recommended as an in- 
gredient for hair tonics and_ hair 
creams on this account. There is very 
little evidence that external applica- 
tion of cholesterin will actually pro- 
mote the growth of the hair. 5) Your 
Cream Mixture: On account of its 
cholesterin content, this mixture 
would be considered by some author- 
ities as a product promoting hair 
growth. In our opinion, however, 
such claims could not be justified for 
the product. 
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ALTHOUGH the 
feverish condition which has existed 
among of essential oils, 
and other articles used in the manu- 
facture of toilet preparations and 
perfumes was not as great as it was 


consumers 


at the beginning of the year, never- 
theless the continued upward trend 
in prices tended to create consider- 
able attention. 

Even though a portion of the in- 
itial spring buying movement has 
been passed, certainty of price ad- 
vances is causing sustained interest 
in a number of major articles. There 
was nothing unusual to re port in 
the movement of aromatic chemicals. 
Manufacturers 
only able to point to a regular rou- 
tine movement of merchandise, but 
interest in specialties, and imitation 
flavors was keen with 
pointing to an active season ahead. 


were in most cases 


indications 


Some items were reactionary. The 
outstanding illustration of this re- 
versal of conditions were anise oil, 
citronella and lemongrass. The low- 
er prices on anise came as a surprise 
to some yet dealers explained that 
such a reversal in the trend was 
largely due to a few arrivals here 
rather than by any material change 
in conditions at the source. 

Against this angle of the market 


were substantial advances in Turkish 
geranium, 
nutmeg, ginger, and cardamon. Turk- 
ish geranium oil was in low supply 


wormseed, clove, mace, 


on spot, and consequently the market 
here responded very quickly to the 
sharp advances in shipping prices. 
The source reports the crop as fully 
Raw ma- 
terial was still productive of a high 
cost to produce clove oil, and present 


30 per cent under average. 


indications do not forecast any early 
reversal in the trend. 

Prices on lemon oil were well main- 
tained, the market being supported 
by the fact that the crop is very small. 
The high prices have checked buying 
and have caused makers of imitation 
oil to push their product more active- 
ly. Italian orange oil appeared to 
be very steady, but bitter West Indian 
oil was firmer, and only small quan- 
tities of California oil were offered. 
Exports of citrus oils in 1936 amount- 
ed to 284,993 pounds valued at $345,- 
161 in contrast to 337,000 pounds 
valued at $283,000 during 1935 and 
109,000 pounds, with a value of $93,- 
000 in 1934. 

Following a reactionary trend, 
cocoanut and palm oils staged a 
slight recovery toward the latter part 
of the month. 
able discussion as to the reason for 


There was consider- 


the stronger market. However, it was 
pointed out that tallow recently re. 
covered from its decline and that 
other soap ingredients were general. 
ly in a strong statistical position, 
Demand for palm oils was reported 
as very good. 

In keeping with most Japanese 
products, menthol displayed consid- 
erable strength over the greater part 
of last month. Mixed reports were 
current about the demand but on the 
whole the movement was said to be 
about normal. 

Export statistics issued by the De- 
partment of Commerce last month 
merely confirmed the fact that busi- 
ness over the past year was consider- 
ably more active than the preceding 
period. On only four other occasions 
during the past fifteen years has the 
value of United States essential oil 
exports been greater than during 
1936 when it equalled $1,119,000, 
The quantity, however, was only 1,- 
141,000 pounds, including 150,000 
pounds of blended, compounded and 
mixed oils valued at $349,000 and 
31,000 pounds of spearmint oil val- 
ued at $56,000. The essential oils 
dealt with excluded peppermint oil, 
and included orange and lemon in 
the years 1922 to 1928, but excluded 
them thereafter. 

The group of balsams was featured 
by a steady rise in Copaiba. Little 
or nothing was offered for shipment. 
Detailed re ports from the source 
pointed out that gatherers have neg- 
lected the articles. 


PRICES OF SOAP MATERIALS 


TALLOW AND GREASE 


Tallow, N. Y. C. extra $ .083%, @ 
Edible ..... 101, 
Fancy ; 13 

Grease white 08% 
House .08!/, 
Yellow .08!/ 

Lard 13% 


FATTY ACIDS 


Coconut Oil, tanks 14, 
Corn Oil, tanks 13 
Red Oil, distilled, tanks 
White, drums 
Stearic Acid, s'gle prs., c.l. 
Double pressed 
Saponified 
Triple pressed 
Saponified 


.09!/ 


Nominal 


10 
08 ¥g 


085, 
14 


QQOO® 


Nominal 


14, 


@QDDODDODD ® 


SOAP MAKING 


Castor No. |, tanks .. 
No. 3, tanks 7 
Coconut, Manila Grade, 
tanks 
Corn, 


mill, 


‘ Nominal 
crude, 


tanks Nominal 
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Cotton, crude, 
tanks 
Refined 

Lard, common No. | 
Foots, barrels 

Palm, softs, drums 
Niger, casks 

Palm, kernel, tanks 

Peanut, crude, tanks 
Refined, barrels 

Soya beans, mill, tanks 10, 

Tallow, acidless, barrels 12% @ 

Whale, Crude No. |, 

Coast, tanks 08! @ 
Refined, barrels. . 104, @ 


GLYCERINE 
C. P., drums extra... — 29'/5 
Dynamite, drums extra 29 i 29'/p 
Saponification, drums.... .25 ay 
Soap, lye ; ; ae 


Southeast, 

09%, @ 
124 @ 
12% @ 


.05%%4 @ 
06% 
073% 
10%, 
13, 


12%, 


Nominal 


bls. 


Nominal 
Nominal 
Nominal 
Nominal 
Nominal 


10% 


ROSIN 


Barrels of 280 pounds 


. $9.90 K 
10.25 M 


10.70 N 
11.25 W. G. 
11.25 WW. 
11.25 X . 
11.25 Wood 


CHEMICALS 


18°, 100 
se iwie-w0. 600 0 ca Ce 
Sulfuric, 60°, ton .... . 12.00 
66°, ton . 15.50 
Borax, crystals, carlot, ton.42.00 
Cyclohexanol (Hexalin)... .30 
Naphtha, cleaners, tk. cars .09!/2 
Potassium carbonate, 
80@85%, 07 
Hydroxide, 88@92% .. .07%, 
Salt, works, ton . 11.50 
Sodium carbonate 
light, 100 pounds . 
Hydroxide 76% solid, 
100 pounds ........ 
Silicate 40°, drums, 
works, 100 pounds 
Sulfate, anhydrous .. 
Phosphate, tri-basic ... 


Acid, muriatic, 
pounds 


14.00 


@ 2.37 
@ 3.75 


@Q@QDOQ DOOOO®O 


2.60 


80 @ 
0244 @ 
02'/, @ 
Zine oxide U.S.P., bbls... .08 @ 
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Apparent consumption of industrial ethy! alcohol 


from Jan to Dec. 31, 1936, was 81,386,( wine 
gallons This is 33.5 per cent greater than durin 
the same period in 193 when 60,95! O wine 


gallons were consumed 


ETHYL ESTERS ARE AIDS 
IN STUDY OF KETONURIA | 


In studying the ketosis induced in rats by 
the administration of certain ethyl esters, four 
chemists using ethyl 
were able to throw fresh light on the mechan 
ism of ketonuria. 

While the administration of ethyl acetoace 
tate, butyrate or caproate to fasting rats re 
sulted in a uniform ketonuria lower than that 
produced by the corresponding sodium salts, 
more than double the ketonuria was observed 
after use of the ethyl esters of « apry lic 
lauric and myristie 


acetoacetate controls 


. Capric, 
acids, 


Formation of Acetone Bodies 


To explain this, it was suggested that two 
fragments capable of forming acetone bodies 
are produced per molecule of fatty acid. Like- 
wise, with the ethyl esters of palmitic, stearic 
and oleic acid, it was thought that these fatty 
break up 
three fragments per molecule 


acid molecules must into at least 


was observed to be 


Since ethyl caprate as 
good a ketogenic agent as ethyl caprylate, this 
was taken as indication that its chief method 
of oxidation is to acetone bodies rather than 
to the dic arboxylie ac ids as postulated by pre 
vious worke rs 


SOLOX IS USED TO CLEAN 
ELECTRICAL EQUIPMENT 


Cleaning motor windings and other electri 
cal equipment has been suggested as a new 
use for Solox*. According to “Power” maga 
zine, water must never be used for this pur 
pose. After loose dirt has been blown out by 
compressed air, the remaining oil and dirt can 
be loosened with Solox. An ordinary hand fire 
extinguisher may be used to apply the Solox. 
A second application of the air blast removes 
the loosened dirt. 

Reasonable care should be practiced when 
using Solox in a confined space or near a flame. 
Under ordinary conditions it is a convenient, 
quick, and inexpensive fluid, evaporates read- 
ily and leaves the machine ready for service 
immediately after cleaning. 
joann 


* Proprietary alcohol-type solvent manufactured 
by US.I 


An obduntant to sensitive dentine—i.c 


a drug to 
den pain in the teeth 


was reported recently 


It is described as a mixture of thymol 4 drams 


benzocaine 28 grains and methy! 
minims 


acetone 


RING FREEZING GIVES 
PURER FRUIT JUICES 

Freezing in Annular-Cell and Cen- 

trifuging Is Said To Speed 
Water Removal 


the ot 
beverage products was revived rece 


Interest in concentration food and 


ntly by the 


} announcement of an improved process for de 


watering by freezing. When the ice crystals are 
allowed to grow in an annular or ring-shaped 
cell a texture of slush is said to result which 
greatly aids separation of the ice by centrifug 
ing. A 
water melt is obtained, according 


more concentrated extract and purer 


to reports 
Application to Grape Juice 
When the process was first industrially ap 
plied (to the 


melted ice was found to have valuabl 


grape juice) water trom the 


med 


inal properties. A number of European clinics 


are now making tests to determine the thera 
peutic value of this product from grapes 

The newly-deve loped process involves freez 
the at 3 deg fk by 
centrifuging. This be repeated once or 


according to the concentrate 


ing juice followed 


may 


desired 


MODIFY ESTIMATION OF 
FREE ALKALI IN SOAP 


Authors Report Special Solvent 
Mixture Gives Sharper Endpoint 


twice, 


By dissolving soap in a special solvent mix 
ture composed of 100 parts of benzene, 
of alcohol, 
the authors of a new method for the determina 
of alkali 


endpoint. 


12 parts 


and 2'% parts of water by volume, 


tion free in soap report a sharper 


litration is carried out at room temperature 
with n/10 acid and phenolphthalein as the 
indicator. While the new method gives initial 


results differing from those provided by the 







DIBUTYL OXALATE IS 


NEW U.S.I. PRODUCT 


Companion to Diethyl Oxalate Is 
Useful in Organic Synthesis 


With the 


ine, | Je 


Like the 
in 


well as 





addition of 


I. now offers 


latter 


intermediate 


its Diethyl Oxalate 


product 


in chemical 


And as Special Solvent 





Dibutyl Oxalate to its 
a companton produc t 
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PART OF U.S. 1. ESTER DISTRIBUTING SYSTEM 






































































From the above scene at the Baltimore plant of the U. S. Industrial Chemical Co., Inc., leave tank 






cars carrying U. S. |. ester solvents to all parts of the country. Pioneering in the manufacture of 
esters and other solvents, U. S. |. has been steadily augmenting the number of such products. 


Dibuty! oxalate is U. S. |.’s latest ester development. 
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MANILA SCIENCE BOARD | 
SCANS CINCHONA CROP 


Fear Effect of Plant Disease 
On Malaria Drug Cultivation 


At least 10,000 kilos of cinchona bark have 
been harvested from the government-sponsored 
project in the Philippine Islands, according to 
a report by the Chemical Division of the Bu- 
reau of Foreign and Domestic Commerce. The 
growing of cinchona trees in the Province of 
Bukidnon, started in 1927, was gradually en- 
larged until there were at least 88,000 trees. 
At present only about 39,000 froin 2 to 7 years 
old are left and there are about 110,000 seed. | 
lings, from 2 to 6 months old. 


Affects Bark 


It is feared that the same plant disease that | 
destroyed the coffee industry may reappear | 
and affect the cinchona plantation. The bark | 
of trees affected by this disease is utilized for 
the manufacture of totaquina, a new Philip- 
pine medicine for treating malaria. 

The Bureau of Science at Manila reports | 
that Philippine cinchona has a higher alka- | 
loidal content than barks obtained elsewhere. | 


VIENNA ANNOUNCES NEW 
TECHNIC FOR SPRAINS 


Immediate relief from the pain of mild 
sprains is obtained by a new method of treat- 
ing such injuries, according to two Viennese 
doctors. The technique of one is first to freeze 
the painful region with ethyl chloride and 
then have the patient perform the movements 
he previously found impossible. 


The mildly frozen skin is greased and the | 


patient continues the exercise at home, three 
or four times a day, using alcohol and steam 
compresses for anesthesia. 

Hypodermic injections of 12 to 25 cc. of 1 
per cent novocaine solution is substituted by 
the second physician for the ethyl-chloride 





freezing treatment. The rest of the procedure 
is substantially the same. 





A folder giving the history and uses of indus- 
trial alcohol, a pictograph of its manufacture 
and a summary of government regulations has 
been prepared by U.S. |. Write for your copy. 


New Lab Use For Solox 


Boring holes in rubber stoppers may be 
simplified by using Solox, U.S.I.’s proprietary 
aleghol-type solvent, as the lubricant. Experi- 
menting with the usual lubricants, glycerine, 


alkali and soap solutions, one technician found | 


that alcohol was most satisfactory since it 


evaporated quickly leaving a clean dry stopper. | 


ALCOHOL NEWS 


Alcohol Is Heat Transfer 
Fluid in New Radiator 


Taking advantage of the good heat-trans- 
fer characteristics of alcohol, an “alcohol 
steam radiator” has been developed. One or 
two pints of alcohol are placed in a “bottle” 
which takes the place of the cut-off valve 
on an ordinary radiator. The alcohol is va 
porized and heated by a live steam jacket 
enclosing the bottle. then flows through the 
radiator where the alcohol vapor condenses 
and falls into a small reservoir beneath the 
radiator. By suitable mechanism, the liquid 
alcohol is returned to the bottle for re 
heating. 

Advantages claimed for the device are 
elimination of valves and smoother regula- 
tion of radiator temperature; both said to 
be important in air-conditioning installa- 
tions. 


MODIFY ESTIMATION OF 
FREE ALKALI IN SOAP 


(Continued from preceding page) 


A.O.C.S. method, the absolute alcohol and the 
barium chloride methods, it is asserted that 
all four analyses may be made to agree if 


corrections are made for the solubility of so- | 


dium carbonate in the various solvents and for 
the temperature coefficient of the endpoint. 

It is said that the new method also has the 
advantage of allowing removal of soap build- 
ers, exclusive of sodium silicate, by centrifug- 
ing, thus eliminating any effect on the free 
alkali such as may be experienced in filtration 
procedures. 


FOOD INDUSTRY WATCHES 
MOVE TO STERILE AIR 


Sterile air at a reasonable cost is now avail- 
able to food manufacturers according to the 
patentee of a process for sterilizing air by 
compression and expansion. Beverage bottlers, 
confectioners, syrup makers and many others 
have long known of the advantages of sterile 
air for transferring and agitating liquid foods 
but the cost has heretofore been prohibitive. 

Uses Expanding 

Although this sterilization process has been 
used by breweries and dairies for a number of 
years, it is only now being introduced to the 
food industries. 

The method consists of compressing air to 


| about 45 lbs. per sq. in. with subsequent ex- 


pansion through several successive steps to 
about 37 lbs. per sq. in. The sterilization unit 
used in one brewery consists of four expansion 
tanks 8 ft. high and with 6, 8, 10 and 24-in. 
diameters respectively connected in series and 
three sterile air reservoir tanks with connect- 
ing pipes and needle valves to regulate the 
flow of sterile air to each tank as well as to 
each department in which it is to be used. 
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| TECHNICAL DEVELOPMENTS 


The items in this column are gathered from 
many varied sources. Further information may 
be gathered by writing to U.S. 


“Gold plate,” various blue, green and red effects 
are said to be imparted to lacquered articles by 
means of a novel dipping water dye. It is re- 
ported thot the shades obtained may be varied 
by regulating the period of immersion in the dye 
solution. Safety razors, novelty jewelry and 
ornamental articles are listed as some of the 
applications. 


us 


Heather perfume, o new type aroma for use in 


| both creams and perfumes, was recently placed on 


the market. It is said to be particularly useful for 
covering raw materials and to provide a pleasant, 
lasting aroma as well 


US! 


A portable pressure-spray cleaning machine is now 
available. The unit is said to deliver a steam- 
heated solution under pressures ranging from a 
penetrating spray to a solid stream of water 


US| 


| A synthetic wax said to have the characteristics 


of carnauba wax was announced recently. It is 
reported useful for making stable water-wax 
emulsions which leave a hard, water-resistant, 
transparent film when coated on a clean surface 


US| 


ranules or nodules are formed from 
damp or dry products by a new oscillating granu- 
lator, according to the manufacturer. The new 
machine is said to be particularly useful in con- 
ditioning filler cakes before drying and for coarse 
grinding of certain chemical powders 


Uniform 


US| 


Pearly effects in vanishing creams are more easily 
produced with a new chemical, according to the 
manufacturer's announcement. It is described as 
an entirely neutral, water-insoluble and non-irri 
tating material, which melts at 43 deg. C. 


USI 


An improved vacuum filler recently introduced is 
reported to have many advantages. Among these 
are faster filling, flexible capacity (a second fill 
ing head can be added if desired), less overflow 
and no dripping 


vs 


A new seasoning of vegetable origin for sausages 
and prepared meats has been developed. Accord- 
ing to the manufacturer, the vegetable material 
improves taste and flavor, prevents acidity and 
increases food value. 


US| 


An extrusion press now on the market is said to be 
useful for extruding eyebrow pencils, supposi- 
tories, etc., on a small scale 


US| 


A smooth, invisible film is said to form on the face 
when a newly patented liquid is used. The cos- 
metic preparation consists of three parts of fresh, 
uncooked egg albumen and one and a half parts 
of 70 per cent alcohol. 


U.S. INousTRIAL ALCOHOL Eo. 


WORLD'S LARGEST PRODUCERS OF INDUSTRIAL ALCOHOL 


SPECIALLY DENATURED—All Formulas . 


ETHYL ALCOHOL 


COMPLETELY DENATURED—All Formulas . 
soLox-The General Solvent + 


U. S. DENATURED ALCOHOL * 
PURE (190 PROOF) TAX PAID—TAX FREE 
U.S. L—Uu. Ss. P-Ethyl + wesp’s-Ethyl 


ANH YoROUS—Denatured 
SUPER PYRO Anti-Freeze 


ABSOLUTE-Pure 


Executive Offices: 60 East 42nd Street, New York, N. Y. Branches in all Principal Cities. 





(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS Caraway . eres 2.05@ 2.20 Galangal! .. 35.00@ 
: Cardamon, Ceylon 30.00@ 38.00 Galbanum 15.00@ 
eee ' apkesohieeaenatan ine $3.00 Cascarilla 55.00@ 75.00 Geranium, Rose 
: ot Teen ata ae '80@) ; Cassia. 80@85 p.c. .95@ 1.00 Algerian 4.80@ 
_— ' K — '26@ " rectified, U. S. P. ‘ 1.10@ 1.25 Bourbon 4.55@ 
apres _" 23@ : Cedar leaf 1.00@ 1.05 Spanish 12.00@ 
—, a oF REPRESEN SERA "52 Y Coder weed ....cc...6005. aaa 26 Turkish 3.00@ 
i. .......... nb on | Cedrat . veveee S15 Ginger ... 6.95@ 
Amyris balsamifera 3.00@ 3. Celery woe coccceveccee CAM CGO Gingergrass 3.00@ 
ica root ............. 78.00@ Chamomile ...........(oz.) 4.75@ 7.00 Grapefruit 2.00@ 2. 
— 90.00@ Cherry laurel ....... 14.00@ 15.00 Conc. 24.00@ 
—Ai6.. Cinnamon, Ceylon - 8.00@ 20.00  Guaiac (Wood) $3.10@ $3.50 
iemadle Ps e eae .75@ Cinnamon, Leaf . . 650@ 10.00 Hemlock 1.05@ 1.25 
Aspic (spike) Span. ....... 1.35@ Citronella, Ceylon 45@ «50 Hops 8.50@ 13.00 


Java 44@ «50 H int 2.5 
French , 1.55@ Cloves Zanzibar 1.20@ 1.30 jaa a aan 50.00 
Balsam, Peru ............. . Cognac .................. 16.00@ 20.00 


NS eee Copaiba 45 50 Juniper Berries . 1.05@ 
Basil... . 2.2 ee (0% Seance aa eet Juniper Wood 50@ 
Bay ....--.-- eee eee : . Croton .... 1.40@ 1.50 Laurel 8.00@ 
Bergamot 50@ 4. Cubebs 3.05@ 3.30 Lavender, English 32.00@ 
meweer Mm GC. ........ Hi A Cumin _ 8.75@ 9.00 French . 3.50@ 
Penn. and Conn. . . , Curacoa peels . 485@ 5.25 Lemon, Italian 4.00@ 
Birchtar, crude ....... . d Cicumne ; 3.00@ Calif 3.50@ 
Birchtar, rectified ‘ ‘ Cypress 12.00@ Lemongrass 58@ 
Bois de Rose .......... . %1.35@ = 2.75 : Limes, distilled 5.75@ 
Code, U.S. P............. 46@ 55 Dilnecd ...... -- 3.25@ 4.25 expressed 10.25@ 
Cajeput .... atx ce, oe Elemi 1.65@ Linaloe ..... + 1.30@ 
Giles ................. 3:80 Nom’. Erigeron 1.45@ 1.55 Lovage 65.00@ 
Camphor "white" .20@ = .22 Estragon 32.00@ 35.00 Mace, distilled 1.20@ 
Cananga, Java native ..... 2.00@ 2.40 Eucalyptus 464@ ~ «50 Mandarin 4.50@ 
rectified .... { 2.30@ 2.85 Fennel, Sweet ‘ 1.10@ 1.20 (Continued on page 97) 


* RESIN 


METHYL 
AMBRETTE NAPHTHYL 


KETONE of absolute purity 


A basic aromatic chemical found to be most 
quantities but only small amounts need be useful for imparting a desirable orange blos- 


Is not too expensive to be used in large 


som odor. 4 Write us for quotations and also 
added to your present odor as a modifier for information on other Vanillin Fabrik prod 


ucts. 


PRODUCT OF VANILLIN FABRIK 


or improver. Its true value lies in its mar- 


velous fixative properties. 


PR. DDREYER ING. 


1 2 EAST 12th STREET * NE W yO Rs 


LOS ANGELES, CALIF. NEW ORLEANS, LA. ST. LOUIS, MO. HOUSTON, TEXAS 
SAN FRANCISCO, CALIF. CHICAGO, ILL. CINCINNATI, O. DES MOINES, IA. 
KANSAS CITY, MO. DETROIT, MICH. BALTIMORE, MD. PHILADELPHIA, PA. 


March, 1937 








Have the “Puff Sheet” boys 
tried to nick you? 


Better phone US before 


you sign a check 


N EXECUTIVE of a firm that joined the National 

Better Business Bureau telephoned a few days 

later for information on a magazine that offered him 
some free publicity. 

The offer looked all right, but he wanted to make 
sure. 

We knew the “magazine” —another puff sheet. We 
explained the puff sheet racket. Our new member 
was pretty thankful, for within a week he had saved 
double the amount of his subscription. 

This is one of the services available to business 
firms at all times. Our file records, including many 
thousands of cases, come close to covering all the 
frauds there are. 

Some of them seem quite legitimate. They don’t 


look like frauds at all. But usually it pays to ask the 


National Better Business Bureau first. 
_— 

The National Better Business Bureau is a non-profit 
agency maintained by more than 600 business firms 
to help national advertising regulate itself and to 
promote public confidence in advertising and sell- 
ing. It is supervised by a Board of Directors elected 
by the membership and serving without compensa- 
tion. Its staff of experienced executives have no other 
business connections. It is not a punitive body, and 
refers complaints to government agencies only in 
rare cases in which its own efforts fail to get results, 

To know more about its widespread service and 
how it might be helpful to you, send for the free 
booklet, “How You Can Use The National Better 


Business Bureau.” 


National Better Business Bureau, Ine. 
405 Lexington Avenue, New York City 


Please send me a copy of “How You Can Use the National Better Business Bureau.” 


Name 


Firm Name 





Address 


City 


State 
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(Continued from page 97) a ans erin x a ro a Petitgrain waa ro 3.75 
age, ary .. Guecs 10 0 I). ueusecusenescue) Gee 4.00 
etc Eline ae irinl dog tes qooe = Sandalwood, East india .... & 50@ 6.00 Saga, Clary ...... oe 90,00@ 
Mirbane (see | Nitrobenzol) 5 —— ial ome 5.5 128 oe Java akcie 
assatras, natural ......... 85a ‘ ang-Ylan .. 28.0 35.00 
> geal Ae artificial ................ 36@ 38 _— ” 
—., Se ee Pye: - Savin, French . 1.75@ 2.00 OLEO-RESINS 
' Sore or mae 7 Spearmint aa . 2.00@ 2.15 - 
rtl Bestar csc gey «ae 3.35@ 3.75 
Myr, Bigarde, P. ........ 98:00@125.00 Shake root .... coceee TD OS = eee. .. 3.25@ 3.50 
| ' 130.00 155.00 Spruce ixe ns ter cecinccce (an 
— extra . biafa saree ae — Styrex . vovecseseeress 6,00@ 10,00 a U. ‘Ss. P. xX. er ie 
Pelee eae , ; OE. cleveceubsnccce (ae 
Nutmeg .... eras 1.15@ 1.25 eee 
Olibanum ................ 5.00@ 5.25 Thyme, red . cess 1.00@ 1.10 — U. § p <a ; py “ 
Orange, bitter . 2.25@ 2.60 White vacscvecescs SE Ma ———— a 4.00 
sweet, W. Indian Mm: 2 4... Je - 1.65@ 2.00 
Belen .. tosssses Gn ere ee ‘2 
e+. es aa Vetivert, Bourbon .......... 8.75@ 1250 Sup MOS --------e-eee oes 3800 1ee8 
EROTS a MoS e. ae DINE ce nccedccevcccesnce eee — ene ae 
ie oe ete se aes a Salta oe sss. 30,00@ 7 veeees . 12.00@ 15.00 
Orris root, con. (oz.) ..... 5.25@ 5.50 Wine, heavy . 1.25@ eee bind aa we ean a 
Orris root, abs. (oz.) 5 35.00@ 50.00 Wintergreen, Southern. . 3.35@ 3.75 Sandal d 16.00@ 
Orris Liquid .............. 18.00@ 25.00 Penn. & Conn. ... .... 450@ 8.00 oe woo ee . a — 
reese. Wormseed .... veone nn aoe anilla ..... <eanieues ‘ X ‘ 
Patchouli ................. 5.00@ 8.00 IED os64 dav. vee 3.00@ 3.25 
Pennyroyal Amer. ......... 1.85@ 2.10 Ylang-Ylang, Manila ....... 22.00@ 30.00 
French ....... cevevees 1.60@ 1.75 Bourbon ... Loc ceee 5,00@ 8,00 DERIVATIVES AND CHEMICALS 
Pepper, black ............. 5.25@ 6.00 ‘ 
Peppermint, natural 2.30@ 2.55 Acetaldehyde 50% ....... 2.00@ 
redistilled 2.60@ 2.70 TERPENELESS OILS Acetophenone .... 125@ 2.00 
Petitgrain aac Le 666 6 Gby .....~....s........... SO eee | = — cease an anne 
French ......... Ee tee — 2.50 Bergemot ae aaaepereas — = Cc. ? terete renee 26.000 40.00 
ko or03k and 6c . 1.50 3.50 MP ret APO da wore ed mee ee .00@ — aaa" See ee ¥ e 
ECE Coriander ................ 40.00@ . he PETE SERA SOs sonoe aa, 
Pine needles, Siberia ...... .90@ 1.15 Geranium ... .o.eee 8.00@ 12.50 Rot ASS Sans CeeSESS . : 
Pinus Sylvestris .......... 1.50@ 1.70 Grapefruit ...+» 45.00@ 60.00 a hyde C's — 25.00 
Pumilionis ........ 1.75@ 2.00 Sesquiter ‘less ... 85.00@ cy yee . san 70.00 
Rhodium, Imitation ...... 2.25@ 3.25 Lavender ... 8.00@ 8.50 C10 - 42.00@ ‘ane 
Rose, Bulgaria (oz.) ....... 6.00@ 12.00 Lemon ...... -eseeees 14,00@ 24.00 a ae 50.00 
Rosemary, French.......... .60@ 75 Lime, ex. ... 54.00@ 72.00 Cc 12 ie hea aan 32.00 
Spanish ................ .65@ 80 Orange, sweet .. 78.00@ 90.00 teens .00@ 32. 
«Oreo .. 2.20@ 2.35 eee . 90.00@1 15.00 (Continued on page 99) 





For YEARS our jewelry cases have created 
this super-appeal for important makers of expensive 
jewelry. Our facilities have recently been expanded to 
offer the same high type of creative and craftsmanship 

service to makers of quality perfumes and toilet prep- W ye a Ny im 3 
arationsx—for the production of glamor plus containers 


for single items or for combination and deluxe gift sets. JEWELRY CASE CO. _—— 


For the unusual in quality-appeal at a reasonable price, 
confer with us. 





MANUFACTURERS OF FINE BOXES FOR NEARLY 
A THIRD OF A CENTURY 
"WARNER" patented moulded, metal and paper packages 


. Ask to see them! 642-648 MICHIGAN AVENUE 
NEW YORK REPRESENTATIVE: RICHARD G. EHRLICH, BUFFALO, NEW YORK 


11 WEST 42nd STREET ° Telephone LAckawanna 4-8218 
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TELEPHONE BEEKMAN 3-3156-3162 
M © W . PAR SONS CABLE ADDRESS PARSONOILS, NEW YORK 
IMPORTS 55 ANN STREET 


AND 
PLYMOUTH ORGANIC LABORATORIES - INC - NEW YORK-:-N-Y-U:-S:-A. 








| PLYMOUTH BIG FOUR 





PLYMOUTH Crystal “E'' White Oil PLYMOUTH White Cirine Wax 
Water-whit 1 ss and tasteles U.S.P A special grade of White Ceresin Wax prepared f 
Acid Test. Used as a standard by the smetic industry the cosmetic trade. Absolutely white and odorless. 








for 30 years 








PLYMOUTH Zinc Stearate U.S.P. PLYMOUTH Stearic Acid, Triple-pressed 
Specially manufactured by us f face powder manu Eastern Distributors for Harkness & Cowing. This is the 
facturers Absolutely white dorless Covering 30 finest triple-pressed saponified Stearic Acid available 
years experien s >K \ 3 Zin from any source. lodine number |.5 to 1.75. Extremely 
Stearate Als Magnesium. pure, ogoriess 





PLYMOUTH SPECIALTIES 







PLYMOUTH Powder Base No. 7 PLYMOUTH Soapless Shampoo Base 
A new raw material for face powde manufacturers Low in final cost because it will take up greater amount 
From 5-10% added to your prese nt formula will improve of water and remain perfectly clear and of heavy body. 
ae aaa Buin it more adhesivences. carecte: Easy to odor. A combination of soluble Olive and 
pread and vering power. Castor Oils combined with specially treated White 
Mineral O 







PLYMOUTH Sun-burn Preventer Oil Concentrate 
i . ISO-VITAFOL "F'' (Vitamin F) 






High in efte veness ow in final cost Simple 
bine in sun-burn preventer 5 reams tions. We are marketing the Iso-Vitafol ‘'F'' supplied with a 
Scientif Jata vering its use and effectiveness is biological assay. Also the Plymouth Mineral Oils 






ontaining quaranteed 1% of Iso-Vitafol ''F. 





silable 









complete line of Cosmetic Raw Materials 














Your IMMEDIATE ATTENTION IS 
CALLED TO THIS NEW No. 17 Type A 
IMPROVED AUTOMATIC TUBE FILLING, 
CLOSING AND CRIMPING MACHINE 
for SEALING COLLAPSIBLE TUBES 


The famous COLTON CLOSURE machine has 


been greatly improved and simplified. It now 








offers you these new advantages: 


l. 






Motor is underneath, out of the way. 






Equipped with REEVES drive for speed control. 






New design filling head makes machine operation more 
smooth than before. 







Start and stop push button switch. 





Two handy levers. One for starting machine proper. 
One for stopping starting filling mechanism. 









All of these improvements yet no increase in 


price. Write today for a sample tube and full 









information on this machine. 


\ ARTHUR COLTON CO. iictinscielt 
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C 14 (so-called) 

C 16 (so-called) 
Amy! Acetate 
Amyl Butyrate .. 
Amy! Cinnamate .. 
Amy! Cinnamate Aldehyde... 
Amy! Formate .. : 
Amy! Phenyl Acetate .. 
Amy! Salicate 
Amy! Valerate 
Anethol 
Anisic Aldehyde 


penzalydenyde, U. S. P. ae 


F. F. C. 
Benzophenone 
Benzyl Acetate .. 
Benzyl Alcohol 
Benzyl Benzoate Seis 
Benzy! Butyrate ...... 
Benzyl Cinnamate 
Benzyl Formate en 
Benzyl Iso-eugenol .... 
a eemnete 
Borneol 
Borny| Acetate 
Bromstyrol 
Buty! Acetate 
Butyl Propionate 
Butyraldehyde 
Carvene 
Carvol 
Cinnamic Acid 


$13.00@ 


13.00@ 
15@ 
1.05) 
2.50@) 
2.50@ 
1.60@ 
3.00@ 
-80 
2.00@ 
1.20@ 
3.00@ 
1.30@ 
1.55@ 
1.45@ 
-10@ 
-5@ 
1.00@ 
5.00@ 
6.00@ 
3.50@ 


 11.50@ 


4.25 


Dibutylphthalate 
Diethy!phthalate 
Dimethyl Anthranilate 
Dimethyl Hydroquinone 
Dimethylphthalate 
Diphenlymethane 
Diphenyloxide 


Ethyl Acetate 
Ethyl Anthranilate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin 
Eucalyptol 
Eugenol 


Geraniol, dom. 
Geranyl Acetate 
Geranyl Butyrate 
Geranyl Formate 


Heliotropin, dom. 
foreign .. 

Hydratopic Aldehyde 

Hydroxycitronellal 


Indol, C. P. . 
lso-borneol 
Iso-butyl Acetate 
Iso-butyl Benzoate 
Iso-butyl Salicylate 


29@ 
32@ 
7.00@ 
2.65@ 
50@ 
1.70@ 
1.20@ 


30@ 
6.25@ 
1.20@ 
1.00@ 
3.50@ 
1.00@ 
1.25@ 
1.15@ 


-. 10.75@ 


.68@ 
2.35@ 
1.10@ 


1.70@ 
6.00@ 


5.00@ 


2.20@ 
2.35@ 


_. 25.00@ 


2.00@ 
2.10@ 
2.30@ 
2.65@ 


2.75@ 
3.00@ 


Methyl! Anthranilate 
Methyl Benzoate : 
Methyl Cinnamate ... 
Methyl Eugenol 
Methyl Heptenone 


Methyl Heptine Carbonate... 


Methyl Iso-eugenol 


Methyl Octine Carbonate .. 


Methyl Peracresol ..... 
Methyl Phenylacetate 
Methyl Salicylate 
Musk Ambrette 

Ketone 

Xylene 


Nerolin (ethyl said 
Nitrobenzol .... 
Nonyl Acetate . 


Octyl Acetate 
Paracresol Acetate 


Paracresol Methyl Ether as : 
Paracresol Phenyl-Acetate .. 


Para Cymene (gal.) .... 
Phenylacetaldehyde wes 
100% . <aaeae 
Phenylacetic Acid 
Phenylethy! Acetate ... 
Phenylethyl Alcohol .. 


Phenylethyl Anthranilate rl 


Phenylethyl Butyrate .. 
Phenyl Formate ... 5 
Phenylethy! Propionate 
Phenyl Valerianate 


2.25@ 
|.00@ 


3.00@ 
3.35@ 
2.50@ 


25.00@. 


7.00@ 


26.00@ 


3.75@ 
2.10@ 


Cinnamic Alcohol ... 
Cinnamic Aldehyde 
Cinnamy| Acetate 
Cinnamyl Butyrate 
Cinnamyl Formate 
Citral C. P. 
Citronellal 

Citronellol 

Citronellyl Acetate 
Coumarin 


Cuminic peme 


3.40@ 
1.45@ 
. 8.00@ 12.00 
. 12.00@ 14.00 
13.00@ 
1.95@ 
1.00@ 
2.00@ 
3.50@ 5.00 
. 3.00@ 4.65 
35. 00@ 52.00 


FOLLOW the EXAMPLE 


of leading makers of fine creams and cos- 
WHB 


Pure White Beeswax. 


3.60 
2.00 


lso-eugenol 
Iso-safrol 


3.50@ 
2.00@ 


2.10@ 


Phenylpropyl Acet. 
Phenylpropyl Alcohol . 
Phenylpropyl Aldehyde 
Rhodinol 

ee 

Santalyl Acetate 
Skatol C. P. 

Styralyl Acetate .. 
Styralyl Alcohol . 


(Continued on page 


Linalool .... 
Linalyl Acetate 90%, 2.45@ 
Linelyl Anthranilate .. 15.00@ 
Linalyl Benzoate . 10.50@ 
Linalyl Formate .. 9%00@ 12.00 
Menthol, Japan . $3.35@ $3.50 


Synthetic 2.25@ 3.00 
Methyl nena 1.25@ 2.00 


2.75 
1.80 
2.60 





im | ae Se 
it today! 


The W. H. BOWDLEAR CO. 


HEADQUARTERS FOR ALL KINDS OF WAX FOR COSMETICS 


BROOKLYN: L. 


metics — standardize on 
Bleached 100% 


Super- 


These firms do not ‘‘shop around.” They 


know the 


importance and economy of 


standardizing on the best—a 100% Pure 
White Beeswax that never disappoints — 
that can always be relied on for uniform 


quality and unvarying results. 


A complimentary sample box is yours for 
the asking. Write for 


A. Barber, 
* CHICAGO: Riviera Products Co., 215 W. Ohio St. 
e DETROIT : J.L. Matthieu Sons, 1383 Cadillac Blvd. 

SAN FRANCISCO: H. R. Rialto Bldg. 


74 S. Portland Ave. his 100% Beeswax is correctly processed from cor- 


rectly chosen crudes . . . bleached by masters in the 


art of bleaching beeswax, the 


result of nearly a half 


OmMmOz> me 


Laist Co., century of experience. 


March, 1937 











ESSENTIAL OILS 


we have been supplying the 
careful buyer 


for three score years: 


Oil Bay 
“ Bois de Rose Brazilian 

Cassia Redistilled U.S.P. 
Cananga Rectified 
Geranium African 
Geranium Bourbon 
Lemon Italian 
Orange Italian 
Peppermint Natural 


Peppermint Redistilled 


Vanilla Beans 


We carry complete stocks of the various 
qualities, and will be happy to submit 
samples and quotations at your request. 


Tonka Beans 


We cordialiy invite your inquiries. 


ARTHUR A. STILWELL & Co. 


INCORPORATED 


- IMPORTERS : EXPORTERS - MANUFACTURERS - 
601 W. 26th ST. 350 N. CLARK ST. 


NEW YORK CHICAGO 


“4N UNIMPAIRED RECORD SINCE 1878” 


AVAGE 
sONM se WED 
NORTHWESTERN 


Maper from our own fermentation 
Butyric Acid and from Amy] Alco- 
hol made from grain. Bland,smooth, 


sweet; it is of outstanding quality. 
| | 





IU sto \e) Bec Ayes e ESN 
CHEMICAL COMPANY 


ORPORATED 7) 
The Largest Maker of Butyric Ether in the World 
WAUWATOSA WISCONSIN 
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Terpenyl Acetate ......... 
OS Oe eT oe 
Thymene Seed 

| Ee rr eee 


Vanillin (clove oil) ........ 
(quaiacol) ne taasca wa 
Vetiveryl Acetate ......... 
Violet Ketone Alpha .... 
ECR ewh Rares tee RE 
Methyl 5.25@ 


Yara Yara (methyl ester)... 1.50@ 


BEANS 


Tonka Beans, Para ....... 1.25@ 
Angostura 2.50@ 


Vanilla Beans 
Mexican, whole wees 4,00@ 
Mexican, cut preety 3.75@ 
Bourbon, whole . 4.00@ 
South American ......... 3.50@ 


SUNDRIES AND DRUGS 


ee ea 
Alcohol, 190-pf. gal. .... 4.17@ 4.42 
Almond meal ; . LS 2 
. 0344@ .03'/, 
.10@ 
25.00@ 35.00 
Balsam, Copaiba 48@ ~~ «50 


Fir, Canada, gal. . 9.50@ 12.00 
Oregon 3.25@ 3.75 
See lS 
BEE Navavvercevenceccce ae ae 


Beeswax, white aa ae pee ran 40@ ~ ~=.45 

Pree i a .32 
Bismuth sub-nitrate ........ 1.35@ 1.40 
Boric Acid, ton . . 125.00@ 140.00 


Alum, potash ....... 
Aluminum chloride . 
Ambergris, ounce 


i: 


Yy 
44 
ZL 


March. 1937 


Calamine a eae ata 
Calcium, phosphate . 
Phosphate, tri-basic ...... 
sulphate .... : 
Camphor ... 
Cardamon seed 
Castoreum .... 
Cetyl Alcohol . 
Pure . agate 
Chalk, precip. ............ 
Cherry laure! water, gal. .... 
Citric acid . 
Civet, ounce . i 
Clay, Colloidal ............ 
Cocoa butter lump ....... 


Fatty Acids (See page 90) 
Formaldehyde ieaaedte 
Formic Acid ....... 
Fuller's Eearth, ton .. 


Guarana . 

Gum Arabic, white . 
Amber 

Gum Benzoin, Siam 
Sumatra 

Gum galbanum 

Gum myrrh 


Henna, powd. 
Hydrogen peroxide . 


Kaolin 


Labdanum ....... eusteary 

Lanolin, hydrous ........... .I7@ 
anhydrous . cence 

Lavender flowers . . 40@ 


06%@ 
WW@ . 
.. 0214@ 03 
- 15.00@ 25. 


Magnesium, Carbonate .... 
Stearate ; 
Sulfate .. 

Musk, ounce 


EXTRA and 


Wage a campaign against the shiny nose. 


Oils, Vegetables (See page 


Oilbanum, tears 
siftings 


Orange flower water, gal. .. 
Orange flowers ........... 
Orris root, powd. .......... 


Paraffin Duwiaiareatw(s's 
Patchouli leaves ... 
Petrolatum, white . 
Phenol ae ate aaa a 
Potassium, Carbonate 
Hydroxide U.S.P. 


Quince seed 


Reseda flowers . : 
Rhubarb root, powd 
Rice starch rae 
Rose leaves, red . 
Rose water, gal. . 


Salicylic acid ....... 

Sandalwood Chips . 

Saponin ahaa 

Soap, neutral white . 

Sodium, Carb. Crys. . 
Phosphate, Tribasic 

Spermaceti 

Styrax 

Sulfur, precip. . 


Tartaric acid 
Titanium oxide 
Tragacanth, No. | .. 
Triethanolamine 


Venice turpentine, gal. . 
Vetivert root . 
Violet flowers . 


Zinc peroxide 
xide 
Stearate 


SPEGIAL 


FACE 


POWDER BASE Z will furnish the needed ammunition. 
Incorporate FACE POWDER BASE Z and millions 


of mirrors will reflect the merits of your product. 
One woman will tell others, and a host of 
volunteers will flock to your banner. 


FACE POWDER BASE Z helps the make 


up stay put 


helps every woman’s 


self confidence by eliminating the 


need of frequent re-powdering. 


Makes 


her know she’s appearing at her best. 


Ask about our FLOWER OIL—WHITE LILAC. 


AGFA AROMATICS DIVISION 


GENERAL DRUG COMPANY 


170 Varick Street, New York City 


1220 W. Madison St 


Chicago 907 Elliott Street 








Tuis department is conducted un- 
der the general supervision of How- 
ard S. Neiman, contributing editor 
on patents and trade marks. This 
report of patents, trade marks and 
designs is compiled from the official 
records of the Patent Office in Wash- 
ington, D. C. We include everything 
relating to the four coordinate 
branches of the essential oil industry, 
viz.: Perfumes, Soaps, Flavoring Ex- 
tracts and Toilet Preparations. 

Of the trade marks listed, those 
whose numbers are preceded by the 
letter “M” have been granted regis- 
tration under the Act of March 19, 
1920. The remainder are those ap- 
plied for under Act of February 20, 
1905, and which have been passed 
to publication. 

Inventions patented are designated 
by the letter “D.” 

International trade marks granted 
registration are designated by letter 
S 

All inquiries relating to patents, 
trade marks. designs, registrations. 
copyrights, etc., should be addressed 
to 


PATENT AND TRADE MARK 
DEPARTMENT. 
THE AMERICAN PERFUMER. 
9 East 38th St.. New York City. 


Trade Mark Registrations 
Applied for 
(Act of Feb. 20, 1905) 


These registrations are subject to opposi- 
tion within thirty days after their publica- 
tion in the Official Gazette of the United 
States Patent Office. It is therefore sug- 
gested that our Patent and Trade Mark 
Department be consulted relative to the 
possibility of an opposition proceeding. 


365,220.—See Illustration. Vera P. Tog- 
stad, doing business as C. I. Togstad Co., 
Kolouse, Ind. (Sept., 1923.)—Water soft- 
ener having incidental properties as a 
washing and cleaning compound. 

369,568. — See Illustration. Florasynth 
Laboratories, Inc., New York. (May, 1916.) 

Food colors, perfume raw materials, per- 
fume oil concentrates, natural floral iso- 
lates and synthetic organic chemicals, par- 
ticularly aromatics. 


102 


Conducted by Howard 5S. Neiman 


374,975.—"Libretto de Jeurelle.” Maison New York. (1911.)—Hair dressing, hai; 
Jeurelle-Seventeen, Inc... New York. (Jan. coloring and hair shampoo. 
17, 1936.)—Toilet preparations. 383,104. — “AMILDA.” Naamlooze Ven. 
379,921.—See_ Illustration. Joseph  B. nootschap Pharmaceutische Fabriek A, 
Bender, doing business as Benco Products, Mijnhardt, Zeist, Netherlands. (Jan. 1, 
New York. May, 1935.)—Cream shampoo. 1934.)-—Creams, oils and powders for the 
379,923.—“Slik.”—Joseph B. Bender, do- care of the skin, compact powder, rouge, 
ing business as Benco Products, New York. lipsticks and eyebrow pencils, etc. 
(May, 1935.)—Depilatory cream. 383,499.—See Illustration. Anthony E, 
380,181.—“Ivo Cera.” Albert Albek, Lavett, doing business as Marvolene Co.. 
Inc., Los Angeles, Calif. (May 1, 1936.) Los Angeles, Calif. (July 29, 1936.) 
Wax in solid form which is soluble in Preparation for the hair and scalp. 
water and used in the preparation of 383,546.—See Illustration. The Savogran 
creams such as cold cream, all-purpose Co., Boston, Mass. (Sept. 21, 1936.) 
cream, vanishing cream, and_ brushless Cold water soap powder. 
shaving cream. 383,941.—See Illustration. Pure Solvent 
381,018.—See Illustration. A. Buchholtz Co., Ine, New York. (Aug. 20, 1935.) 
Co., Ine.. doing business as Cabiria Co.. (Continued on page 105) 


TOGSTAD'S 


MAGIC 


NYOR 


NORA ADAMS 


Cosmetiques 8 
was 214 


Cashmere 
Douquet 


LEAT 


383 ,941 


Le is) upely 


Ol—- 


callin 
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Your own brand 
of cosmetics .. . 





CREAMS 


We 
you 


we 


Acne 


All Purpose 


Bleach 





March, 


must bring you a satisfactory profit— 
but above all must possess merit and 
distinction. 


Our own formulas are the result of 
thirty years of experience—but we can 
develop your formulas if you so prefer. 


You can buy our products in packages 
completely finished for resale, or pack- 
aged but not labeled, or in bulk if you 
want to do your own packaging. 

Check in the appended list the items 
you wish to stock, or send for one of our 
confidential price lists. This carries no 
obligation to purchase. 


list only the fast selling items. If what 
need is not listed, let us know and 
will advise you promptly regarding it! 


Sundries (Cont'd) Liquids (Cont'd) 
Cream Rouge After Shave 
Eye Shadow Lotion 
Dusting Powder Deodorant 


Cleansing 
Cocoa Butter 
Cold 
Foundation 
Lemon 
Tissue 
Beauty Mask 
Clay Pack 
Deodorant 


SUNDRIES 
Rouge Compact 
Lip Sticks 


The 


LIQUIDS 


Toilet Water 
Shampoo 
Hair Tonic 
Lotions 

Skin Tonics 
Astringent 


shades of the 
highest grade in 
Light, Med. and 
Heavy’ weight 
carried in stock. 
The quality of 


Powder Base 
Muscle Oil 


lin 


MFG. 4G. CO. 


der has a world 
wide reputation. 


er 


9200-9210 Buckeye Rd., Cleveland, Ohio 


1937 





FACE POWDER 
Perfumes More than 70 


Brilliantine our Face Pow- 


VELIZAR 


BAGAROFF 
OTTO OF ROSE 


Velizar Bagaroff Otto of Rose is again available 
in all markets under his own label. 


| This quality product is especially worthy of your 


consideration. 
. 


Sole Agents for the United States 
W. J. BUSH & CO., Inc., New York 


Sole Agents for Canada 
W. J. BUSH & CO. (Canada) Ltd., Montreal, Canada 


OIL LAVENDER 
ALTITUDE 


It costs more than inferior 


oils; — it's real Lavender. 


Selected from the finest producing regions, rep- 
resenting the highest standard in quality, odor, 
uniformity. 


"J Ofdefte Sffence Diftifters” 


W. J. BUSH & CO. 


INCORPORATED 


NEW YORK, N. Y. 


LONDON 
MESSINA 


MITCHAM 
GRASSE 



















































































































































































PERFUME 


MATERIALS 


Oil Bouquet Linger 
1. 12 ee Se ae, OF Oe Oe. 
Perfume odors to suit the mood, whim, or 


fashion of any feminine type for any oc- 
casion. 


No. 1—Exotic 
No. 2—Sensuous . . . alluring 
No. 3—Retreshing . . . flowery . . . | 


slightly spicy 
No. 4—Sweet ... dainty .. 
... Still very lasting 
No. 5—Very distinctive . . . beautiful 


. full of life... 
. . . for the outdoor 


No. 6—Marvelous . . 
very warm 


girl 
No. 7—Like a garden of flowers in the 


South on a beautiful moonlit night 
. . . lingering 


No. 8—Enticing and lasting 
No. 9—Heavenly 
No. 10—Spicy and intriguing 


These oils can be prepared for use in any 
toilet preparation. 


lf you have any perfume or color problem, 


write us. 


COMPAGNIE DUVAL 


121-123 East 24th St. New York City 


Telephone: STuyvesant 9—2261-2 


Compagnie Duval, 121-123 E. 24th St., New York 


Please send me free testing samples of the prod 
ycts advertised r The American Perfumer 
Ma s 

Nar 





. subdued | 














Write for 
free copy 


of the one 


BRITISH 
Trade 


Journal 


which deals exclusively with the 
evolution, packaging and market- 
ing of Soap, Perfumery, Cosmet- 
ics and allied products. “SOAP, 
PERFUMERY & COSMETICS” 
is the accredited organ of the in- 
dustry throughout Great Britain 
and the British Empire. Its news 
and technical articles are up-to-min- 
ute and the journal is really in- 
dispensable to all engaged in the 
industry in any part of the world. 


One year—$3. Two years—$5 


SOAP 
-PERFUMERY 
COSMETICS 


102-5 Shoe Lane, Fleet St. 
LONDON, ENGLAND 
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Detergent compound for cleansing the 


skin. 


384,405.—See Illustration. Edward G. 


Bush, Los Angeles, Calif. (Jan. 1, 1935.) 
Hair tonic. 
384,525.—The O. M. Franklin Blackleg 
1936.) 
Eye ointment, antiseptic dusting powder, 


Serum Co., Denver, Colo. (Oct. 1. 


antiseptic and deodorant. 

384,539.—See Illustration. David  B. 
Lesser, doing business as The Benzofoam 
Products Co., Chicago, Ill. (Jan. 1, 1910.) 

Dry cleaning soap. 

384,630.—See Illustration. Quality Prod- 
ucts Co., Inc., Brooklyn, N. ¥. (Oct. 5, 
1936.) —Face creams, cleansing creams, 
face powders, cleansing emulsions, etc. 

384,835.—See Illustration. Schiaparelli, 
Societe Anonyme, Paris, France. (Aug. 30, 
1936.) Perfumes, toilet waters, rouge, lip- 
stick, and face creams. 

384,887. — See Illustration. Donna-Lo 
Laboratories, Inc., St. Louis. Mo. (Oct. 1, 
1935.)—Face powder, perfume, soapless 
shampoo, cod liver oil shampoo, bath oil, 
rouge, lipstick, skin preparations, facial 
oil. 

384,912.—See Illustration. Cornelius C. 
Vanderhooven, Asheville, N. C. (Oct. 26, 
1936.) —Hair tonics. 

384,932. — “RAYO.” Rayo Chemical 
Corp., doing business as Minute Products 
Co., Brooklyn, N. Y. (Sept. 14, 1934.) 
Salve for the relief of sunburn, antiseptic 
mouth wash and deodorant, bath and foot 
powder, skin and scalp ointment, tooth 
powder and petrolatum. 

385,031—“DENGENE.” California Den- 


tal Supply Co., doing business as Dengene 
Laboratories, Los Angeles, Calif. (Oct. 
13, 1936.)—Mouth wash and gargle, skin 
cream and skin lotion. 

385,097.—See Illustration. Moe D. Horo- 
witz, Atlanta, Ga. (May, 1935.) 
cream, shaving sticks, shaving powder, 
soap powder for bathing, washing and 
cleaning purposes, laundry soaps, etc. 

385,118.—“Drosiou.” Sophie Dadas, do- 
ing business as Mrs. Drosiou, Milwaukee, 
Wis. (Sept. 8, 1936.) 
cream, and face cream. 

385,195.—See Illustration. The Nestle- 
Le Mur Co., New York. (Oct. 15, 1936.) 

Preparation for use in waving hair. 

385,323.—“ARISTOCRAT.” Wilco Drug, 
Inc., Brooklyn, N. Y. (1934.) Facial tis- 
sue. 

385,376.—See Illustration. Shulton, Inc., 
New York. (May, 1934.) 
ing cream. 

385,458. — ““SEPTICENE.” H. 
White & Co., Oconomowoc, Wis. (Oct., 
1903.)—Shaving cream and shaving soap. 

385,459. — See Illustration. H. Kirk 
White & Co., Oconomowoc, Wis. (Sept. 15. 
1936.) Powdered hand cleaner. 

385,602.—““Gay Nineties.” Parfumerie 
St. Denis, New York. (Nov. 10, 1936.) 
Toilet preparations. 

385,697.—“Syncopation.” Parfumerie St. 
Denis, New York. (Nov. 16, 1936.)—Toilet 
preparations. 

385,714. — “SEPTICENE.” H. 
White & Co., Oconomowoc, Wis. (Oct., 
1903.)—Antiseptic mouth wash, healing 
ointment, tooth paste, tooth powder, bath 
salts, face cream. 

385,722.—“Klex.” Colgate-Palmolive-Peet 


Shaving 


Cold cream, tissue 


Soaps and shav- 


Kirk 


Kirk 


Co., Jersey City, N. J. (July 16, 1920.) 
Soap. 

385,798.—See Illustration. Pacific Coast 
Borax Co., New York. (Aug., 1935.) Soap 
and borax powder preparation for use as 
a cleanser. 

385,973.—See Illustration. Colgate-Palm- 
olive-Peet Co., Jersey City, N. J. (1869.) 

Toilet and shaving soap. 

385,974.—See Illustration. Colgate-Palm- 
olive-Peet Co... Jersey City, N. J. (1869.) 

Liquid and powder perfume, toilet water, 
face powder, tale powder, vanishing cream, 
cold cream, hand and face lotion, lipstick 
and _ brilliantine. 

385,979—“DONNA CLAIRE.” Clara 
Furman, Brooklyn, N. Y. (Oct. 15, 1936.) 

Face creams. 

386,028.—“LITTLE MISS MUFFET.” 
Chr. Hansen’s Laboratory, Inc., Little 
Falls, N. Y. ( Apr. 11, 1918.) Food colors. 

386,029. “ENDOCREME.”  Hirestra 
Laboratories, Inc., New York. (Sept. 30, 
1936.) —Skin cream. 

386,042. — “Chivalry.” Parfumerie St. 
Denis, New York. (Nov. 21, 1936.)—Toi- 
let preparations. 

386,076.—See Illustration. General Cos- 
metics Corp., New York. (Nov. 20, 1936.) 

Styptic cream. 

386,084.—See Illustration. Robert Rich- 
man, New York. (Nov. 12, 1936.)—Hair 
and scalp preparation. 

386,093.—See Illustration. Hunter An- 
derson, doing business as Tortuga Prod- 
ucts Co., Phoenix, Ariz. (Nov. 1, 1936.) 
Cosmetics. 

386,172.—See Illustration. Saks & Co.. 
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BLEACHING WITHOUT CHEMICALS 


I] HIS is a photograph of our beeswax fac- 
tory. It shows the large and numerous bleaching racks 
where—during the summer months—the beeswax lays in 


the open air and bleaches in the sunlight. 


K 


ing beeswax by the sun. 


We have had 80 years’ experience in this method of bleach- 


It excels all other methods. It 


does not bring the beeswax in contact with any chemicals. 
It results in a pure beeswax of high quality, especially 


suitable for cosmetics. 


SUN-BLEACHED AND YELLOW BEESWAX e® 


OSTER KEUNEN 


SAYVILLE (LONG ISLAND) NEW YORK 


In the Middle West: Walter H. Jelly & Co. Inc., 412-420 N. Western Avenue, Chicago, III. 
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New York. (Sept. 1, 1933.)—Shaving 
cream, shaving soap and toilet soap. 

386,215.—See Illustration. The Lucidin 
Co., Inc., New York. (Nov. 12, 1936.) 
Eve lotion. 

386,440.—"“SANI-TEX.” National Retail- 
er-( Jwned Grocers, Inc a * hicago, Hl. (Oct. 
13, 1936.)—Hygienic soap. 

386,579.—See Illustration. Colgate-Palm- 
olive-Peet Co., Jersey City, N. J. (Aug. 
26, 1935.)—Soap. 

386,592.—See Illustration. Les Parfums 
Worth De Paris, Inc... New York. (Oct., 


1935.) —Perfumes. 


Trade Mark Registration Granted 
(Act of March 19, 1920) 


These registrations are not subject to 
opposition, 


M342,987.—See _ Illustration. Colgate 
Palmolive-Peet Co. Jersey City, N. J. 
(Dec. 5, 1935. Serial No. 373,129.) —Toilet 
soap. 

M343,214. See 
Aaron, doing business as Aaron Beauty 
Supply Co., Brooklyn, N. Y. (Mar. 1. 
1935. Serial No. 379,272.)—Brilliantine, 
hair bleach peroxide, white iienna used in 
bleaching hair, hair tonic, talcum powder, 
eyebrow pencils, 


Illustration. Harry 


astringent lotion, hand 
lotions, facial creams, etc. 


Patents Granted 


2,068.809.—Method of permanent wav- 
ing hair. Frederic Maeder, Adelaide, 
South Australia. 


SNOWFLAKE BEESWAX 


2,069,009.— Closure for collapsible tubes. 
William H. Jackson, Canton, Ohio, and 
Arthur W. Edmond, Hyattsville, Md. 

2,069,157.—Dental preparation. Melville 
Sahyun, Palo Alto, Calif. 

2,069,185.—-Manufacture of vanillin from 
waste sulphite pulp liquor, Harold Hibbert, 
Montreal, Quebec, and George H 
son, Jr.. Westmount, Quebec, Canada, as- 
signors to Howard Smith Chemicals, Ltd., 
Montreal, Que. 

2,069,556. — Sealed powder 
John J. O'Connor, New York. 

2,069,643.—Beauty mitten, Wanda Burke, 
New York. 

2,070,024.—Container closure and meth- 
od of making. James W. Perry, Hartford, 
Conn., assignor to Colt’s Patent Fire Arms 
Mfg. Co., Hartford, Conn. 

2,070,096.—Closure. Leon G. Smith, Salt 
Lake City, Utah. 

2,070,308.—Method of making soap par- 
ticles. Henry J. Nicholls, Minneapolis, 
Minn., assignor to Sunlite Co. Inc.. a 
corporation of Minnesota. 


Tomlin- 


container. 


Designs Patented 


D102,945.—Compact case. Mack M. For- 
man, Providence, R. L.. 
thon Co., a corporation of Massachusetts. 

D103,011, 103,012.—Toilet Bottle. Bar 
bara Hurst, New York. 

D103,048, 103,049, 


assignor to Mara- 


103,050, 103,051. 


Bottles. Frank Earl Higgins, New York, 


assignor to California Perfume Co., Inc., 


New York. 
D103,056.—-Bottle. Leo Mann, Provi 
dence, R. I. 


D103.080 Combined bottle and stop 


per therefor. Frank MelIntosh, New York. 
assignor to Lentheric, Inc., New York. 

D103,082.—Bottle. John Akinori Oya 
and Roy Albert Larson, Honolulu, Terri- 
tory of Hawaii, assignors to Hollister Drug 
Co., Ltd., Honolulu. 

D103,112. Toiletry case. 
Lewis, New York. 

D103,121, 103,122.—Bottle or similar 
Yasuhisa Mogi, New York, as- 
signor to Maison Joubert, Inc., New York. 

D103,137.—Case or similar article. Wal- 
frid Wallenthin, Attleboro, Mass. 

D103,156, 103,157, 103,158. — Bottles, 
William R. Kohl, Cumberland, Md. as. 
signor to Carr-Lowrey Glass Co., Balti- 
more, Md. 

D103,160.—Bottle or similar container. 
Yasuhisa Mogi, New York, assignor to 
Maison Joubert, Inc.. New York. 

D103,163.—Closure cap. Willis M. Rose, 
Montelair, N. J., assignor to The Sun Tube 
Corp., Hillside, N. J. 

D103,171.—-Atomizer. 
emenot, Toledo, Ohio. 

D103,190.—Cake of soap. 
Stanley, Chicago, Ill. 

D103,209.—Bottle or similar container, 
Oscar E. Beiser, Stamford, Conn., 
to Edward T. Beiser Co.. Ine.. 
Conn. 

D103,239.—-Vanity case. Florence N, 
Lewis, New York, assignor to Elizabeth 
Arden Sales Corp., New York. 

D103,269.—Combined cap and _ pedestal 
for a collapsible tube. Philip Reinsberg, 
Chicago, Il. 

D103,.287.—Bottle. Edwin T. Reynolds, 
West New York, N. J., assignor to Lor 
Labs.. West New York, N. J. 


Florence N, 


container. 


Frederic A. Vuill- 


Sinclair G, 


assignor 
Stamford, 


sun-ble ac h ed 


and filtered 


THE finest beeswax, bleached to snowy whiteness and 100% pure.....- 


The ideal base for really fine creams. 


E- Ae BROOM UND ceo. 


BLEACHERS AND REFINERS OF BEESWAX EST 


FRANK B. TRACY, 201 N. Wells Bldg., Chicago, Ill. 
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DIS sammewens 


C. L. LORNS, 619 Clark Ave., St. Louis, Mo. 


Samples and quotations on request. 


258 BROADWAY, NEW YORK 


Beeswax Bleacheries and Refineries in Morris County, N. J. 


ABLIS HED 


1 8 8 0 


R. PELTZ CO., 112 S. 16th St., Phila., P 


The American Perfumer 




















Les PARFUMS 
de FRANCE 


The only publication edited in 
the World Center of the Floral 
production. Luxuriously edited 
and illustrated; published with 
English translation. 


Supplies all the news relating to: 


—cultivation of plants used in 
perfumery; selections, new 
types, hybrids; crop reports... 


—methods of obtaining natural 
perfumes, essential oils, their 
isolates, etc. ... 


—findings of our research staffs 
in Grasse and Paris; studies of 
raw materials; new methods of 
analysis; new ways of detecting 


frauds... 
—suggestions for compounding 


floral or bouquet odors; work- 
ing of formulae, etc. . . 


Subscription rate: 100 Francs 


Les Parfums de France 


51, Avenue Victor-Emmanuel III 


PARIS (8°) 


March, 1937 



































ESCALOL 


—An Ultraviolet Absorbent 
for Sunburn Preventive 
Preparations ..... 


It prevents sunburn but permits tan- 
ning— 


it is economical to use because only 
small percentages are necessary— 


it is available in oil-soluble and water- 
soluble types— 


it is applicable to all types of vehicles: 
oils, creams, oil and fat containing lo- 
tions, and alcohol-and-water lotions— 


it does not irritate the skin; it creates 
no unfavorable physiological reactions ; 
it does not stain either skin or clothing. 


Laboratory Data No. 167 describes 
Escalol in detail. It tells how Escalol 
was developed—how its ultraviolet ab- 
sorption value was proven by new 
and unique laboratory tests—how its 
unusual protective properties were 
demonstrated by field tests in the 
West Indies and Florida—how to use 
it in various types of vehicles—how to 
select the proper perfumes for sunburn 
preventive preparations. Sent free on 
request. 























































































































































































































































































































































































































U.S.P. POWDERED CASTILE SOAP 


= 
POWDERED NEUTRAL SOAP 


SHAMPOOS (Liquid Only) 
COCONUT ¢ OLIVE OIL © CASTILE 
Specially prepared for repackaging 
CLARITY ASSURED 


Send for price list and samples 


KRANICH SOAP COMPANY, INC. 


54-60 RICHARDS STREET BROOKLYN, NEW YORK 





ree UU ee Nol 
PROTECT YOURSELF 
SUBSTI en ls by always asking to see the 


ORIGINAL PACKAGES when you buy 


OIL OF BERGAMOT 


These packages are your guarantee of the real 
HE recognized standard of qual- ( 
Aieiee S a i Y product—a product that has been untampered 
ity in the cosmetic industry is, and - 
always has been, ITALIAN TALC with. All coppers and cases are clearly marked for 
> 4 “ . 
easy identification. By Law all the Bergamot 
Users of talc throughout the world know that the F . : «ad 
nevurel cockssene Sound in Italy pesduces 0 ouper production in Italy has to be deposited in its 
cKsStone un in - 
fine product. Besides having an unusual silky tex- warehouse and thus marked. 


ure, it has all the features that are most desired. g 


There is mo substitute for ITALIAN TALC. 


For particulars write 


CHARLES MATHIEU || CONSORZIO PROVINCIALE AGRUMICULTURA 


A T €E 


hited chai keion of - Italian iriine ers SEZIONE BERGAMOTTO 
120 LIBERTY ST., NEW YORK, N. Y. REGGIO CALABRIA, ITALY 
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(Continued from page 56) 
ing both the choice and the quantity 
open. 

The formulation of the acid paste 
is not so difficult as the variables are 
fewer and neither of the usual in- 
gredients varies in its physical state 
or action so much. The usual abra- 
sives, such as titanium dioxide, tri- 
calcium phosphate, di-calcium phos- 
phate and calcium sulfate do not 
vary so widely in excipient absorp- 
tion and the absorption capacity is 
also lower. The binder is variable 
of course if it be either karaya or 
tragacanth gum or pectin. Pectin is 
available in different jelly strengths, 
being designated by number (the 
number is the pounds of sugar one 
pound of pectin will jell). 

Even tooth powder can give diffi- 
culty by tending to lump. 
be caused if a high flavor figure is 
used with non-absorptive ingredients 
or if a very light chalk is employed. 


This may 


Bath Salts 


Whether the color 
used in tinting the bath salts is in 
aqueous or alcoholic solution, the 
concentration must be adjusted to a 
nicety, yet formulas are usually writ- 


PROTEGIN “X” is a LANOLIN ABSORPTION BASE... 
used as the emulsifying agent in creams and ointments 


in place of straight cholesterin, lanolin or beeswax. 


It has these advantages. 


the objectionable features of lanolin and in a form which 


makes them more desirable to use 


creams . . . No rancidity 


It contains cholesterols without 


. . No goaty odor or pitchy 


ten q.s. Too concentrated a solution 
does not provide liquid enough to 
coat the salt, whereas too dilute a so- 
lution makes the mixture needlessly 
wet. The latter requires subsequent 
drying with loss of more or less per- 
fume. 

If two or more salts are used they 
are bound to vary in ease of tinting. 
If untinted crystals are to be avoid- 
ed, color should be added to the most 
difficult to tint while agitating, then 
add the easier and, finally, the easi- 
est to tint to the batch. 
ner, transfer of color from the sur- 


In this man- 


face of the first to the second and to 
the third is depended 
makes for uniformity. 


upon and 


The difference between ready and 
high solubility, or, conversely, diffi- 
cult and sparing solubility has to be 
taken into account in using alcohol 
or water as the solvent for the color. 
Common salt is highly but difficulty 
soluble, so water may be used, 
whereas sesqui-carbonate is relatively 
sparingly but readily soluble so that 
alcohol must be employed. 

In effervescent salts, in the addi- 
tion to the above is the matter of pre- 
venting premature reaction. It is not 
enough to intimately mix the acid 


and alkaline salt with starch. Starch 
is available with approximately 5, 
744 and 12 per cent moisture con- 
tent. Preferably the first and cer- 
tainly not the last should be em- 
ployed. The acid crystals should be 
mechanically coated with starch to 
keep it out of contact with the alka- 
line salt, or salts, subsequently mixed 
in. 

Bath tablets are even more difficult 
Certainly their manu- 
facture is more of an art than a sci- 
ence and the know how is indispens- 
able. 


to prepare. 


Powders 

Practically every in- 
gredient entering into powders varies 
in physical properties which are dif- 
ficult to describe or classify. Formu- 
las ordinarily then simply state the 
percentage of zinc oxide or titanium 
dioxide, zine stearate, tale, precipi- 
tated chalk, koalin, soluble and pig- 
ment colors, etc. Zine stearate is the 
only one that has any semblance of 
uniformity physically, while in odor 
and titre of the fatty acid from which 
it is prepared it varies appreciably. 
Zine oxide varies in apparent density 

(Continued on page 111) 


a Cholesterinized Base 


...for MODERN CREAMS 


(co Ne: 


tenacity . . . Creams do not dry out 


Gives neutral 


Ointments. 


Acids or elec- 


trolytes may be added. 


Write today for experimental sample and descriptive 
folder which gives full instructions and tested formulae 
for Lubricating (Tissue) Creams, Cold and All Purpose 


Creams, Cleansing Cold Creams, Sun Tan Creams and 


MADE IN THE U. S. A. BY 


BRANCHES: 
245 Union Blvd., St. Louis 
2260 East 15th St., Los Angeles 
325 W. 
80 Boylston St., Boston 
64 Wellington St., West, Toronto 


TH. GOLDSCHMIDT Corr. 


Huron St., Chicago 


lias WAVERLY FLACE ie ee es 





[SO \;) 0) ig BSR 01) LS) 22° 


FAITHFUL SERVICE FOR OVER FORTY YEARS 


SOHN iste 


er al f Wie 


METAL: EMBOSSED : JOHN HORN, Labels, NEW YORK CITY, N.Y. 
ENGRAVED a . le t nt to RESPONSIBLE MANUFACTURERS) 
DIE STAMPING FOR BOXMAKERS 


Joseph L. Stummer., B.Sc., Ph.D. 


MANUFACTURING AND 
CONSULTING CHEMIST 





Portable Agitators for any qnantity of liquid 
also Glass Limed Mixing and Storage Tanks. 


and | 
+ PERSONAL INSTRUCTION 
sIVEN TO Ss “XECUTIVES I] 
Your GIVEN TO BUSY EXECUTIVES IN 
‘ THE MANUFACTURING PROCESSES 
CAPPING lea | ios 
Pp | l OF THE PRINCIPAL PRODUCTS 
7 
ropiem IN THE TOILET GOODS INDUSTRY 
made Easier 
done Faster CONFIDENTIAL, NO CLASSES 
more Economically BY APPOINTMENT ONLY 


THE Hy-Speed WAY 


Send for Explanatory 


a ee | 23 East 20th Street, New York City 


Offer 


nAtSoP | Type 06 with six spouts Phone: ALgonquin 4-9895 
437 Main St. for bottles of all sizes. 
Milidale, Conn. 








Filter Papers are the Best! 


Heavy Linen Fibre Filler Paper for Rapid Filtration 
of Large Quantities—Very Strong 
PACKED AS FOLLOWS: 
13 inch, 55 lb. Bales 20 inch, 110 lb. Bales 
15 inch, 55 lb. Bales 24 inch, 55 lb. Bales 
18 inch, 55 lb. Bales 26 inch, 55 lb. Bales 
32 inch, 55 lb. Bales 








Also folded—packed in cartons 


Free illustrated leaflet on request 


Bale of Filter Paper AUGUST GIESE & SON, 121 E. 24th St., N. Y Folded Paper 
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(Continued from page 109) 
and particle size as evidenced by the 
fact that a standard barrel holds 
from 150 pounds of the lightest to 
300 pounds of the heaviest. Likewise 
precipitated chalk varies in density 
and absorption as discussed under 
tooth paste. Kaolin varies from the 
“osmo-kaolin” to grades 
that are very inferior to color, parti- 
cle size and absorption. Tale varies in 
chemical composition, color, particle 
size and quality to such an extent that 
this writer wrote a veritable mono- 


so-called 


graph on it for these columns (July, 
1933). 

These various differences not only 
affect the desirable 
powders, such as covering powder, 
adhesiveness, slip and absorption but 
the shade as well. A specified quan- 
tity of color may produce a fright- 
fully off-shade on this account. Then. 
too, the pigment, such as ochre and 
burnt sienna, are not definite chemi- 


properties of 


cals and are themselves very vari- 
able. The lakes each vary from lot 
to lot, even from the same source. 
An additional variable is introduced 
by the thoroughness (or lack of it) 
with which the pigments and lakes 
are rubbed into the powder base. 


Then too the soluble colors vary ap- 
preciably in their tinctorial value. 
No matter then how careful the au- 
thor is in writing the formula, the 
reader must expect to do consider- 
able work and consume considerable 
time and spoil many a batch before 
he has made the necessary adjust- 
ments. On top of it all, even if the 
color were good, the experimenter 
might consider it very poor. One has 
but to line up any number of brands 
of face powder, all with the same 
shade label, to observe there is no 
agreement among them as to what 
constitutes a good rachel, peach or 
naturelle, as the case may be. In 
fact, there is not even any agreement 
on tints for men’s after-shave talc. 
For the sake of brevity, only the 
widely used products have been 
touched upon. Relatively simple to 
prepare lotions and wave sets some- 
times present difficulty in their pre- 
servation. As mentioned under tooth 
paste, the gums vary widely in jelly 
strength. The method of their in- 
troduction is important if they are 
powdered and if lumping and difh- 
cult to disperse curds are to be pre- 
vented. Generally, suspending the 
gum in the alcohol or glycerin of the 


formula, then running it into the 
water with agitation is best. 

If quince seed is an ingredient, 
two variables are introduced. The 
amount of mucilage present in quince 
seed is far from a constant. The 
method employed for its extraction 
affects the quantity 
made available. 


recovered and 


Even the formulas for simple 
liquids are on occasion incorrectly 
interpreted, or the ingredients are 
different from those anticipated by 
the author. 


for example, on dilution with water 


One sulphonated oil, 


may give a crystal clear solution 
while another will cloud. A given 
perfume may cloud the straight min- 
eral oil of a brilliantine. The min- 
eral oils available for its preparation 
vary in viscosity as discussed under 
creams. 

Liquid shampoos to remain clear 
and stable must be carefully pre- 
pared. They must be made from suit- 
able grades of oils, be completely 
saponified and then filtered under 
proper conditions only after weeks of 
settling. 

In mouth wash, the alcoholic con- 
centration may be too low for the 


(Continued on page 113) 
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The Modern and up-to-date 
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“COTTRELL PROCESS” TALC 


Sole Distributors: 


Whittaker, Clark & Daniels, Inc. 


260 West Broadway 
New York City 


Face Powder employs 
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Manufacturers of 


COSMETIC COLORS 


of UNQUESTIONED SUITABILITY 
for 

FACE POWDERS 
ROUGES LIP POMADES 
COMPACTS EYE SHADOWS 


Our Cosmetic Research Laboratory Is Well 
Equipped To Cope With Your Color Problems. 


LIPSTICKS 


Originators 
of 
Fine Cosmetic Colors 


An Wt Mak ya 


ee ae ee ae 


WManufartucers « a4 2 Chomix | Re tt rloes 
General Offices, Works, and Laboratories 
ROSEBANK, STATEN JSLAND, NEW YORK, N. Y 
Bost Chicage Los Angeles, Cleveland, Detroit, San Francis 


Richmond Toronto an 





QUALITY * QUALITY -° 


S. THE ABONITA LINE | 





} 


COLLAPSIBLE TUBES 
| CORK TOPS 
SPRINKLER TOPS 
DOSE CAPS 





| SHEET METAL GOODS 





xa reco 


32 Years of Quality Service to the Q 
\ Manufacturing Trade - 
~—_ Mie anusyac 4 ae A 
» SPECIALIZING IN. L 
\ 
, ‘, HAND-MADE =} 
A \\ . ROUGES nd 
, w (iA a TRULY INDELIBLE 7 
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YY, PERFECT 
/ CREME ROUGE, EYEBROW 
f PENCILS, COSMETIQUE (Mastara) 
/ 
QUALITY 
( FACE POWDER, bulk or packaged. 
Tap-it-pac Loose Powder Vanities 
: Eye-Shadows 
Q . ° 
SPECIAL FORMULA WORK INVITED. 
U_ PUREST INGREDIENTS OF FINEST QUALITY Q 
A EVERY PRODUCT FULLY GUARANTEED U 
A 
L 
‘  ABONITA 
T COMPANY, INC. T 
» 24 to 30 So. Clinton St. Y 
Y CHICAGO, ILL. ° 
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Established 1858 


CONSOLIDATED 


FRUIT JAR CO. 
NEW BRUNSWICK, NEW JERSEy 










Pure 


Dependable 


MAGNESIUM 


Uniform 
QUALITY 
STEARATE OF M AGNES IUM 


Light, Great Adhesiveness. Pure White. Im- 
measurable Fineness. Heavy if desired. Dusts 
out under the puff like the finest pollen. Made 
to satisfy most exacting requirements. 


STEARATE OF ZINC 

Odorless, Impalpable. Pure White. Water Re- 
sisting. Great Adhesiveness. Light or Heavy as 
desired. Highest standard of Purity and Uni- 
formity. 

We manufacture the foregoing on a large scale. Prompt 
deliveries in any quantity from one barrel to a carload. 
STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 


Telephone SUnset 6-1337-1338 


Chamical Products Ce: 


53-33rd Street; Brooklyn, N. Y- 
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(Continued from page 111) 
contemplated essential oils. This may 
result in an appreciable quantity of 
one or another of the oils being fil- 
tered out, resulting in an altogether 
changed flavor. 
waste of oil when put on a produc- 
tion basis. Again, after aging, oily 
droplets may form or else cloudiness 
may develop. 

Finally, there is still another cause 
of failure. The author may have 
taken a commercial size batch of hun- 
dreds of gallons or pounds, calculat- 
ed it back to a percentage basis or 
a small experimental batch. 
products simply don’t lend them- 
selves to making up in a small ex- 


Also this is an utter 


Some 


perimental way. For example, it is 
next to impossible to rub out pig- 
ments in face powder in a mortar and 
develop them as they are developed 
in a ball or pot mill in a manufac- 
turing way. High water content 
creams on a manufacturing scale may 
lose a negligible quantity, whereas in 
an experimental batch the water loss 
may be sufficient to affect the prod- 
uct with no convenient way to re- 


place it—that is “q. s.” it. 


After all adjustments in ingredi- 
ents, procedure and formulation are 


NATURAL 







TEN to 
ORANGE or 
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made and the color, if any, and odor 
finally please the experimenter, there 
remains the matter of stability or 
shelf life. There is usually no sub- 
stitute for age testing. However, the 
age test on some products can be ac- 
celerated. 
Samples of the products may be 
incubated in a warming chamber for 
This will 
help determine any susceptibility to 
fermentation, molding, ranc idity or 
separation that might take place. Oth- 
er samples in the type of container to 


a period of days or weeks. 


be used may be placed in the refrig- 
erator, also in the refrigerating com- 
partment and in the warming cham- 
ber, maintained at 110-120° Fahren- 
heit. 

Still other products may be stood 
in direct sunlight, or, better still, un- 
der an ultra violet lamp to approxi- 
mate the average display window 
conditions. 

By this time one might conclude— 
what’s the use. But this has not been 
a discussion of the many published 
formulas that do work right off but 
of many of the 


won't or don’t. 


reasons why 
To the novice, pub- 
lished formulas are a real boon while 
to the skilled and experienced they 






OILS 


STRENGTH—CONCENTRATED—TERPENELESS 


Improves Perfumes — Beverages — Candy 


JUICES 
CONCENT 
FRUIT 
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WARREN E. BURNS, 


NEW YORK CITY, N. Y. 


CHICAGO, ILL. 
325 WEST HURON STREET 





ESSENTIAL OILS, AROMATICS AND FLAVORING PRODUCTS, FRUIT JUICES AND CONCENTRATES 


some 


GRAPEFRUIT 


RATED 
PULP 


305 MORG, AN STREET 





may suggest new methods of ap- 
proach to a problem or different in- 
gredients that would otherwise have 
been overlooked or never have oc- 
curred to him to try. To those gra- 
cious and open minded enough to 
publish some of the results of their 
labors, may this suggest being a little 
more thorough and explicit. To those 
who would profit by such sharing of 
experience, may they be a little more 
willing to experiment to adjust any 
usable published formula to their 
needs rather than be impatient with 
any author and his formulas that they 
are unable to “lift bodily.” 


NEW COMPANIES 

Hirestra New 
York, cosmetics, beauty preparations, 
$50,000. Filed by Hines, Rearick. 
Dorr & Hammond, 61 Broadway, 
New York. 

Vanish Co. Ine., Jamaica, 
York, toilet preparations 
metics, $2,000. Filed by 
Frey, 90-03 161st St., 

Linden 





Laboratories, Inc.. 


New 
and cos- 
Henry C. 
Jamaica, N. Y. 
Products Co. Inc.. New 
York, flavoring extracts, 100 shares 
no par value. Filed by Delson & 

Weintraub, 217 Broadway. New 


Y ork. 
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MORE EYE APPEAL=— 


NAIL POLISH More Buy Appeal 


FOR YOUR ADS! 
Nail Polish lacquer that is applied with- 
out brush marks or streaks. Brilliant 
gloss . . . excellent adherence . . . fast 
drying . . . will not wear off, peal or 
crack. Wide range of the most attrac- 
tive and stylish colors. 


Made under the most exacting and scien- 
tific conditions. Careful selection of col- 
ors which are fast and do not fade in 


A ee 2 





sunlight, or re-act to hard waters or 120 Screen Halftone | 
strong soaps. | 
Cream Polish— Transparent Polish — ¥ 

Nailflex Polish Remover —and Cuticle i 

Remover — bottled under your own 

brand or supplied in 55 gal. drums, 30 ENGRAVINGS CAPTURE ATTENTION ON ANY PAGE! 


gal. drums or 5 gal. meee Use MULTI-TONE Engravings and see what a difference they 


make in the ‘pulling power'’ of your advertising. We have 
thousands of proofs to prove it. May we show them to you? 


| 
| Call BArclay 7-1882! Or write for our new MULTI-TONE 
e | brochure. 
‘ 
Manufacturers of Salore Products FIELD & BEATTIE Inc. 
Photography . Retouching « Photo-Engraving . Electrotyping 
L Oo N G i s L AND Cc ! TY Multi-Tone ° Mats and Stereos ° Research and Counsel 


208 Fulton Street, New York, N. Y. 
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LA PARFUMERIE MODERNE 


A Monthly Review Devoted To The 


Perfumery And Allied Industries 


FOU NDED 

-IN 1908 - : ‘ : 

La Parfumerie Moderne publishes the most com- 

plete Technical and Practical Articles on Essential 

Oils and Synthetics and their uses in Perfumery, 
Soaps, Drugs, etc. 


i.a Parfumerie Moderne publishes its principal 
articles in English and Spanish. 


SEND FOR SPECIMEN TO THE PUBLISHER 


LA PARFUMERIE MODERNE, 15 rue Constant, Lyon 3° (France) 


o The American Perfumer 
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(Continued from page 48) 
keting of the products of the industry; 

(d) or with the effect of 
bringing about the granting of an il- 
legally discriminatory payment 
or price contrary to Section 2 of the 
Clayton Act as amended by the Act of 
Congress approved June 19, 1936, known 
as the Robinson-Patman Act. 


Rule 12: 


It is 
member of the industry, directly or in- 


thereby 


service, 


an unfair trade practice for any 


directly, to employ, or to pay the salary 
in whole or in part of, any demonstrator 
or salesperson to demonstrate his product 
or products in a retail store operated, 
owned or controlled by another party in 
which competitive products of other pro 
ducers are offered for sale and sold to 


consumers, 


(a) with the capacity and tendency 
or effect of thereby causing the purchas- 
ing or consuming public, when making 
purchases of such products, to be mis- 
led or 
lief that such demonstrator or salesper- 
son is free from any such special inter- 


deceived into the erroneous be- 


est or influence, or is not so subsidized, 
paid or employed by such member; 
(b) or with the capacity and ten- 
dency or effect of thereby 
and unduly restricting the 
free and full use and enjoyment of such 


retail trade outlets for the distribution 


hampering 
legitimate 


to the public of competing products; 

with the purpose or effect, 
directly or indirectly of otherwise 
stantially lessening competition or unrea- 


(ce) or 


sonably restraining trade in the market- 
ing of the products of the industry; 


(d) or with the effect of thereby 
bringing about the granting of an il- 
legally discriminatory service, payment 


Section 2 of the 
Act as amended by the Act of 
Congress approved June 19, 1936, known 
as the Robinson-Patman Act. 


or price contrary to 
Clayton 


Rule A: 


‘] he 
each 


industry 
individual 


approves the practice of 


member of the industry 


Siam Cosmetic Market 
\ fair 
pertumery 


market for most lines of 
is to be found in Siam. 
provided they are offered at prices 
commensurate with a relatively low 
purchasing power. No separate fig- 
ures are available for the imports of 
perfume which 


be included 


oils presumably 
under the class 
“perfumery and cosmetics,” 
of which for the last three years 
(latest available) were: 1933, $50.- 
000; 1934. $92,000 and 1935. $118.- 
OOO, 


able amount of foreign competition 


would 


imports 


There is, however, a consider- 


to be faced in perfume oils consist- 
ing chiefly of French, German and 
(Vice Consul H. 
Gordon Minnigerode, Bangkok.) 


Swiss products. 





independently publishing and circulating 
to the purchasing trade his own price lists 


fully setting forth his terms of sale. 


Rule B: 


To avoid confusion within the industry, 
it is each member 
thereof voluntarily file with 
designated by the industry all trade-marks. 
trade names, labels or brands used by such 
member and _ that information be 


made equally available to all members of 


recommended that 


some person 


such 


the industry and to the public. 


New Trade Agreement 

The New Trade Agreement be- 
tween the United States Costa 
Rica provides for a 25 per cent re- 


and 


duction in the Costa Rican duty on 
liquid medicinal and pharmaceutical 
preparations and a 3311/3 per cent 
like 
packed dry. These together account- 
ed for $121,000 of trade in 1929 and 
$41,000 in 1935. 
cut of 50 per cent in the rate on un- 


reduction on products when 


There was also a 


perfumed toilet soap and shaving 
soaps and a cut of one-third in that 
on liquid dentifrices, while other 
received a reduction in 
duty of 41 per cent. These products 
together accounted for $23,000 of 


trade in 1929 and $12,500 in 1935. 


dentifrices 








pounds. 
Permanent Wave Lotions. 
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CARMINE No. 40 
SAPONINE 


—the Perfect Foam Producer 








We also carry a full line of 


CERTIFIED FOOD COLORS 


LEEBEN CHEMICAL Co., Inc. 
Successors to H. LIEBER & CO.., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210-021 | 
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OLOR 


LET US SOLVE 
YOUR PROBLEM = 


ANILINE COLORS 


For Perfumes, Soaps, Shampoos, 
Bath Salts, Toilet Preparation Com- 
Nail Polish, Waveset and 





COSMETIC COLORS 


For Rouges, Face Powder, Lipsticks. 











PROFITABLE REBUILT 
EQUIPMENT 


Take advantage of the unusual ** hard-to-find” 


equipment listed below! 


I—Stokes No. 2C piston type Tube Filler, motor driven. 
1—Stokes No. 2B pressure type Tube Filler, motor driven. 
I—U. S. Bottlers Combination No. 4 Unit, consisting of Filter with 


pump and motor and 6 spout Syphon Bottle Filler. 


4—Day 50, 200, 
} motor driven. 


| 3—Day and Robinson 


| Sifters. 


1—Karl Kiefer 
and motor. 


i—Karl Kiefer Diacell Filter, complete with Packer. 

3—Paul O. Abbe No. 3 Eureka Jar Mills. 

'—Day 12” Ointment Mill, motor driven. 

3—Pfaudler 150 gallon tilting type Glass Lined rouge and powder 
Mixers, with double motion agitators. 

12—Pfaudler and Glascote 20 to 75 gallon Glass Lined Tanks. 

1—World Improved, Model S, Labeling Machine. 

and 2000 Ibs. Dry Powder Mixers and Sifters, 


100 and 600 Ib. Dry Powder Mixers and 


4—Day 800 lb. Dry Powder Mixer, steam jacketed. 

I1—Day 40 gallon Pony Mixer, motor driven, with enameled cans. 
1—Day 4 speed Gem Cream Mixer, motor driven. 

100 gallon 


re-circulating Percolator with pump 


1—Rotex Sifter, 20 x 48”, motor driven. 
3—Colton No. 2B Tablet Machines, up to 2” dia. 


condenser. 


motor driven. 
1—Colton No. 


2—Stokes, Kiefer & Goldman 72 


187 Varick Street 
Cable Address:—Bristen 


1—Stokes H Tablet Machine, up to 2” dia. 
1—Theo. Walter 3’ 


dia. Copper Vacuum Pan with catch-all and 


and 80 spout Bottle Washers, 


14 Automatic Tube Filling and Closing machine. 
1—Stokes No. 90C Automatic Tube Filling and Closing machine. 


Also a complete stock of Kettles, Mixers, Filters, Pumps, etc., etc. 
“We buy from single items to complete plants.” 


STEIN-BRILL CORP. 


Agent for George G. Rodgers Co. 


New York, N. Y. 


Tel. WAlker 5-6892-3-4 












ROSE ROUGE 


=e An old established product worthy of your trial. 
== A desirable adjunct to your present compositions whether Floral or Bouquet. 
== Also excellent for use alone, in creams especially. 


B E L M AY INC. 116-120 EAST 27th ST., NEW YORK 


CREATORS OF ODORS TO THE TRADE FOR MANY YEARS 
In Brazil— ee 

BRASIL & 
PERFUMISTA 


® trial ounce 50c 





ERTEL ACID RESISTANT 
GLASS LINED TANKS 
WITH ERTEL MIXERS... 


THE IDEAL 
COMBINATION 



















T= perfume and al- . 
lied industries have 
found there's ‘a some- 
thing extra’ about 
ERTEL equipment... 
extra’ Dependability 

. . extra Performance 


Si 
eC 


—is the only publication 
devoted exclusively to the 
Toilet Goods, Perfume 





. extra Durability 
. extra Portability. 


Note the easy remov- 
al of the mixer when 
the tank is used for 
storage purposes. 
Note the center of 
gravity and scientific 
balance of the mixer. 


Use an Erte! Glass 
Lined Tank for a while 
and you'll agree it's 
“tops” for the cos- 
metic industry. These 



















and Cosmetic Industry in 
Brazil. 


Official Organ for the 
Association of Brazilian 
Perfumers. 


Circulates in all South 
American Republics. 


Send for schedule of 
advertising rates and 


ASSES, 


tanks are built in sizes 
from 15 to 350 gallons. 







sample copy. 
oe 


Caixa Postal 2894 
Rio De Janeiro, Brazil 





CAAAAMAAAMAHOO 


COLEK 


ERTEL ENGINEERING CORP. 


Dept. F. 120 East 16th Street @ New York, N. Y. 












OUTSTANDING EXCELLENCE 


.. « That accounts for the popularity of 
Interstate Colors. 

No matter what your color requirements 
are, consult us. Our expert advice will 


prove of great value to you. 


CHLOROPHYLL @ SAPONINE 


INTERSTATE COLOR CO.» 
2 BEEKMAN STREET, NEW YORK 
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COLOR MEASUREMENT OF OPAQUE SURFACES 





By H. S. Redgrove 


Under the above title, E. R. Bolton, 
F.L.C., M.1.Chem.E., and K. A. Wil- 
liams, B.Sc., F.1-C., read a paper at 
the meeting of the Society of Public 
Analysts (London) on November 4th 
last. which has since been published 
in the Society’s Journal (vol. 62, pp. 
3 et seg.) describing the successful 
results of their efforts to apply the 
Bolton and Williams photo-electric 
method to the color measurement of 
opaque surfaces. 

The apparatus, which was demon- 
strated at the meeting and is now, it 
is understood, on the market com- 
prises a source of light to illuminate 
the test color, filters for transform- 
ing the light to pure colored lights 
of various narrow-wave bands dis- 
tributed throughout the visible spec- 
trum, provision for controlling the 
intensity of the light, a photo-electric 
measuring system, comprising a pho- 
to-electric cell and galvanometer ar- 


ranged so that the readings of the 
galvanometer are proportional to the 
illumination of the photo-electric cell, 





and semi-automatic 


Wer. A 
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The most flexible labeling machine. Easily 
equipped for labeling any size bottle or 
jar. Many exclusive mechanical features, 
developed by manufacturing experience 
of more than thirty-five years. 


Economic Machinery Company 
WORCESTER, MASS. 


Makers of complete line of automatic 
labelers. 


and an easily reproductible standard 
white. The last is prepared by smok- 
ing an approximately white surface 
with burning magnesium. The 
amount of light scattered normally 
from a test surface in various parts 
of the spectrum is expressed as a per- 
centage of the amount of light simi- 
larly scattered from the standard 
white surface under the same condi- 
tions. The results of measurements 
at different wave-lengths are plotted 
in a graph against the wave-lengths. 
Hence, every color measured is rep- 
resented by a graph, and not by a 
series of numbers as in the Lovibond 
Tintometer. The inventors have de- 
vised a simple cell to slip into the 
test surface whereby the surface col- 
ors of pastes and powders can be 
measured; and the apparatus would 
appear to be well suited to measur- 
ing and hence standardizing the col- 
ors of face-powders, rouges and 
creams. 
over the Tintometer method is the 
elimination of the human factor. 


One advantage it possesses 


Mo., Binghamton, 


PERFUMES 






HAIR TONIC 








BRILLIANTINE 


New Companies 


Peggy Grey Products, Inc., As- 
toria, L. I., cosmetics, 10 shares no 
par value. Filed by Altschul & Alt- 
schul, 1 Cedar St., New York. 

Garland Laboratories, Inc., New 
York, cosmetics, $20,000. Filed by 
B. Robbins, 25 Warren St., New 
York. 

Personal Perfumers, Inc.. 15 E. 
Washington St., Indianapolis, Ind., 
cosmetics and perfumes, 1,000 shares 
no par value. Incorporators: Elton 
Geshwiler, William C. Templin and 
Horton H. Oliver. Filed by Horton 
H. Oliver, 72 S. Fourth Ave., Beach 
Grove, Ind. 

Myrna Dee Servent Inc., 17 N. 
State St., Chicago, IIL., toiletries, 200 
shares par value common. Incorpo- 
rators: R. E. Larson, L. A. Fry, a 
W. Mulfinger. Filed by Deming, 
Jarrett & Mulfinger, 33 N. La Salle 
St., Chicago, Ill. 

Lola Cosmetics, Inc., New York, 
cosmetics, 100 shares no par value. 
Filed by Virginius Victor Zipris, 342 
Madison Ave., New York. 

Skol Co. Inc., New York, cos- 
metics, $360,000. Filed by Lewis & 
Kelsey, 120 Broadway, New York. 





MR. ALEXANDER SAYS: 


gee tne 
1 nT a 


a 


el aeya 


with fewer headaches and fewer mistakes—by doing business 


the CARLOVA way. 


CARLOVA products are made by experts under properly 
controlled conditions in well-equipped factories—better and cheaper 
than you can make them. 


Send us your containers and labels. We'll fill and ship them 
for you at surprisingly low cost .. . 


from our plants at St. Louis, 


N. Y. Then you can concentrate on selling. 
Submit your problems to us 


TOILET WATERS : ALL TYPES OF CREAMS 
: NAIL POLISH : ALL TYPES OF LOTIONS 


TALCUM ; ALL TYPES OF POWDERS 


CARLOVA, Ine. 


BINGHAMTON - NEW VORK 
ARN OOO ETL A AD 


ORDERS KEEP POURING IN 


for this IMPORTANT and ESSENTIAL book 


COSMETIC 
DERMATOLOGY 


by HERMAN GOODMAN, M. D. 
with a foreword by S. L. MAYHAM 
Editor, The American Perfumer, 


591 pages, 6 x 9, $6.50 


HAVE YOU ORDERED‘SYOUR COPY OF THIS VALUABLE 
BOOK? IT GIVES YOU: 


ae Dictionary of Ingredients. 260 official and 
190 unofficial drugs used in cosmetics and therapeutic (other than 
perfumery). Name, action and purpose in dermato-cosmetics, syn- 
onyms, common trade names, source, physical characteristics, solu- 


bilities, incompatibilities, ete. 


=. 54 chapters covering field of Cosmetic Der- 
matology from acne to vitamins and hormones. Frankly discusses 
the problems and special features of the topics together with defi- 


nite suggestions for improvement. 


3. Formulary of more than 1200 cosmetic 
preparations. Prepared and shelf-tested under the author’s super- 
vision. Distinguished by rational physiology, consistent chemistry, 
usefulness, and appearance. 


* delimits non-medical from medical functions 
* fully indexed and cross-referenced 


more than a recipe book; gives the what, why, and how of better 
cosmetic preparation 


* dispels the notion that formulas found in print are “no good” 


EXAMINE THIS NEW BOOK TEN DAYS ON APPROVAL 
SEND THIS COUPON 


Book Department, Robbins Perfumer Co., Inc., 9 East 38th St., N. Y. C. 


Send me Goodman's Cosmetic Dermatology for 10 days’ examination on approval. In 10 days 


I will send $6.50, plus a few cents for postage, or return book postpaid. (We pay postage 


orders accompanied by remittance.) 
Name 


Address Position. . 


City and State Company. 


(Books sent on approval in U. S. and Canada only.) 


on 


Partial list of subjects covered: 


Acne and Facial Blemishes 
Astringents 

Baldness 

Bleach 

Clays 

Cleansing Lotions 

Cold Cream 

Corns, Calluses, and Warts 
Depilatory 

Eye Preparations 

Face Powder and Rouge 
Hair Dyeing 

Head and Body Lice 

Lip Preparations 

Nail Preparations 

Oral Preparations 
Permanent-wave Preparations 
Deodorants 

Poison Ivy 


Reducing Agents; Action on the 


Skin 
Ringworm 
Shaving 
Sunburn and Sun Tan 
Tissue Cream 
Vanishing Creams 
Vitamins and Hormones 
Cosmetic Colors 
Outline of Perfumery 
Weights and Measures 


The American Perfumer 








}MoreE FoR Your Money, by H. 

Bennett. 251 Pages. Chemical Pub- 
lishing Co. of New York, Inc. 1937. 
Price 2.70. 
Mr. Bennett wrote this book to warn 
the purchasing public that it might 
be “stuck” in the buying of anything 
from an automobile to a pin. In it 
he has attempted to point out the fea- 
tures of many types of merchandise 
which buyers should examine with 
the greatest possible care before mak- 
ing their purchases. On the whole, 
he has not done a bad job. 

In developing his theme, the au- 
thor presents a series of “tests” to be 
applied to the various products un- 
der consideration and many of these 
tests are useful and may be applied 
without too much difficulty. At the 
same time. it is questionable whether 
the use of many of them will save 
money or are worth the time and en- 
ergy necessary to their application. 

The book does not “name names” 
as some of the other “debunking” 
volumes of the recent past have at- 
tempted to do. It does, however raise 


Good Reconditioned Equipment Scarce 
Costs Rising — Fill Your Needs NOW 





REVIEWS OF TECHNICAL BOOS 


doubts in the minds of the purchas- 
er regarding any and all products, 
which may not be desirable either 
from the standpoint of the buyer or 
from that of the seller. 

Specifically regarding the cosmetic 
and toilet preparations section to 
which eleven pages are devoted, the 
author seems to be greatly enamoured 
of the “patch test.” He prescribes il 
for almost every product in the range, 
whether it is satisfactorily applicable 


or not. With his main thesis that 


claims for many products are exag- 


gerated, this reviewer is in hearty 
agreement. He disagrees, however. 
with the implication that any and all 
cosmetics may be harmful and should 
be tested on the user in advance. 
That implication is not borne out by 
the fact of millions of applications 
per day with almost no complaints 
of harm arising from the use of cos- 
metics. It is surprising to find Mr. 
Bennett, who for some years gained a 
fair livelihood as a purveyor of cos- 
metic materials, falling into what ap- 


pears to be so gross an error, 


new FMC tube fillers | mew FMC straight line and rotary 


new FMC closers and clippers 


syphon fillers 
new FMC belt table conveyors 


new FMC portable mixers | new FMC vacuum fillers 


8 Day, Ross, and 
MIXERS, 5 to 4000 Ibs. 


20 Williams, Mead, Schutz-O’Neil, Jaybee, Straub, Hance 


Drug, & Abbe Eng., MILLS. 


Sprout-Waldron SIFTERS & 


3 Rotex, Coombs gyratory and Day Hunter Rapid- 
SIFTERS. Coating and polishing PANS, 18” to 36”. 


4 Pfaudler glass-lined TANKS, agitated, 100 to 1000 
gals. Stokes 2C piston FILLER, Colton No. 4 worm \ 
FILLER, Colton No. 2 CLOSER & CLIPPER, Col- ge 
ton 6C and No. 14 Fully AUTOMATIC FILLERS, 
CLOSERS, AND CLIPPERS. (for tubes). 


10 Kiefer, Pneumatic Scale, Alsop, Fowler, International 


vacuum and gravity FILLERS. 
3 Day 2% 


and plain MIXERS. 


6 Stokes and Colton single punch and rotary TABLET 


MACHINES, ¥2” to 2”. 


MISCELLANEOUS: Colton suppository press, powder 


fillers, granular mixers, vacuum stills, copper and 


to 40 gallon PONY MIXERS. 
6 W & P, Day, Read, Triumph, double arm jacketed 


The book is doubtless the best of 
the “debunking” series, which may. 
indeed, be faint praise, but is the best 
this reviewer can say for it. 


S. L. M. 


| PRrocres RECENTS DANS LA 
CHIMIE DES ParFuMs by S. Sabetay. 
edited by Gauthier-Villars, 55 Quai 
Augustins, Paris IV.. 
France. 1936. In French. 77 pages. 
price 15 francs. 


des Grands 


One of a series of monographs pub- 
lished by La Revue de Chimie Indus- 
trielle. 


recent progress in the chemistry of 


The present volume reviews 


perfumes and essential oils, in 1934. 
Parts of this work follow a pattern 
similar to the annual Berichte of 
Schimmel & Co., while other parts 
are treated in the usual fashion of 
a review. The section on syntheti 
musks is particularly well handled. 
The book is divided into nine differ- 
ent parts, with a bibliography of 
over 800 references, which in itself is 
a valuable contribution. A worth- 
while addition to the library of all 
technicians in perfumery, and a gi- 
gantic labor well done by both au- 
thor and editor. 


M. G. de N. 
INGREDIENTS FOR 
YOUR PRODUCTS! 


KREMOL 


KREMOL is a crystal white American 
Mineral Oil, entirely odorless and taste- 
less. Manufacturers of nationally ad- 
vertised drug and cosmetic specialties 
use KREMOL as the basic ingredient 
for their products KREMOL is 
America’s accepted cosmetic base. 


You can always rely on KREMOL’S 
unchanging dependability. for every 
batch must pass these ten SHERWOOD 
laboratory tests: viscosity, color. spe- 
cific gravity, odor, taste, moisture, solid 
paraffines, acid or alkali, sulphur com- 
pounds and carbonizable substances. 


aluminum kettles, filters, filter presses, dryers. 


See First first”’ 


TAM ECS me 


We Ta Lats your 


Cable address 
“EFFEMCY” 


"Only one can 
be FIRST” 


POR ain 
New York City 


surplus ee 
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Write For Further Information 











SHERWOOD 


PETROLEUM COMPANY, INC. 
Main Office: BUSH TERMINAL, BROOKLYN, NEW YORK 


Stocks carried in principal cities 


Refinery: Warren, Pa. 
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T. L. BRAND 


PURE WHITE 


Extra Quality . .. U.S. P. and 100% Pure 


OVER 85 YEARS OF CONTINUOUS BUSINESS 


IN 


IHE UNITED STATES — ESTABLISHED 1852 


THEODOR LEONHARD WAX CO.., Inc. 


Westerr 


RE 


PARTIAL LIST 


2—Redd Powder Carton Filling, Weighing, Sealing Units—adjust- 
able, 50 per minute. 

2—Ferguson Carton Wax Wrappers. 

I—Colton No. 3 Comb, Tube Filling, 
Machine, motor driven. 

I—Urie Universal piston type Tube or Jar Filler. 

|—Colton No. 2 Combination Tube Closer and Clipper. 

Dry Powder Mixers, several with sifters, lab. size to 4000 Ib. 

5—Pony Mixers, Day and Ross make, 8 and 1/5 gals. 

5—Ermold and World semi-automatic Labelers. 

I—McDonald ''Weeks'' type Automatic Labeler. 

I—U. S. Bottlers 22-spout, monel fitted Rotary Vacuum Bottle Filler. 

I—Alsop Portable Bottle Filler, 3-spout handle, pump and motor. 

I—Lilliput Label Gummer, motor driven. 

I—National auger Powder Filler and Weigher. 

i—American scale Powder Filler and Weigher. 

I—Ferguson ‘'Packomatic"’ Filler, Weigher and Carton Sealer. 

2—200 gal. Pfaudier Jacketed closed Glass Lined Kettles. 

Tablet Machines—!—Colton 2B, '/.”; I—Stokes M, !'/,”: I—Mulford, 
1%"; I—Colton, 4'/, I'”; I—Colton 5, 3”: I—Stokes R, 
2/2”; 3—Colton No. 2 Rotary, 5%”; I—Colton No. 37 Rotary 
2'/""; 1—Stokes Eureka hand, |/.”. 

1—Colton 2B Gelatin Coating Machine. 

4—Colton Dry and Wet Granulators. 

I—Filler Mach. Co. 4-spout Filler, monel fitted. 


MISCELLANEOUS—Kettles, Drug Mills, Ointment Mills, Pulverizers, 
Grinders, Sifters, Screens, Colloid Mills, Filters, Filter Presses, 
Coating Pans, Tanks, Stills, Agitators, Pumps, Boilers, Pill Mass 
Mixers, Pot Mills, etc. Send for complete bulletin. 


Closing and Clipping 


WHAT HAVE YOU FOR SALE? SEND US A LIST. 


Consolidated Products Company, : 


14-15 Park Row <F New York, N. 


Warehouse and Shops: 335 Doremus Avenue, Newark, N. J. 





Distributor: A. C. DRURY & Co., Inc 


BUILT EQUIPMENT 


ne. 
v 


BOOK § 


ON THE 


-FOR THE gest 
| 


PERFUME AND 


ALLIED INDUSTRIES. 


CONSUL 
BOOK DEPT. 


THE AMERICAN 


T 


PERFUMER 


9 EAST 38th STREET @¢ NEW YORK | 


HALEDON, PATERSON, N. J. 
Long Distance Te SHerwood 2-1444 
219 E. North Water St., Chicago, III. 


ephone 


CLASSIFIED ADVERTISEMENTS 


The rates for advertisements in this section are as follows: 
Business Opportunities, $1.00 per line per insertion; Situ- 
ations Wanted and Help Wanted, 50c per line per insertion, 
Please send check with copy. Address all communications to 


THE AMERICAN PERFUMER, 9 East 38th St., New York” 
BUSINESS OPPORTUNITIES 


NOVELTY, BEAUTIFUL, PRACTICAL HAWAIIAN KOAWOOD 
FLACONS OR HOLDERS for perfumes or other cosmetics. Made 
from your designs or ours. Exclusive patterns for different firms. 
Ten cents and up per flacon. Yee Hop’s, P. O. Box 1778, Honolulu, 
Hawaii. 





NEW YORK PERFUMERY MANUFACTURING CONCERN 
manufacturing for three high grade perfumery houses among best 
in the field could develop and manufacture private label lines of 
quality for three more concerns. Delivery in bulk or in containers 
ready for sale at attractive prices. Address B. O. No. 2251, The 
American Perfumer. 


SITUATIONS WANTED 





YOUNG MAN, Ph.G., age 26, Married; of energetic mentality, im- 
agination and vision; with eleven years of pharmaceutical retail 
experience and study of perfumery and cosmetics, research and 
product development ability, broad cultural and technical education 
and mastery of French; desires position in a pharmaceutico- 
chemical, perfume or cosmetic laboratory. Address S. W. No. 2253, 
The American Perfumer. 

SOAP MAKER and cosmetitian, 30 years’ experience in all kinds 
of soap, soap powders, cosmetics and analization of oils and soaps. 
Desires position, salary and destination immaterial. Address S. W. 
2254, The American Perfumer. 


DRUG AND COSMETIC SALESMAN—Pharmacist; several years’ 
experience calling on Drug & Cosmetic Stores throughout New 
York and New England. Will go anywhere. Address S. W. No. 


2244, The American Perfumer. 


HELP WANTED 


HIGH CLASS SALESMAN with a following preferred, for promi- 
nent New York concern manufacturing complete line of high grade 
perfumery and cosmetics to sell private label lines in bulk or 
packages. Address H. W. 2252, The American Perfumer. 


want to register a TRADE MARK? 


write The AMERICAN PERFUMER, 9 E. 38th ST., N. Y. 


The American Perfumer 















Always light in color . . . always sweet in odor... 
always satin-smooth in texture. In ALL WAYS 
Nimco Lanolin meets every requirement for a better 
Lanolin. Write for testing sample today. 


N. I. MALMSTROM & CO. 


147 LOMBARDY ST., BROOKLYN, N. Y. 





























Your Own Product = 
Check your needs 






(-] All purpose cream [] Cream Rouge 
[-] Beauty Mask |] Mosquito Cream 
[_] Deodorant [] Eye Shadow 
[] Cleansing Cream -] Perfumes 

(-] Acne Treatment _] Shampoo 

| [_] Cold Cream [_] Lotions 
[-] Rouge Compact [] Face Powder 
(] Lip Stick |_| Hair Tonic 


Check the above list and send it to 
the Solo Laboratories for prices and 


BUY IN CANADA, FOR YOUR ]} 
CANADIAN TRADE 


samples without obligation. A mod- 
ern laboratory and expert technicians 


Plain or Lithographed Tubes, of finest 


assure you of a product that will get 
quality. Prompt delivery assured. repeat sales. 


ALUMINUM SCREW CAPS 
SHAVING STICK BOXES, ETC. 
e WE ALSO MOULD BAKELITE AND 
DUREZ CAPS FOR JARS AND TUBES 


COLLAPSIBLE TUBES 
& CONTAINERS, Ltd. 


TORONTO.... CANADA 


Solo Laboratories produce 
every type of quality cosmetic, 


Packaged or in bulk. 


== SOLO LABORATORIES, INC. = 
341 W. Austin Ave. Chicago, Illinois 
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PAPER EUGENE K. PLUMLY 
B O x E S N. W. COR. JUNIPER - aaieeee Te eee PA. 


for TELL US WHAT YOU WANT 
OVER HALF 


A CENTURY 





March, 1937 


ust off the press! 


MODERN 
SOAP MAKING 


By Dr. E. G. Thomssen and C. R. Kemp 


The first entirely original American book on soap manufacture in 20 


years. 
glycerine recovery. 
practical book. 550 pages. 


Thoroughly covers every phase of soap manufacture and 
Written by practical soap men 


a truly 


Contents 


I RAW MATERIALS. Fats, oils, fatty acids, 


alkalies, perfuming materials, etc. Their 
selection, grades, constants, suitability, markets, 
etc. Methods of oil and fat refining, bleachinz, 


storing, etc. 60 pages. 
II MACHINERY AND EQUIPMENT. Types 
and uses of soap plant equipment. Dia- 
grams of modern plant lay-outs, machinery ar- 


rangement, oil refining plant, etc. 12 pages. 
III SOAP MAKING METHODS. Full prac- 

tical description of soap making processes, 
full-boiled, semi-boiled, cold process, potash soaps, 
sprays etc. Complete details from 
material selection, kettle charging, through to 
finished soap—for all types of soaps, detailed 
according to processes. Numerous diagrams and 
plant views. 110 pages. 


IV 


processes, 


SOAP PRODUCTS. Every known type of 
soap described with raw materials, manu- 
facture, characteristics, etc. Soap manu- 
facture described in this chapter according to 
products and their uses. Laundry, toilet, potash, 


uses, 


scouring 
flakes, 


powders, 
chips, 


medicinal, ete., 


powders, 


soaps, soap 


spray process soaps, 


shampoos, etc. 101 pages. 
V GLYCERINE RECOVERY AND REFIN- 
ING. Recovery methods for glycerine with 
designs of plant lay-out and equipment. Con- 
tinuous glycerine distillation. Full description 
from the kettle to the finished product. Also dis- 
cussion of fat splitting methods, fatty acids, dis- 
tillation and refining, and allied 


pages. 
VI ANALYTICAL METHODS. Methods of 

sampling and chemical analysis for con- 
trol during process and analysis of finished prod- 
ucts. Analysis fats, soaps of all kinds, 
glycerine, etc. Includes official methods of analy- 
sis for numerous products. 150 pages. 


processes. 50 


oils, 


APPENDIX—Contains all needed reference ta- 
bles, constants of oils and fats, alkali values, 
conversion tables, U. S. Government specifications 
for various soap products, and other valuable 
data. 


$7.50 Per Copy 


(Foreign postage, 50c additional.) 


AMERICAN PERFUMER 


(A ROBBINS PUBLICATION) 
Book Department 


9 EAST 38th STREET 


NEW YORK 


The American Perfumer 





SPECIALIZED GLASS PACKAGES 
TO MEET SPECIALIZED NEEDS 


IN addition to being headquarters for 
perfume bottle specialties, we are also headquarters for bottles 
for a wide variety of toilet preparation uses. Tell us your re- 


quirements and we'll deliver satisfaction. Write today! 


No. 10 3» 


This special round fluted design 
is a perfect choice for Antisep 
tic Liquid, Toilet Water, Hai 
Tonic, Hand Lotion, et Handy 
label space Best quality black 
Bakelite cap, tin foil lined 
less otherwise spe ed In 

to 16 oz, siz 


“@®& No. 30 


Deodcrant Package Black Bakelite cap, properly 


lined. Pest quality glass rod, securely sealed 


each cap. Finest made rubber sponge attached 


Available in 1, 2, 3 and 4 oz. sies 


GLASS prooucts co. 


GLASSWARE 
VINELAND, NEW JERSEY 
New York: L. A. Barber, 74 S. Portland Ave., Brooklyn, N. Y 


Atlanta, Ga.: Warren M. Curry, 2895 Peachtree St 
Chicago. Ill: E Marx & Co 308 Washington St. 


FIGHT CANCER WITH KNOWLEDGE 


... Under this slogan the women of America are uniting in the 
first national campaign to fight cancer and its allies, fear and 
ignorance —uniting in a mighty effort to save human life. 

ancer can be cured if discovered in time. Perhaps as many as 
half the 140,000 persons who die of it each year can be saved 
by the spread of truth and knowledge. 


March with us in this great Crusade! 


WOMEN’S FIELD ARMY 


American Society for the Control‘of Cancer 
1250 Sixth Avenue, New York City 
WHAT YOU CAN DO TO HELP. Enlist in the Women's Field Army. 


Send $1 to the American Society for the Control of Cancer today. Seventy cents 
of your dollar will be spent by your State Division in cancer control work. 


March, 1937 


alba 


REG. U.S. PAT. OFF. 


BSORPTION BASE 


bated as 
bold 
LANOLIN 


Safe 
Pure 
Neutral 
ID you ever try to produce an un- 


usual cream and find that, seem- 
ingly, it could not be done? 


Why not try again with Falba? We be- 
lieve Falba, the oxycholesterine base, can 
help you. 


It contains the elements of healthy skin 
glands and is absorbed. 


Particulars and sample on request 


Pfaltz & Bauer. Inc. 


EMPIRE STATE BUILDING, NEW YORK 
Perfume Oil Department 


tight tubes 


New York Office: H. R. M. Gordon 
331 Madison Ave., Tel. MUrray Hill 2-0339 


St. Louis: W. W. Hoernlein 
100 North Broadway Building, Tel. Central 8184 


REPRESENTATIVES IN OTHER PRINCIPAL CITIES 








before 


placing the final stamp of approval on your 
odors for your “Spring Lines” be sure that you 







have examined the interesting products offered 





VALLEY LILY by the “CEFCO” laboratories. 
WISTERIA 
GARDENIA 







many types of exquisite bouquets and straight 










JASMIN floral odors are ready for your selection. Odors 
ROSE that should materially aid in breaking down 
LILAC sales resistance. 

CARNATION ; ; 
SWEET PEA regardless of what the product is, we stock or 
—AND OTHERS will create an odor for it. 








Write us for testing samples! 


BECK Co: INC: | & 
+.NEW YORK ; 


eG. OLA OL BOOED ROO ec 
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119 WEST 19th STREET 
“ 
& “Backed by a Quarter of a 


2 \ ’ Century of Erfperience”? an 
(fe UGS) os sane BO Oe ee SE MOLE 03 2B: BS 


2: CHARLES F 























WE SUPPLY THESE BOOKS 






























i oO er’s ide (Meerbott & Stanislaus) $7.50 Hydrogenation of Organic Substances (Ellis)...... $15.00 
Basis of Light sg ince Herman Goodman) . 5.00 Industrial Chemistry of Fats and Waxes wee = ona 
Chemical Formulary (Bennett), Vol. I.............. 6.00 Le Livre du Parfumeur (Cola) in French........ a 

Vol. II 6.00 Lexicon der Kosmetischen Praxis (R. Volk and 
in ie a a | 6.00 0 fC errr RM80.00 

Ch : 7 ee ae L Oils ee d ye tif s ip f ; Manual for the Essence Industry (Walter)......... $4.00 
aary v ae ~ Paes SUsSueesS 1 Liquor Chapters Supplement .................... 75 
( a © e Dene cece cece cence ee eee ee noes veoeee 1200 Manuel du Parfumeur—Vol. 1 (Cerbelaud)...... Fr.150,00 
a eo i Ot eg a Sie hed WO 10.00 Modern Cosmetics (Chilson) BRA Tere aes te jo te $6.00 

Condensed Chemical Dictionary, cloth bound........ 10.00 Modern Soaps, Candles and Glycerine (Lamborne).. 10.00 
Leather bound ...........- 00. .e esse eee eee scenes 12.00 ee) re 5.00 

Cosmetic Dermatology (Dr. Herman Goodman)..... 6.50 POCUPRRIEONINEE EOTOUEEE) ncccvcccesrnvccedecrcees 6.00 

Cosmetics and Your Skin (Dr. Herman Goodman).. 1.50 Paint, Powder and Patches (H. S. Redgrove)...... 2.25 

Cream of Beauty (H. S. Redgrove) ................ 1.75 Perfumes, Cosmetics and Soaps (Poucher) 

Custom House Guide, 1937 Edition (7 volumes in 1, I cc eccedkcedcbcceWes ese 8.00 
including Port Sections, Reciprocal Trade Agree- as ia nad ADRS Me Mwwies.© 8.00 
ments, Import Commodities Index, Customs Tariff MN ee, IID oni ogo sccrtnvenscdseveees 7.00 
Act, Customs Regulations and General Information 15.00 Pharmaceutical Formulas, Vol. II .................. 4.25 
American Import & Export Bulletin included as Practical Flavoring Extract Maker (Kessler)....... 4.00 

i MCUs waledia.e's:s 5.00 Rational Pharmaceutical Treatment of Common Skin 

Cyclopedia of Perfumery, Vols. I and II (Parry).... 10.00 Diseases (Dr. Herman Goodman) ............... 

Die Aetherischen Oele (Gildemeister & Hoffman) Record of Alcohol (H. W. Eddy) 
po ee ee RM40.00 Cardboard covers, 100 a. Plein dod kines Sie ee 2.00 

Die Moderne Parfumerie (Mann-Winter) Cet COVES, 15D FUIOE TOMOS 2. ocr cccc cs cccsscce 2.50 
RO ate SRO fi iat io Sl RM24.00 Record of Specially Shenataccd: Disabeis (H. W. Eddy) 

Flavors and Essences (Gazan)..................... $10.00 SE SOO ID ioc Sivictascncee ts vecedes 

Flavouring Materials, Natural and Synthetic (Clarke) 3.00 Riechstoffe and Parfumierungstechnik (Winter) 

Formulaire de Parfumerie— Vol. 2 (Cerbelaud)....Fr.200,00 SERIE ae ae TR RN ee RM3z2.00 

Formulaire du Chimiste-Parfumeur et du Savonnier Scent and All About It (H. S. Redgrove) ........... $1.25 
Re I oon no nck bie eee a ne eae he ween $2.50 Scientific American Cyclopedia of Formulas........ 5.50 ' 

Grundriss der Kosmetischen Chemie (Truttwin) RM8.75 a ceca, Sec alal Wie oleate dia si ¥ «ie o-aideinis 1.00 

Hair-Dyes and Hair-Dyeing (Redgrove & Foan).... $2.25 Spices and Condiments (H. S. Redgrove) .......... 4.50 

Handbuch der Gesamten Parfumerie und Kosmetik Twentieth Century Book of Recipes, Formulas and 
I a a ee RM84.00 MR rae ks sic dbo dS Vb PT UN ERO ESS ) 

Handbuch der Kosmetischen Chemie (Truttwin) Be ee IN ES ©, 5 ois ccc eaense ce cvameenen 15.00 
I, ch boeing bce Ss nbs nag kac wah un ceek RM36.00 es I FEE vis. cree cnet pense cdeneexes 5.00 






Prices quoted in foreign exchange subject to rate of exchange on day of receipt of order. Please remit with order, by N. Y. Draft, Money Order or Stamps to 


ROBBINS PERFUMER CO., Ine. (Book Dept.) 9 East 38th Street, New York City 
(IRENE ANNI PSS RES ARS ett ARRAN ih nnn RS eS Tae: ts ER NE NRE RNR 
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ot C&arse, We Like Gold-Awards- 
but a PACKAGE by RITCHIE is after a 
BIGGER PRIZE 


yl O a_i 


And that is —increased sales for the product! Illustrated above . . . Gold Award Winner 


: , ; and only winner in its division —in the 1936 
A package with the display value that wins dealer ee : e ae 

. ? All America Package Competition. Conceived, 
cooperation ...a package that commands consumer Designed and Constructed by Ritchie. 


preference ... that’s Ritchie’s idea of a really su 


ful package! Packages that Sell by Ritchie are 
ow > . . — outstanding in These Fields: 
That’s the kind of success a surprising number of 

; ; : a 2 Auto AccrssoRirs Correr, Teas ND SPICES 

Ritchie packages — in a surprising number of fields Barrenies Daves 

E 7 , . y : CHEMICALS Foop Propucrs 

— are winning. Surprising? Not when you consider Cosmetics PeNs AND PeNciLs 

. 2 aks = = . : P Cocks ano Warcues Gotr Batts 

Ritchie’s 71 years of experience in designing and 


GRANULAR Propucts Hosiery 


. . . EWELRY PLAYING C 
manufacturing Packages that Sell. Not when you ) eee 


PERFUMES TOILETRIES 
consider Ritchie’s keen understanding of the mer- 
: SET-UP PAPER BOXES — FIBRE CANS 
chandising factors back of a successful package. Not : 
& I 5 Established Manutacturers are invited to 
when vou consider Ritchie’s constant study of the write tor further information on the Ritchie 


; ' organization and free design service. 
buying habits of today’s consumer. 


W. C. RITCHIE AND COMPANY x 8845 BALTIMORE AVENUE x CHICAGO 


NEW YORK PHILADELPHIA DETROIT CINCINNATI LOSANGELES ST.LOUIS MINNEAPOLIS FT.WAYNE 


1% The American Perfumer 
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